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Dear Readers,

Orange County is home to a large number of the most
community-minded businesses in the nation. So, it’s
no big surprise that each year we see more and more
local businesses underwriting the nonprofits
participating in the Orange County Business Journal’s
annual Giving Guide. This year, 46% of the nonprofits
in this guide received underwriting support. The
Giving Guide is an important resource that provides
all of the information you’ll need to make your giving
and volunteering decisions. It features 55 nonprofit spreads with
detailed information on each organization’s mission statement, service
area, goals, board members, fundraising events and giving/volunteering
opportunities. In addition, you’ll find lists ranking the largest nonprofits,
corporate foundations and private foundations in Orange County, along
with articles that offer insight for your giving strategy.

Thank you to our amazing team: Julie Vo, for editing it’s content; and
Richard Loyd, Martin Nilchian, Brette Miller and Erin Hiebert, for
graphic design. Thank you to our publication sponsors – Association of
Fundraising Professionals (AFP), SingerLewak, Wells Fargo, The Word
& Brown Companies and Union Bank, as well as all of the underwriters
of individual nonprofits featured in the Giving Guide.

I am very proud to be part of such a giving and supportive community. I
hope the Giving Guide will inspire you to underwrite your favorite
charity next year, so that they can reach potential donors and sponsors,
and gain further support from our community.

Amy Sfreddo
Philanthropy Publications Director
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The 2016 GIVING GUIDE

Orange County has a rich history of many of its first large corporations engaging their employees in
workplace giving and volunteering, and making a significant social impact in our communities. Companies
like Fluor, Disneyland Resort and Pacific Life have done so for decades, continuing the tradition and
leading practices established by their strong community-minded founders and executives. Today, most of
Orange County’s large corporations—with more than 1,000 employees—have company-giving and
volunteering programs. And mid-size to small companies are feeling the increased expectation, especially by
millennials, to develop these programs if they have not already done so.

Top Trends Identified
Company philanthropy programs have been rapidly evolving from an isolated “good to do” activity to a central
component of employee engagement and corporate social responsibility plans. Several leading Orange
county companies, such as First American Title, Antis Roofing and Edwards Lifesciences (quoted in the

sidebar below) illustrate the top six trends in corporate philanthropy identified in
American Charities’ recent report, “Snapshot 2015: The New Corporate DNA – Where
Employee Engagement and Social Impact Converge.” The report took the national
pulse of corporate philanthropy and identified six top trends including the emergence
of volunteerism as a key component of corporate philanthropy, millennials’ high
expectations that their work experience will include community engagement, and the
growing presence of small and mid-size companies in this effort.

Important to Company Leaders
The report also asked companies what aspects of employee engagement are most
important to their company’s leadership. Seven elements were listed: 1) Providing
year-round giving; 2) Support for employees to serve on nonprofit boards; 3) Ability to

measure ROI; 4) Employees can choose the causes/charities they give to; 5) Employees connect with
company signature programs; 6) Opportunities for employees to connect with their peers around causes; and
7) External recognition/promotion of engaged employees to the media and/or public.

Recommendations for Greater Impact
Last year, OneOC launched the Center for Business and Community Partnerships to inspire, equip and
mobilize companies to build and grow their employee-giving and volunteering programs. OneOC
recommends the Snapshot 2015 report’s five things companies can do to maximize the impact on their
business, employees and communities: 

1. Ensure that the company leadership is authentic and senior officers are actively engaged and involved.
2. Align employee engagement strategies and nonprofit partnerships with business values and mission. 
3. Engage in a dialogue with key nonprofit partners to ensure engagement is strategic and mutually 

beneficial.
4. Involve and empower employees to support corporate signature programs AND the causes they care 

about. 
5. Identify opportunities to ensure you use your programs to recruit and retain the best talent by connecting 

employee engagement to professional development and recruitment strategies.

Increase Employee Engagement with Social Impact
by Daniel McQuaid, President & CEO, OneOC

Corporate Philanthropy
Corporate philanthropy is the act of corporations giving
a portion of their profits and resources to nonprofits in
order to create positive changes in the community.
Corporate giving can be cash donations, volunteerism
and/or in-kind donations. Good CSR (Corporate Social
Responsibility) programs provide positive triple bottom
line results for the community, employees and the
corporation.

Strong Communities
There are many reasons that companies give. At Wells
Fargo, we want to be the catalyst for the stability,

growth and prosperity of our
communities. Our philanthropy
program reflects our vision as
we engage with community
nonprofits through financial
education, job training, support
for small business, affordable
housing and neighborhood
revitalization. We support
nonprofits that engage in
access to education and
vocational training, and
programs that strengthen the

health of our communities by providing food, shelter
and medical care for under-resourced families. In
2015, we invested nearly $5 million in Orange County
to help our communities grow and prosper.

Employee Engagement
Six out of 10 millennials said a “sense of purpose” is
part of the reason they choose to work for their current
employer (The Millennial Survey, 2015). Employee
volunteerism provides an outlet for a larger purpose
and meaning to work and delivers opportunities for
employees to engage in leadership and skills
development. Engaged employees are happier, more
productive and committed to the company. Wells
Fargo team members in Orange County logged more
than 17,000 hours of volunteer time in 2015 and
served on more than 100 nonprofit boards.

Cause Marketing
A 2013 CSR study by Cone Communication reported
that 91% of consumers are likely to switch brands to
one associated with a good cause if price and quality
were comparable. Charitable contributions and
employee volunteerism increase brand recognition
much faster and more effectively than traditional
advertising. When consumers are able to associate a
company to positive action, it solidifies the brand and
promotes goodwill.

Advice for Grant Seekers
u Relationships are critical. If you do not receive
funding immediately, build relationships to keep the
doors open.
u Understand funding priorities. Resources are
limited, so mission alignment with clear and relevant
impact is important.
u Love your volunteers. Passionate corporate
volunteers can provide free professional expertise and
become internal advocates for corporate giving and
employee-giving campaigns.
u Storytelling and recognitions are appreciated.
Remember cause marketing? Approach sponsorships
with clear ROI. Recognize the corporation’s genuine
CSR efforts and help them tell that story. Strong
corporate partners will leverage their resources to do
the same for you!

Corporate Giving Programs
Are a Win 

for Everyone
by Jack Toan, Wells Fargo Foundation Director

“We take our philanthropy personally and have seen how employee
involvement results in extraordinary impact on people’s lives – both
for those giving and receiving. We are proud that 74% of our 10,000
employees around the world are involved in charitable activities and
aspire to reach 100% through our leaders inspiring an authentic
connection and passion for giving back.”

- Mike Mussallem, Chairman and CEO, 
Edwards Lifesciences

“Millennials are an important part of our vibrant workforce. We
employ more than 2,000 millennials, and that number is growing
rapidly. Our employee engagement surveys tell us they value
social responsibility, and we love that because it aligns well with
the ‘people first’ culture at First American.”

- Mark Rutherford, Senior Vice President 
of Human Resources, First American

“Like many small companies, Antis Roofing competes for top talent.
We have strategically aligned our giving and volunteering programs
with our business strategies and the values and interests of our
employees and company. We’ve learned to listen to and involve our
85 team members. The impact is engaged employees, an
empowered culture and contributions to more than 30 nonprofit
partners.”

- Charles Antis, President and Founder, 
Antis Roofing

Toan

McQuaid
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What Is CSR?
By common definition, corporate social responsibility or
csr, characterizes a company’s initiatives, actions and
outcomes that benefit society at large. some of the more
common forms of csr are categorized under headings,
such as sustainability (recycling programs, reducing
carbon footprint and sourcing goods from renewable
sources.) other csr headings include community
outreach and philanthropy, as well as recruiting and
retention programs.

when a company decides to adopt csr as part of their
culture, they are beginning a journey that will take them
through all facets of their organization.

CSR in Day-to-Day
Operations
every business has room
for improvement when it
comes to sustainability. For
enterprises that are heavily
reliant on raw materials or
components, adopting
purchasing guidelines that
encourage or mandate
buying from suppliers who
source from renewable or
responsible sources and
pay fair wages, is a good
first step in adding csr to
corporate culture. Finding
ways to use less and recycle more is another simple step.
celebrate these accomplishments with your employees.
it will set the tone for bigger things to come.

CSR in Your Community
most often, people think of charitable giving in connection
with csr programs. though this is only one tenant of a
successful csr program, it is the most visible.
philanthropy as part of a holistic csr program goes far
beyond “writing the check” though. it is critical to engage
employees in the outreach. volunteerism, including free
goods or services, “days in service,” etc., strengthen the
csr message from within. csr no longer becomes a
program, but becomes part of an organization’s culture
and fabric.

CSR in Recruiting and Retention
the greek philosopher, heraclitus, is credited with saying
that the only thing that is constant, is change. recruiting
and retention strategies have definitely changed over the
years. it is no longer just about pay and benefits –
work/life integration and social responsibility ranks high
on the minds of millennials looking for a career.
companies looking to attract and retain the best and
brightest should double down on their efforts to embody a
socially responsible culture, and ensure that it is
highlighted in recruiting and retention strategies.

What CSR Isn’t
csr is not just for Fortune 1000 companies. companies
of all shapes and sizes can incorporate csr into their
organization. start small and let it evolve.

csr is not “one and done.” it’s an all-encompassing
process with no end.

And finally, CSR isn’t something that should be
ignored!

Robert J. Schlener, CPA CGMA, is Partner in Charge of
Nonprofit Services for the Irvine office of SingerLewak
LLP. If you would like more information on how to start a
CSR program in your company, you can reach Rob at
rschlener@singerlewak.com.

Corporate Social Responsibility
(CSR) – What It Is and What It Isn’t

by Robert J. Schlener, CPA CGMA, SingerLewak LLP

Re-published from the american charities snapshot 2015: the new corporate Dna-where employee engagement anD
social impact converge

Schlener
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What inspires your business to give?
At PIMCO, we believe in the power of people to do good, individually and working together. We also believe in corporate citizenship as a

powerful business practice. The PIMCO Foundation enables us to combine both, providing for transformative progress through simple acts of
volunteering and giving around the world.

We’re inspired by the social issues facing us right here in Orange County, but also in the regions around the world where we have PIMCO
offices.

We’re inspired by our nonprofit partners, who work around the clock to fight these social issues, like poverty, homelessness, hunger,
inequality and more. It’s these organizations – and the individuals powering them – that are creating real systemic change in our society. As a
corporate citizen and funder, we want to be intentional about the work we pursue with our nonprofit partners. And we want to be impactful with
our investment – whether it be through grantmaking, volunteering, board service or building nonprofit capacity in other ways.

We’re inspired by our own colleagues, who give so much of their time and resources, and who generate real value in our community. My
PIMCO colleagues are the ones who have built and contributed to our firm’s culture of service and purpose. Through our collective
volunteerism and philanthropy, the benefits of giving back return to PIMCO in myriad ways: We strengthen networks and meet new colleagues.
We build skills and stretch our personal comfort zones. We deliver solutions that help do good, sometimes drawing on our financial expertise
and sometimes from our life experiences. 

Giving back through the workplace is truly a win-win-win for our community, company and employees. 

Summarize a personal experience your business has had working with a nonprofit organization that has had the greatest impact on
your team as a whole.

Since 2008, PIMCO has been sending 100+ volunteers to the Special Olympics Southern California Summer Games. The Games attracts
about 1,100 athletes with intellectual disabilities from all over Southern California. 

For all of us from PIMCO who participate as Games volunteers, it is the most humbling, rewarding, transformative experience. The athletes
are so excited to be at the Games – they hug you, high five you, show you their medals. When you see athletes race on the track, or in the
pool, or run down the basketball court, you’re really witnessing the most incredible display of courage, determination and human spirit. When
we volunteer at the Games, we get so much more than we give. It’s a life-changing weekend, for the athletes and for the volunteers.

What inspires you to give?
We’re inspired by our parents, our faith (otherwise known as “Catholic Guilt”) and the fact that we were the beneficiaries of “The California

Dream.” Two young kids with little to no resources beyond the faith put in us by our parents who wanted a better life for ourselves. Free
education to attend Santa Ana college (you don’t need a scholarship when it’s free), $50 a semester to attend Cal State Fullerton and a
scholarship to Marquette University Law School. How can one not help when similar opportunities are no longer being provided to others?

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
As we were progressing with a trial lawyer career and raising a family, we gave of our time more than the money we didn’t have. When we

had resources, we gave those, but cut back on the time. More than 30 years ago, along came the Kathleen Faley Memorial Games for Special
Kids at Cal State Fullerton (a project brought about by the loss of a daughter by the Faley family – our friends). When you walk onto the field
and see more than a thousand special kids with smiles on their faces reaching out to you and a thousand volunteers, you remember that the
most valuable asset you have to give is of yourself, and the smiles reward you a hundred fold.

Faces of Philanthropy

Bette & Wylie Aitken
Philanthropists

Doug Hodge
CEO

PIMCO

Board President
PIMCO Foundation

The 2016 GIVING GUIDE

What inspires you to give?
I have known great hardship in my life. After my father died when I was two years old, my family went through the devastation of World War

II. When I came to the United States after defecting from Communist Yugoslavia, I had only $200 in my pocket.
At the same time, I have been extraordinarily fortunate. Starting out from nothing, I was able to achieve the “American Dream.” I founded a

pharmaceutical company in my garage in California and grew it into a successful multi-million dollar business. Through groundbreaking and
innovative discoveries such as ribavirin, one of the first-ever broad-spectrum antiviral drugs, my company helped treat illnesses all over the
world, including chronic lung disease in tens of thousands of infants. Later, as Prime Minister of my former country of Yugoslavia, I had the
opportunity to serve as a foot soldier in the noblest battle there is – the battle for peace. After many years of struggle, I helped set the stage for
the Dayton Peace Accords, which ended the bloody Bosnian War at last. I have spent decades since supporting peace, democracy, economic
growth and civil liberties throughout the Balkans.

As a child in Tito’s Partisan army, facing the Nazis during World War II, I vowed to spend my life fighting for peace, saving lives and helping
others. I’ve dedicated my life to this mission. America has given me so much. I want to do all that I can to give back, see that others have the
same opportunities for success that I have, and make the world a better place for my children and grandchildren.

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
When children were dying in my native country of Serbia from a preventable lung disease, I donated money so that every child in the region

could take the vaccine that eliminated this scourge. I’ve also enjoyed giving millions of dollars over the years to support various universities,
research programs, and art and cultural institutions throughout America, as well as local support in Orange County to muscular dystrophy and
the City of Hope. As I have said many times in the past, wealth is what you have in your heart, in your soul, not in gold or bank books.
Whoever is not rich in his soul is poor. Giving in all these ways has made me rich, and I feel exceptionally fortunate that I have had the
opportunity to help make a difference for the better.

Milan Panic
President & CEO
MP Biomedicals

Former Prime Minister of
Yugoslavia (1992/1993)

What inspires you to give?
25 years ago, I was diagnosed with kidney cancer. I’m a very religious man and at that moment, I made a promise to God that if I survived, I

would spend the rest of my life raising money. So, I spent the next 24 years raising more than $10 million dollars for muscular dystrophy. Then,
in 2011, I was diagnosed with metastatic bladder cancer that later spread to my lungs, ribs and spine. I went to two well-respected institutions
and was told by multiple doctors that I had only a few months to live. As I heard those words, I thought, “Who made you God?” and I continued
in my search for a cure. I came to the City of Hope and found Dr. Pal. I’ve been in remission ever since.

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
My experience working with the City of Hope has been life-altering. Not just because they saved my life, but because they have saved so

many of my friends lives too. I have referred 43 friends to them and they have saved 42. And, many of them were in stage 4 condition. In my
continued promise to raise money until the day I die, I founded the “Let’s be Frank” Gala for the City of Hope in 2015, which raised more than
a million in its first year, then $2.65 million this year. I’m blessed to have the City of Hope and dear friends by my side, raising money and
awareness for a cause that is saving my life and so many others.

Frank DiBella
CEO

Frank DiBella Accountancy Corp.
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What inspires you to give?
We have been blessed in life and it feels good to be able to give back. Our ability to provide assistance to charitable organizations and

different causes is more than a gesture, but a responsibility we feel as a way to share our success and opportunities with so many in need.
Giving is also contagious and helping others is one of the foundations on which The Word & Brown Companies is built. Our company has a

long history of supporting organizations including Providence Speech and Hearing, Mission Hospital, the United Way of Orange County, the
Cystic Fibrosis Foundation and other nonprofits across the country. In addition, our team goes above and beyond by creating new
opportunities to give back. For example, our annual Operation Drumstick Program, which has been around for two decades, was an idea
spearheaded by a long-term employee who recruited co-workers to make their favorite dishes and turned lunch into an annual fundraiser to
support the Orange County Rescue Mission, raising thousands of dollars each Thanksgiving.

That spirit of giving not only runs deep for us, but across our entire organization.

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
Edward J. “Rusty” Brown Jr.: Mission Hospital is one of the local organizations that has a special place in my heart. In 1985, my oldest

son was hit by a car near our home. He was six years old and I stayed by his side as he remained in a coma for seven days. The hospital’s
trauma center staff did everything they could to make both him and my family comfortable and cared for during his recovery. I will have always
have a soft spot in my heart for Mission Hospital and their dedicated professionals.

John M. Word III: I’ve been associated with Providence Speech and Hearing Center since 1976. I have seen first-hand the difference the
Center can make in the lives of children and adults, especially the expressions on the faces of young patients who are hearing their first words.
It’s very rewarding to help others with the gifts of speech and hearing.

What inspires you to give?
Our satisfaction comes from contributing to cutting-edge organizations that have worldwide impact, and we’re fortunate to have been

involved with places like UCI right here in Southern California. Our heroes are its students, doctors, scientists and staff who tackle the tough
issues of the day – and of the future – on behalf of our other heroes: those living with and fighting the afflictions for which cures will be found.
The Sue & Bill Gross School of Nursing will educate more nurses, who will go out into the community to provide compassionate care, and it will
graduate highly skilled teachers, who will then teach more nurses. So it will be much more than just a new building, it will be a place that
enables people to transform lives. We expect our support for a nursing school to have broad impact as the demand for nurses and their
teachers touches the heart of our health care system.

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
Working with health care, medical research and educational organizations helps define success for us because it becomes a function of what

we can do to help others throughout the world. Organizations like Doctors Without Borders and Mercy Ships give hope and care for the
impoverished, and educational institutions like UCI are making great strides forward in finding treatments and cures for debilitating diseases
and conditions. We have a keen interest in stem cell research, and about 10 years ago, we were invited to tour UCI’s Reeve Irvine Research
Center. After learning about the breakthrough stem cell research being performed there, we knew we wanted to get involved. UCI is at the
forefront of scientific research because of the interdisciplinary collaboration among its faculty, staff, and departments, and we are grateful for
the opportunity to help facilitate research that will provide vast benefits for the citizens of Orange County and beyond.

Faces of Philanthropy

Sue & Bill Gross
The William and Sue Gross 

Family Foundation

John M. Word III & Edward J.
“Rusty” Brown Jr.

Co-Founders
The Word & Brown Companies
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What inspires you to give?
It is a natural urge to help others. Whether it is giving through monetary support, donating cans of food or school supplies, or rolling my

sleeves up and giving my time to volunteer, I have a drive to help others in need. In fact, I am heavily involved in my volunteer fire department
in my community. We are in a rural part of Orange County and do not have access to a county or city-funded fire department. I give my time on
weeknights and weekends to help make sure the fire department is prepared and ready to respond to any situation. I do this because I want to
see all my neighbors make it through any disaster we might encounter.

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
I have been an advocate for Mazda’s involvement with the SPCA Monterey County, located right across the street from Mazda Raceway

Laguna Seca. Mazda has partnered with SPCA Monterey on numerous occasions during race weekends where we have held open adoptions
for race fans. It has resulted in my personal adoption of two dogs to accompany four other dogs, four cats, two horses, one mini horse, two
mini donkeys and numerous gold fish, most of which are adopted. We also make monthly monetary donations to the SPCA Monterey County
to help support their daily operational expenses.

What inspires you to give?
I have always known it is a greater blessing to give than to receive. Giving is a value that my parents instilled in me at a very early age.

Today, my wife Kelly and I are living out this dream by sharing our blessings with others. We focus most of our philanthropic efforts on three
initiatives: education, eye care and the arts. We chose education because we recognized during the 13 years we lived overseas that education
is the foundation of any great country. For us, giving to educational causes is a way we can give back to our country. It was natural for us to
choose to give to improve vision care as I have enjoyed a successful career in the ophthalmic industry. Giving in this area allows me the
opportunity to give back to an industry that has been so very good to my family. And finally, the arts. This is perhaps the most personal for me
as my father was a professional musician. By giving to the arts, I’m honoring his legacy and true passion. Giving is a true joy for Kelly and me!

Summarize a personal experience you’ve had working with a nonprofit organization that has had the greatest impact on you.
Establishing The Gavin Herbert Eye Institute was a true passion for me. This is due to my mentor, friends of the industry and the community.

We were able to raise more than $40 million, all through philanthropic efforts. Our goal was to create a leading ophthalmic teaching and
research institution here in Orange County. It is located on the UCI Campus. It was my privilege to help lead this effort to recognize my mentor
Gavin Herbert, my dear friend Dr. Roger Steinert, and the tremendous physicians and ophthalmic companies here in Orange County. All with
the goal to teach young minds to create new technologies through research, but more importantly, take excellent care of our patient
community.

Faces of Philanthropy

Jim Mazzo
Chairman & CEO

AcuFocus

Robert Davis
Sr. Vice President

Mazda North American Operations
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VOLUNTEER OPPORTUNITIES

AIDS Services Foundation Orange County

ASF was built on the shoulders of caring and generous volunteers, and they continue to be critical to
the success of major events like AIDS Walk Orange County, OC Ride for AIDS and the Annual Gala.
Other volunteer opportunities can include community outreach, family and children’s programs
assistance, food pantry and food delivery, office assistance, Spanish language translators, fitness
instructors or any other professional/practical assistance.

Please contact Tammy Nguyen at 949.809.5771 or tnguyen@ocasf.org for volunteer opportunities.

ASF receives much of its support from caring individuals and various organizations (large and small)
throughout Orange County. Gifts of financial support, in-kind or volunteer hours are always needed.
Without our community, we couldn’t help our clients who come to us for assistance every day.

Donations of any size are greatly appreciated and all funds raised assist AIDS Services Foundation in
providing help to those in our community affected or infected by HIV/AIDS.

ASF also offers naming, underwriting and sponsorship opportunities to corporate partners on an
annual or per event basis.

Please contact Chris Bragg at 949.809.8760 or cbragg@ocasf.org for giving opportunities.

GIVING OPPORTUNITIES

17982 Sky Park Circle, Ste. J, Irvine, CA 92614
Phone: 949.809.5700

Fax: 949.809.5779
www.ocasf.org

Philip Yaeger, Executive Director & 
Chief Executive Officer

pyaeger@ocasf.org

Established in 1985

The 2016 GIVING GUIDE

Duane Vajgrt, M.D., Board
President
UCI Medical Center

Jeff Elder, Board Vice
President
Trojan Battery Co.

Mark Guillod, CPA, Board
Treasurer
Marcum, Accountants and
Advisors

Michelle Williams, Board
Secretary
Reliant Insurance

Al Roberts
Philanthropist

Arnold Henson, M.D.
Kaiser Permanente

Erik Buzzard, Esq.
Palumbo Bergstrom LLP

Idriss Maoui
PIMCO

Karyn Salman
U.S. Trust

Ken Jillson
Philanthropist

Lawrence W. Will, D.D.S.
Abari Orthodontics & Oral
Surgery

Mark Gonzales
Philanthropist

Roya Cole
Morgan Stanley

Sue Reddy, M.D.
Pacific Coast Medical Group 

Wesley Sasser-Brandt
PIMCO

BOARD OF DIRECTORS

GOALS FOR 2016
uWe will be at the forefront of ending the HIV/AIDS epidemic in Orange County
uWe will deliver services to clients with sensitivity and empathy, and serve each client based on their
unique needs and circumstances
uWe will advocate for people living with HIV and those at risk, and strive to eliminate the stigma of
HIV/AIDS through education and awareness

SERVICE AREA

The mission of AIDS Services Foundation Orange
County (ASF) is to prevent the spread of HIV and
improve the lives of men, women and children affected
by HIV/AIDS in Orange County.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
83.4% of total budget advances the agency’s mission.

What was your greatest community impact in
2015?
u Administered 1,894 HIV testing and counseling
sessions
u Distributed 5,206 food pantry orders equaling
249,888 nutritious meals
u Provided 3,393 bed nights through Transitional
Housing programs
u Logged 2,367 medical and non-medical case
management visits

MISSION STATEMENT

FUNDRAISING EVENTS
ASF holds three major fundraising events throughout the year:

AIDS Walk Orange County & Red Ribbon 5K Fun Run – Saturday, May 14, 2016
Dining Out for Life – Thursday, September 15, 2016
OC Ride for AIDS – Saturday, October 22, 2016
Annual Gala – Tentatively scheduled for late January, 2017

From left: Event Co-Chairs Jeff Elder and Karla Kjellin-Elder pose at ‘Puttin’ on the Ritz,’ ASF’s Annual Gala.
Photo credit: Jesse Noh Photography
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VOLUNTEER OPPORTUNITIES

Alzheimer’s Orange County (formerly the
Alzheimer’s Association, Orange County Chapter)

u Events
u Public policy
u Support group facilitation
u Education programs
u Community outreach
u Early-stage programs

u Online 
u Phone 
u Matching gifts (Contact your HR department)
u Corporate giving
u Planned giving 
u Payroll deduction
u Host your own fundraising event 
u Donate your unwanted car, truck, boat or RV 
u Event sponsorship

GIVING OPPORTUNITIES

2515 McCabe Way, Ste. 200, Irvine, CA 92614
Phone: 949.955.9000

Fax: 949.757.3700
www.alzoc.org

Jim McAleer, President/Chief Executive Officer
jim.mcaleer@alzoc.org

Established in 1982

The 2016 GIVING GUIDE

Tony Allen
TAVA Development Co. (ret.)

Mary Borg
Bank of the West

Kim Cunningham
Pacific Life Insurance Co.

Chris Duma, M.D.
Brain & Spine Surgeons of
Orange County

Jacqueline DuPont, Ph.D.
Assured In-Home Care

Michelle Egerer
Silverado

Mark Hales
Merrill Lynch

Lawrence Hartley
OakBridge Advisors Inc.

Jody Hudson
First American Trust

Dennis Kuhl
Los Angeles Angels of
Anaheim

Michael Lancaster
JML Real Estate Services
LLC

Jeannie Lawrence
Rancho Las Lomas

Josh Luke, Ph.D.
University of Southern
California

David MacInnis
Gateway One Lending

Greg Mech
The CAPROCK Group 

Paul J. Ninefeldt
Gentex

Judi Partridge
Retired Entrepreneur

David Plourde
California United Bank

Jane Terry
Philanthropist

Dung Trinh, M.D.
Memorial Care Medical
Group

BOARD OF DIRECTORS

GOALS FOR 2016
u Elevate the awareness of Alzheimer’s disease and other related forms of dementia, and our services
and resources available to families affected
u Serve more of the 84,000 locally that are affected or at immediate risk for Alzheimer’s or other forms
of dementia

SERVICE AREA

To provide hands-on care and support, information,
referrals, education and resources for families in
Orange County and surrounding areas who experience
memory loss, Alzheimer’s and other dementias, while
advancing critical research for a cure. 

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
74.8%

What was your greatest community impact in
2015?
We educated over 29,000 family caregivers and
professionals in the community, empowering them on a
myriad of issues pertaining to Alzheimer’s disease and
other forms of dementia.

MISSION STATEMENT

FUNDRAISING EVENTS
AOC holds three major fundraising events annually, including:
u Creating Hope Gala
uWalk4ALZ- A Walk to Remember
u Visionary Women Caregivers Luncheon

Alzheimer’s Orange County Board Member and Los Angeles Angels of
Anaheim Chairman Dennis Kuhl and Michelle Hatch supporting
Alzheimer’s Orange County at its annual Creating Hope Gala.
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VOLUNTEER OPPORTUNITIES

American Heart Association and American
Stroke Association – Orange County Division

Volunteer opportunities range from year-round executive leadership to day-of-event volunteer
opportunities. 

u Corporate sponsorship
u Cause marketing campaigns
u Point of purchase retail initiatives
u Personal fundraising through the Heart & Stroke Walk
u Individual giving opportunities, which include membership in our giving societies, the Circle of Red,
King of Heart, and Cor Vitae

GIVING OPPORTUNITIES

4600 Campus Dr., Irvine, CA 92617
Phone: 949.856.3555

Fax: 949.856.3364
www.heart.org/orangecounty

Melissa Morales, Executive Director
Melissa.Morales@heart.org

Established in 1924

The 2016 GIVING GUIDE

Aimee Weisner
Edwards Lifesciences

Dr. Pranav Patel
University of California Irvine

Donald J. Hamman
Stuart Kane LLP

Brian Palafox
Orange County Thoracic &
Cardiovascular Surgeons

Scott Sherman
Ingram Micro

Ozair M. Alefi
Wells Fargo-The Private Bank

Jennie Cull
KPMG

Suzanne DeJong
Ernst & Young LLP

Mike Feldman
Union Bank

Terry Goldfarb-Lee
Resources Global
Professionals

Rochelle Karr
O’Melveny & Myers
LLP

Maria Guerra
Hard Core Fitness
Studio

Peter Tennyson
Paul Hastings LLP

David Schlotterbeck
Philanthropist

BOARD OF DIRECTORS

SERVICE AREA

The mission of the American Heart Association and
American Stroke Association is to build healthier lives
free of cardiovascular disease and stroke.

National and local community impact

MISSION STATEMENT

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
80%

What was your greatest community impact in
2015?
u Teaching Gardens hosted more than 50 planting,
growing and harvesting events in underserved
schools
u 114,806 OC residents trained in CPR
u 38,843 children participated in Jump Rope for Heart
& Hoops for Heart
u $2,710,826 raised for cardiovascular research and
education

Edwards Lifesciences is a dedicated supporter of the American Heart Association. This year, their Heart Walk team raised
more than $50,000 to help fight heart disease and stroke.

GOALS FOR 2016

u Raise $3.5 million, through our signature events, Heart Ball, Heart Walk and Go Red for Women
Luncheon, to support cardiovascular disease & stroke research and education
u The Orange County Board of Directors is diligently working to implement CPR as a graduation
requirement in Orange County High Schools. Teaching our high school students the lifesaving skill of
CPR before they graduate would put thousands of qualified lifesavers in our community, year after
year. CPR in Schools empowers the youth of California and helps us add more lifesavers to our
community. Each year, nearly 326,000 people have sudden cardiac arrest outside of a hospital. Not
even a third receives CPR from a bystander and only 10.4% survive. Three to five minutes is a matter
of life and death for sudden cardiac arrest victims. When a CPR-trained bystander is near, and can act
quickly and effectively, survival rates can double – even triple!

Underwritten by:

FUNDRAISING EVENTS
u Go Red For Women Luncheon
u Heart & Stroke Walk
u Heart Ball
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VOLUNTEER OPPORTUNITIES

American Red Cross 
Serving Orange County

The American Red Cross relies on volunteers to help us with our mission of providing care and comfort
to those in need. There are endless volunteer opportunities with the Amerian Red Cross Serving
Orange County. From becoming a disaster reflief volunteer, to assisting military service members and
their families with Service to the Armed forces, to providing lifesaving health and safety training to
community members, there’s something for everyone.

Volunteers constitute about 90 percent of the American Red Cross workforce. Our volunteers come
from all walks of life, but each shares the same passion for helping those in need. There are volunteer
opportunities for every interest, level of experience, and schedule.

Visit redcross.org/volunteer for more information.

Red Cross partners stand shoulder-to-shoulder with the Red Cross, serving as true partners in hope,
whether that be through supporting our disaster relief efforts, helping us provide emergency
communications and support to our service members and their families, by helping us provide
lifesaving blood and blood products to thousands of individuals who need it, and so much more.

GIVING OPPORTUNITIES

601 N. Golden Circle Dr., Santa Ana, CA 92705
Phone: 714.481.5365
www.redcross.org/oc

Linda Voss, Regional Chief Executive Officer
The American Red Cross Serving Orange County was

established in 1965.

The 2016 GIVING GUIDE

Dale Hudson, Board Chair
Nixon Peabody LLC

Rhonda Longmore-Grund,
Board Vice Chair
Alliance Healthcare Systems

Bill Blanning
Blanning Communications
Group

Donna Boston
Orange County Sherrif’s
Department

Chris Dewhurst
Community Bank

Tony Digiovanni
Community Volunteer

Michael Drennen
Cox Communications

David Engwall
JJHCS Strategic Commercial
Group

Larry Fortmuller
Community Volunteer

Suzanne Fradette
PricewaterhouseCoopers LLP

Paul Grigaux
Southern California Edison

Rick Lowe
Ayco Co. LP, a Goldman
Sachs Co.

Ashwin Rangan
ICANN

Bob Sellers
Edwards Lifesciences

Shishir Shah
Community Volunteer

Russell Wager
Mazda North American
Operations

BOARD OF DIRECTORS

SERVICE AREA

The American Red Cross prevents and alleviates
human suffering in the face of emergencies by
mobilizing the power of volunteers and the generosity
of donors.

The American Red Cross Serving Orange County
serves 34 cities and more than 3.1 million people
throughout the Orange County region.

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
3 stars

What percentage of total revenue goes to cause
(after operation expenses)?
An average of 91 cents of every dollar the American
Red Cross spends is invested in humanitarian services
and programs. Full finacial reports and stewardship
updates are available at redcross.org/publications.

What was your greatest community impact in
2015? 
In 2015, our chapter assisted 141 local families
affected by disasters; supported 9,183 service
members, veterans and their families; empowered
39,122 people with lifesaving health and safety skills;
and trained thousands of volunteers to respond to
disasters here in our backyard, across the country, and
around the world.

MISSION STATEMENT

FUNDRAISING EVENTS
There are a number of opportunities to parter with the American Red Cross in Orange County,
including: 
u Sponsorship of the American Red Cross Heroes Luncheon, which recognizes local heroes and
community members whose actions embody the spirit and mission of the Red Cross. 
u Providing resources to under-resourced families during the annual Children’s Safety Festival. 
u Strengthening community resilience through support of the annual Disaster Preparedness Academy. 
u Employee engagement and/or corporate sponsorship of Red Cross Home Fire Campaign events.
Through these events, we install free smoke alarms and provide fire safety information to residents in
vulnerable communities in order to decrease home fire-related deaths and injuries. Nationwide, this
campaign has saved 77 lives. Locally, we have installed thousands of free smoke alarms since the
program launch in 2014.

Board members recently participated in The Carousel of Possible Dreams, a one-of-a-kind fundraising event at
Disneyland, to raise money for the purchase of a new Emergency Response Vehicle (ERV) to help the local
chapter respond to disasters.
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Association of Fundraising Professionals 
Orange County Chapter

P.O. Box 8133, Fountain Valley, CA 92728
Phone: 949.436.2939

www.afpoc.org

Alan V. Pearson, CFRE - President
alan.pearson@BlueLetterBible.org

Established in 1983

The 2016 GIVING GUIDE

Keegan Bell
Vice President

Ray Bell
Chair, Diversity & Inclusion
Committee

Michele Bignardi
Chair, SNAP Committee

Jana Cupp
Chair, Youth in Philanthropy
Committee

Marc Eilenberg
Treasurer

Bill Ennis
Co-Chair, Membership
Committee

Scott Evans
Administrator

Michelle French
Co-Chair, Membership
Committee

Jane Hansen
Chair, Webinar Committee

Sally Lawrence
Co-Chair, Education
Committee

Claudia Looney
Chair, Fundamentals of
Fundraising Committee

Malika Middlebrooks
Chair, Chamberlain
Scholarship Committee

Kristen Miller
Co-Chair, Marketing
Committee

Sheri Nazaroff
Immediate Past President

Darla Olson
Chair, Mentor Committee

Elissa Oransky
Secretary

Alan Pearson
President

Kristine Peters
Chair, Chamberlain
Scholarship Committee

Amy Sfreddo
Chair, Sponsorship
Committee

Catherine Spear
Co-Chair, NPD Committee

Christine Steele
Co-Chair Education
Committee

Ericka Steinbrick
Co-Chair, Marketing
Committee

Lisa Wilterink
Chair, Chamberlain
Scholarship Committee

Drew Woodward
Chair, Be the Cause
Committee

BOARD OF DIRECTORS

SERVICE AREA

To advance ethical fundraising and philanthropy for the
greater good through education, training, advocacy and
recognition

Greater Orange County area

FAST FACTS
What was your greatest community impact in
2015?
u In 2015, AFPOC provided training, mentoring and
education programs to more than 1,000 fundraising
professionals in Orange County and presented one of
the largest celebrations of National Philanthropy Day in
the United States celebrating philanthropy.
u In 2015, AFPOC Chapter was recognized as a 10
Star Gold Award Chapter, for a second consecutive
year and also awarded the Friends of Diversity
Designation which identifies it as one of the elite
chapters in the country.

MISSION STATEMENT FUNDRAISING EVENTS
National Philanthropy Day
November 17, 2016 – The City National Grove in Anaheim
National Philanthropy Day Orange County honors those who have demonstrated philanthropy and
enhanced their communities and the world. Each year, more than 130 Association of Fundraising
Professionals chapters throughout the U.S., Mexico and Canada honor the philanthropic efforts of
individuals, businesses and groups. Net proceeds of this event support the ethical advancement of
philanthropy in the community by the Orange County Chapter of the Association of Fundraising
Professionals.

Benefits of membership include:
u Monthly luncheon meetings with educational programs and networking opportunities
uWebinars/2nd Fridays
u Leadership, career development and mentoring programs
u The AFP Code of Ethical Principles and Standards
u Professional development and chapter involvement opportunities
u Online access to fundraising techniques and templates at www.afpnet.org  

Individual & Organizational Memberships Available, visit www.afpoc.org for more information.

BENEFITS OF MEMBERSHIP AND ASSOCIATION

PROFESSIONAL OPPORTUNITIES

We welcome visitors to all of our meetings and events.
The chapter holds monthly meetings at Boy Scouts of America Headquarters, 1211 East Dyer Road
in Santa Ana. The meetings consist of two parts:
1. An educational fundraising session from 10:30 – 11:30 a.m. followed by
2. A luncheon with special guest speakers covering a wide range of important topics of interest to 

fundraisers and those interested in advancing philanthropy.

For dates and topics of monthly meetings, visit www.afpoc.org.

Unique Professional Mentoring Program: One of our most popular membership benefits is our
Mentoring Program where we pair new fundraisers with seasoned professionals who will not only
help the mentee, but greatly add to the fundraising capabilities of their organizations.

From left: Alan Pearson, Jana Cupp, Malika Middlebrooks, Kellie Webb, Catherine Spear, Christine Steele,
Michele Bignardi, Elissa Oransky, Jane Hansen, Keegan Bell, Sally Lawrence, Marc Eilenberg, Amy Sfreddo,
Sheri Nazaroff, Ericka Steinbrick, Drew Woodward, Kristen Miller, and Scott Evans.
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VOLUNTEER OPPORTUNITIES

Big Brother s Big Sisters of Orange County
and the Inland Empire

Being a mentor is one of the most rewarding and enjoyable ways to volunteer. Play sports, go on a
hike, or just give advice and inspiration – you make a difference just by showing up and being there for
a child. The best part of being a mentor? It’s fun! Our Littles are hand-selected for each volunteer
mentor, ensuring a great fit when it comes to shared interests, geography and personality. In as little as
a few hours a month, you can help shape the life of a child in our community and open their eyes to
new possibilities.

By donating to Big Brothers Big Sisters, you are joining our mission to positively impact children in
Orange County. The generous support of donors allows the agency to conduct a thorough background
check of each volunteer, as well as provide monthly support from trained staff to ensure the health and
safety of the child and mentor. For $1,500, you can support one match for an entire year.

Monthly Giving Opportunities:
u For $20, you can help us recruit one volunteer
u For $35, you can fund the first meeting of a Little and his or her mentor
u For $45, you can help our certified staff ensure that a match is healthy and sustainable

Other Giving Opportunities:
u Sponsor an event
u Sponsor a school through High School Bigs
u Become a corporate mentoring site through the Beyond School Walls program
u Make a general donation at ocbigs.org/donate

GIVING OPPORTUNITIES

1801 E. Edinger Ave., Ste. 101, Santa Ana, CA 92705
Phone: 714.544.7773

Fax: 714.544.7643
www.ocbigs.org

Melissa Beck, Chief Executive Officer
mbeck@ocbigs.org

Established in 1958

The 2016 GIVING GUIDE

Executive Board
Doug Antone, Board Chair
Philanthropist

Todd Pickup, Vice Chair
Plus Four Management

Tim Andrews, Secretary
The Andrews Companies

Erin Boyl, Treasurer
Wells Fargo & Co., Commercial
Lending

Patty Arvielo
New American Funding

Rudy Baldoni
Newport Investment Associates

Charlie Black
JP Morgan

Tim Crosson
Crossfire LLC 

Peter Desforges
Wohl Investment Co.

Paul Fruchbom
KDF Communities

Elliot Gordon
Philanthropist

Caroline Siefert-Sabo
Hines Hampton

Gus Theisen
Columbia Steel

Darren Thomas
The Irvine Co.

Gary Wilson
PricewaterhouseCoopers LLP

Henry Walker
Farmers & Merchants Bank

Governing Board
Pam Adams
The Adams Financial Group of
Wells Fargo Advisors

Todd Anderson
Velocity Sports Performance

Ellen Bancroft
Morgan, Lewis & Bockius LLP

Kurt Belcher
STAjets

Steve Blanc
Blanc Ventures LLC

Carrie Block
Holstrom, Block & Parke

Steve Borowski
Aristotle Capital Management

Brad Coleman
Metro Estates

Brian Davis
Law Offices of Brian M. Davis,
APC

Erik DiPaolo
KPMG LLP

Nori Ebersole
Paul, Hastings, Janofsky and
Walker

Mike Fox
Towers Watson

Rob Friedman
Ten-X

Adrian Harrison
Deloitte Consulting LLP

Steve Holley
Altamont Capital Partners

Cary Hyden
Latham & Watkins

Chris Ivey
Stradling Yocca Carlson & Rauth

Scharrell Jackson
Squar Milner

Ed Lieskovan
Performance Research
Laboratories Inc.

Dave Moellenhoff
Salesforce.org

Navin Narang
First Pacific Holdings Inc.

Scott Nelson
Ernst & Young

Enrique Perez
Rancho Santiago Community
College District

Chris Reedy
Reedy Asset Management Inc.

Mark Rutherford
First American Financial Corp.

Tim Ryan
Anaheim Arena Management
LLC

Marilyn Stemper
CareerArc Group

Brian Stevens
Advantage Sales and Marketing 

Don Suskind
PIMCO

Jeff Swindell
The Walt Disney Co.

Kim Thompson
Rutan & Tucker

BOARD OF DIRECTORS

SERVICE AREA

Big Brothers Big Sisters provides strong and enduring,
one-to-one, professionally supported mentoring
relationships to youth to change their lives for the
better, forever. We believe every child should have the
opportunity to succeed and live up to his or her full
potential.

Orange County and the Inland Empire

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
82%

What was your greatest community impact in
2015?
In 2015, Big Brothers Big Sisters served more than
3,000 local youth, connecting them with mentors who
volunteered nearly 200,000 hours. As a result of
mentoring, 98% of our Littles graduated high school on
time and 90% enrolled in college.

MISSION STATEMENT

FUNDRAISING EVENTS
39th Annual Golf Tournament
May 9, 2016 – Newport Beach Country Club

20th Annual Stars & Stripes Tournament
June 23-26, 2016 — Los Cabos, Mexico 

52nd Annual Gourmet Dinner
September 22, 2016 — Balboa Bay Resort

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Blind Children’s Learning Center

More than 1,500 generous volunteers donate their time and expertise each year. You can make a
difference, too.

To learn about the many volunteer opportunities for individuals, families, schools, clubs, or
corporations, please visit our website www.blindkids.org and click on “Get Involved.”

We depend on the generous support of individuals, corporations, and foundations for 60% of our
annual operating budget. Tuitions and fees only cover 40% of the actual cost to provide occupational
therapy, physical therapy, pediatric speech therapy, early Braille instruction, and orientation and
mobility training (cane travel and safety skills). 60% of our students come from low-income families
without access to these critical resources that are necessary for children with visual impairments to
reach their full potential.

You can help our children meet and surpass their goals by making a contribution to one or more of the
following core programs:
u Global Infant Development (birth to three years) – provides home-based early intervention services
for newly diagnosed and medically fragile babies.
u Bright Visions Early Childhood Center (six weeks to six years) – provides an inclusive program
that encourages hands-on exploration and learning.
u Youth Outreach Program (kindergarten through 12th grade) – provides specialized education and
training for students who have mainstreamed into public school classrooms.

u Make a one time or monthly donation
u Sponsor a special event
u Utilize your company’s matching gift program to maximize your donation
u Include Blind Children’s Learning Center in your estate plan
u Transfer stock, property or other securities to Blind Children’s Learning Center

GIVING OPPORTUNITIES

18542-B Vanderlip Ave., Santa Ana, CA 92705
Phone: 714.573.8888

Fax: 714.573.8875
www.blindkids.org

Kathleen Buehler, Executive Director and President
Kathleen.buehler@blindkids.org

Established in 1962

The 2016 GIVING GUIDE

Jeri Konopisos, Chair
Orange County United Way
(ret.)

Rosia Bruno, Vice Chair
UPS International

Jeff Hipshman, CPA,
Treasurer
HMWC CPAs & Business
Advisors

Barbara Alvarado,
Secretary
Philanthropist

Evangeline Andersen
Edison Mission Energy

Peggy Blaising
Philanthropist

Debi Callahan
Everett-Callahan Insurance

Case Colaw, J.D.
Sims Law Firm LLP

Jennifer Dluzak
Junior League of Orange
County

Jeffrey Fohrer, J.D.
Rutan & Tucker LLP

Jaimie Haver
Banc of California

Hunter Johnson
Johnson Gray Advertising

Danielle King
Mardek Enterprises Inc.

Lauren Kleiman
Philanthropist

Yatman Kwan
California Department of
Transportation

Ashish M. Mehta, M.D.
Southern California
Permanente Medical Group

Gene Micco
Tustin Community Bank

Margaret Moodian, M.A.,
ED.D.
Brandman University

Roger Rossier, Ed.D.
Rossier Educational and
Mental Health

Frank Villalobos, M.D.
Philanthropist

BOARD OF DIRECTORS

SERVICE AREA

To prepare children with visual impairments for a life of
independence through early intervention, education
and family support.

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
3 stars

What percentage of total revenue goes to cause
(after operation expenses)?
85%

What was your greatest community impact in
2015?
We provided braille training, infant vision stimulation,
deaf-blind intervention, therapeutic and support
services to more than 190 children with visual
impairments to foster independence and encourage
integration into the sighted world.

MISSION STATEMENT

FUNDRAISING EVENTS
Join us for two fun-filled events to raise funds for children with visual impairments in our community.

12th Annual Destination-Independence 5K Walk – May 14, 2016

Dr. Frank Villalobos Fall Golf Classic
November 7, 2016 – El Niguel Country Club

Visit www.blindkids.org for more information.

Board members and sponsors at 2015 Fall Golf Classic. From left: Debi Callahan, Hunter Johnson, Jaimie
Haver, Danielle King, John Stratman, Amanda Blanton and Barbara Alvarado.

Underwritten by: Nadine and Robert Hall
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VOLUNTEER OPPORTUNITIES

Boy Scouts of America, Orange County Council

Whether you wish to volunteer your time directly with youth, in an organizational support role, or caring
for the environment, the Boy Scouts of America has a place for you.

For more information for volunteering or registering a youth member, please call 714.546.4990.

Friends of Scouting is the annual fundraising effort that provides the operating funds necessary to have
quality Scouting programs across Orange County and to serve at-risk youth.

GIVING OPPORTUNITIES

1211 East Dyer Rd., Santa Ana, CA 92705
Phone: 714.546.4990

Fax: 714.546.0415
www.ocbsa.org

Jeffrie A. Herrmann, President & Scout Executive
jeffh@ocbsa.org

Established in 1920

The 2016 GIVING GUIDE

Executive Board

John Hovanesian, M.D.
Chairman of the Board

Greg Beck
Council Commissioner

Jeffrie A. Herrmann
President and Scout
Executive

Drew Adams
Terry Adams
Alan Airth
Gary Allen
Robert AndersonSchoepe
Tracy Atherton
William Baker
Larry Behm
Steven Bradley
David Braun
Patrick Brenden
Sterling Brennan
Bill Bunker

Ron Draper
Howard Dutra
Mark Engstrom
Theo Geukens
Victoria Gray
Cathy Green
John Hagestad
Dennis Hardin
Michael Harrison
Pat Hartnett
Dave Hirz
Peter Hitch
Pat Jackson
David Janes
Parker Kennedy
Joe Koch
Kathi Koll
Ed Laird
John Lerch
Tom Ling
Ralph Linzmeier
John Middleton
Robert Neal
John Norment
Lan Quoc Nguyen

Nicholas-Viet Nguyen
John Nielsen
Bob Olson
Charles Osaki
Jim Pisz
Curtis Reese
Nate Rosenberg
Nathan Rosenberg
Frank Rubino, M.D.
David Schmid
Stephen Skahen, M.D.
Rand Sperry
Helen Stainer, Ed.D.
Michelle Steele
Wayne Stelmar
Sasha B. Strauss
David O. Team
Jon Tenney
Robert Thiergartner
Jeffrey Walbridge
Dan Whelan, PhD.
Rev. Mark Whitlock
Jerry Whitmore
Mark Wille

Board of Regents

George Argyros
Jeffrie A. Herrmann
John Hovanesian, M.D.
David Janes

Parker Kennedy
Ken Khachigian
Tom Larkin
Jim Mazzo
Thomas V. McKernan
Robert Neal

BOARD OF DIRECTORS

ADDITIONAL WAYS TO SUPPORT SCOUTING
u Corporate and sponsorship opportunities
uWorkplace matching gifts
u Stock donations
u Donate a car, boat, property or food for camp
u Camperships
u Endowment gifts
u In-kind donations (building materials, construction supplies, etc.)
u Memorial, tribute and recognition giving
u Merit Badge sponsorships
u Special event sponsorships/marketing 
u Include the Orange County Council, Boy Scouts of America in your will or living trust

SERVICE AREA

The mission of the Boy Scouts of America is to prepare
young people to make ethical and moral choices over
their lifetime by instilling in them the values of the
Scout Oath and Law. Since 1910, Scouts have lived by
these words: trustworthy, loyal, helpful, friendly,
courteous, kind, obedient, cheerful, thrifty, brave, clean
and reverent. Scouting’s life skills programs are critical
to youth development and the basis for a civil society.

Celebrating 96 years of service throughout Orange
County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
83%

What was your greatest community impact in
2015?
u Engaged 70,000 individuals, including underserved
youth, with our programs and camping adventures
through our outdoor facilities.
u Scouting for Food initiative collected 62,000 pounds
of food and Orange County Scouts provided more than
165,000 hours of community service. 
u Expanded S.T.E.M. and Sustainability programs in
our camps.
u Partnered with corporate sponsors at the Newport
Sea Base and the Irvine Ranch Outdoor Education
Center to serve more youth.

MISSION STATEMENT

FUNDRAISING EVENTS
Men of Character Dinner
April 21, 2016 – Irvine Marriott
Honoring: Alan Arnold, Marc Carlson, Charlie Cochrane, Randy Redwitz, Dr. Frank Rubino and Robert
Samuelian

BSA Golf Classic
September 26, 2016 – Coto de Caza Golf & Racquet Club
“Fore” the Scouts, our Future Leaders!

Leadership Breakfast
October 14,2016 – Hotel Irvine

34th Annual Stars & Stripes Luncheon
November 4, 2016 – Hilton Anaheim
Honoring Joe Buescher, Food 4 Less/Foods Co

Contact Sally Lawrence at 714.546.8558, x141 or email sallyl@ocbsa.org for more information or to
register.

Geoffrey Stack , SARES-REGIS receiving the Investment Real Estate Good
Scout Award from 2014 recipient Bob Olson, R.D. Olson.
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VOLUNTEER OPPORTUNITIES

Boys & Girls Club of Santa Ana

Being a role model is as easy as just showing up! We offer a unique opportunity to give back and be a
role model at the Club through Mentor Days. We provide corporate partner volunteers with an
opportunity to interact directly with the Club kids, experience the programs firsthand, and witness the
impact their time and talent make. Mentor Days allow flexibility in scheduling and provide an afternoon
(typically 2-3 hours) of meaningful interaction for corporate partners with anywhere from 10-160
volunteers. We also have more in-depth volunteer opportunities for those looking for a longer term
commitment.

Just like the kids we serve, we have programs that meet everyone’s needs. We like to begin all our
opportunities with a tour of the Club. Book yours today! Some areas of giving include:
u Special events sponsorship
u Corporate sponsorship
u Community events, such as our backpack/school supply drive and holiday toy drive
u Sponsor-a-youth program
u In-kind donations

GIVING OPPORTUNITIES

250 N. Golden Circle, Ste. 104, Santa Ana, CA 92705
Phone: 714.543.5540

Fax: 714.565.1099
www.boysandgirlsclub.com

Robert Santana, Chief Executive Officer
rsantana@boysandgirlsclub.com

Established in 1954

The 2016 GIVING GUIDE

Shannon & Frank Tucker
Terrace Hill Olive Oil/Taco
Bell

Marla Noel
Fairhaven Memorial Park &
Mortuary

Anne MacPherson West
Joe MacPherson Foundation

Mike Mclean
McLean Motors

W. David Stauffer Jr.
Morgan Stanley

Nicole Carrillo
Opus Bank

Kathy Kolodge & Dr. Mark
Colon
CHOC

Jonathan & Christy Frank
Snell & Wilmer LLP/Magical
Builders

Yvonne M. Herrell
County of Orange Assessor’s
Office

Charlene Immell
Philanthropist

Nick Kopinga
Alliant

William McConnell
Onisko & Scholz LLP

Chip Monaco
Waste Management

Corrinne Moloo
En Pointe Technologies

Wayne Pinnell
Haskell & White LLP

Richard Porras
AT&T

Rob Richardson
County Executive Office

Bobby Schwarz
Actelion

David Buckingham Smith
Seven Gables Real Estate

David Threshie
Freedom Communications
(ret.)

Jennifer Vaughn
SoCal Gas Co.

Tom Callister
Explorer and Personal Travel
Advisor Great World Travel

Kevin Castle
Technossus

Jack L. Smith, Director
Emeritus
Philanthropist

David N. Ream, Director
Emeritus
City of Santa Ana (ret.)

David Prizio Sr., Director
Emeritus
Prizio Construction Inc.

BOARD OF DIRECTORS

SERVICE AREA

Our mission is to promote the positive and healthy
development of youth, especially those from
disadvantaged circumstances, by providing services
that build the skills, civility and self-confidence
necessary to succeed in a competitive world.

Santa Ana, CA

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
81.2%

What was your greatest community impact in
2015?
A 100% graduation rate for all students involved in our
College Bound program, we are now serving 5,000
kids at 45 Santa Ana Schools, and our Family
Strengthening Initiative is helping families in need with
the partnership of over a dozen community leaders,
partners and businesses.

MISSION STATEMENT

FUNDRAISING EVENTS
u Annual Be Great Gala
u Annual Leadership Breakfast
u Holiday Toy Drive
u Book Drive
u Back-to-School Backpack Drive

GOALS FOR 2016
u Expand the reach of the Club’s Family Strengthening programs by growing partnerships with other
nonprofits. The programs are currently serving more than 250 families, providing programs that
strengthen the family unit and equip them with the skills they need to break the cycle of poverty.
u Expansion of our Early Literacy Program from 4 to 10 sites, serving more than 700 kids with targeted
daytime literacy intervention, and the guidance, encouragement and resources needed to set and
obtain their educational goals and strengthen their academic aptitude, health awareness, and college
and career ambitions.
u Expand our College Bound Program to 2 high schools, providing ample opportunity to grow our
reach and help more students reach high school graduation and college success through mentoring,
college counseling, college readiness programs and tutoring.
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VOLUNTEER OPPORTUNITIES

CHOC Children’s

CHOC Children’s and the CHOC Foundation offer an array of volunteer opportunities, including
supporting special events, joining a guild or assisting in the hospital. Some opportunities require
training, while others are short-term and simply benefit from generous hearts and helping hands.

Please contact the Director of Volunteer Services, Donna Nam at 714.509.8676 for more information.

u The CHOC KidsCare fund provides support for underinsured or uninsured patients, including those
whose coverage is inadequate to support optimal quality of life and/or long-term needs.
u Program or endowment support for one of CHOC’s Institutes and programs – Hyundai Cancer
Institute, Heart Institute, Neuroscience Institute, Orthopaedic Institute, the Neonatal Intensive Care Unit
and many other subspecialty programs.
u Growth and expansion support for one of CHOC’s innovative programs such as research, palliative
care, pastoral care, child life, mental health services, ongoing clinical education and prevention
programs.

GIVING OPPORTUNITIES

1201 West La Veta Ave., Orange, CA 92868
Phone: 714.509.8690

www.choc.org

Kimberly C. Cripe, President & Chief Executive Officer

Established in 1964

The 2016 GIVING GUIDE

Barry T. Ryan, J.D., Ph.D.
Sofia University

Stephanie Argyros
Arnel Estates

Christine Bren, Psy.D.
Psychologist & Philanthropist

John Carpino
Angels Baseball

Kimberly C. Cripe.
President & CEO
CHOC Children’s

Jeff Elghanayan
BiCoastal Properties Inc.

Jerry Flannery
Hyundai Motor America

Gregory Gluchowski Jr.
The Hillman Group

Michael Gritters
McCarthy Building
Companies Inc.

Steve Holley
Altamont Capital Partners

Cary Hyden
Latham & Watkins LLP

Daniel Hyman
Pimco

Ali Kavianian, M.D.
IAM4CHOC

Jason Knight, M.D.
CHOC Children’s Critical
Care

Gigi Kroll, M.D.
Newport Center Women’s
Health

Delphine Lee
CHOC Advocate & Volunteer

Heather Madden
Philanthropist

Caroline Marchant
Anaheim Ducks

Adrienne Matros, Psy.D.
Psychologist & Community
Leader

Shruti Miyashiro
Orange County’s Credit
Union

Chris Rommel
Wells Fargo

Gary Smith
University of Southern
California

Steve Solomon
U.S. Trust

Jon Storbeck
Philanthropist

David Sugden
Call & Jensen Law Firm

David Willis
Cresa Orange County

BOARD OF DIRECTORS

GOALS FOR 2016
u Expansion of world-class Neonatal Intensive Care Unit Program
u Implementation of a pediatric mental health system of care
u Engage community in philanthropic endeavors to improve the lives of children

SERVICE AREA

To nurture, advance and protect the health and well-
being of children.

Orange County, California and surrounding regions

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
In fiscal year 2015, 75% went back to the cause.

What was your greatest community impact in
2015?
CHOC Children’s opened a Level II trauma center with
the support of the clinical community. In 2015, the
CHOC trauma team cared for 189 patients and
received 133 transports.

MISSION STATEMENT

FUNDRAISING EVENTS
CHOC Follies
March 31-April 2, 2016 – Orange Coast College

CHOC Children’s Charity Golf Classic
April 25, 2016 - Pelican Hill Golf Resort

Taste of Downtown Disney
August 11, 2016

CHOC Walk in the Park Presented by the Disneyland Resort
October 30, 2016

To learn more about CHOC Foundation events, please visit choc.org/giving.
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VOLUNTEER OPPORTUNITIES

Community Service Programs Inc. (CSP)

In 2015, more than 2,000 volunteers helped provide vital assistance to CSP programs. Volunteers are
an important part of our success and show our clients that there are individuals in the community who
care about their well-being. CSP offers volunteer opportunities for individuals, civic groups, businesses
and corporations.

u Youth shelter programs
u Victim assistance programs
u Dispute resolution services
u Special events

CSP relies on the support of generous individuals and corporations, as well as foundation, public
services grants and fundraising events. In addition to participation in annual fundraising events, CSP
offers underwriting and sponsorship opportunities to corporate partners at annual events.

u Make a charitable donation online at www.cspinc.org
u Designate Community Service Programs as the recipient of your paycheck’s United Way contribution
u Utilize company matching gift grant programs
u Estate and planned giving

Please contact Ronnetta Johnson at 949.250.0488 for giving opportunities.

GIVING OPPORTUNITIES

1221 E. Dyer Rd., Ste. 120, Santa Ana, CA 92705
Phone: 949.250.0488

Fax: 714.540.1908
www.cspinc.org

Ronnetta Johnson, Executive Director
generalinfo@cspinc.org

Established in 1972

The 2016 GIVING GUIDE

Kris Thordarson, President
K2 General Contractors

Mark Larsen, Vice President
Purus Wealth Management

Ann Stawicki, Secretary
Burnham Benefits Insurance
Services

Jason Smallwood,
Treasurer
City National Bank

Fred Beteta Jr.
Beteta Consulting Inc.

Dr. Thomas Coad
Philanthropist

Jan Doyle
Philanthropist

John Jory
Radiation Protection and
Specialties

Gary Kubesh
Wells Fargo Advisors LLC

Joe McCarthy
Sunrise Growers

Barbara Steensland
MAG-TROL Electrical
Distributors

BOARD OF DIRECTORS

GOALS FOR 2016
u Open a new home for crisis residential shelter services in central Orange County
u Enhance agency’s ability to support the community during response to critical incidents, such as
mass shootings
u Improve the agency’s ability to respond to the needs of the community through increased core
operating resources

SERVICE AREA

CSP is committed to making Orange County a better
place to live by providing the highest quality counseling
and support services to struggling children, individuals,
families and victims of crime at their greatest time of
need. Sheltering Children-Supporting Victims-
Counseling Families-Educating Communities.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
92 cents of every dollar spent directly supports CSP
program services.

What was your greatest community impact in
2015?
CSP impacted the lives of 126,000 Orange County
residents in 2015 by supporting crime victims,
sheltering children, counseling families and educating
communities. 

MISSION STATEMENT

FUNDRAISING EVENTS
iheartoc Giving Day – 30 hours to give where your heart lives! 
April 27, 2016 - April 28, 2016

CSP Swing for Kids Charity Golf Tournament presented by John Jory Corp.
Thursday, May 19, 2016 – Oak Creek Golf Club, Irvine, CA
Honoring UPS

CSP Light a Light of Love
Sunday, December 4, 2016 – Snowflakes on the Huntington Beach Pier
A community holiday celebration to benefit the CSP Huntington Beach Youth Shelter

Board member Barbara Steensland (center) joins Luncheon Guild members Bobbi
Wilson (left) and Maile Busby (right) at the annual holiday luncheon event at Antonello
Ristorante.

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Court Appointed Special Advocates 
of Orange County (CASA OC)

A CASA volunteer visits a child in the foster care system on a regular basis, interacts with all
professionals involved in the case and makes recommendations directly to the court, ensuring that the
child’s best interests are protected while they are in the dependency system.

Make a difference in the life of an abused, neglected or abandoned child in your community. There are
many ways to give to CASA of Orange County. Whether you are an individual donor, are interested in
planned giving or want to explore additional ways to give, your support is generous, appreciated and
truly makes a difference in a child’s life.

To learn more or to make a gift, please visit www.casaoc.org or contact our Advancement Department
at 714.619.0641.

GIVING OPPORTUNITIES

1505 East 17th St., Ste. 214, Santa Ana, CA 92705
Phone: 714.619.5151

Fax: 714.619.5152
www.casaoc.org

Kathryn Seebold, Chief Executive Officer
kseebold@casaoc.org

Established in 1985
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Scott Appel
Hein & Associates LLP

Larry A. Cerutti
Troutman Sanders LLP

Rebecca Hall
Idea Hall

John Hohener
Microsemi Corp.

Patty Juarez
Wells Fargo Commercial
Banking

Kristen McCarthy
BDO

Ted Nark
KRG Capital

Matt Todsen
MKT Wealth Management

Michael T. Andrews
Citibank

David Fisher
PIMCO

Renee Fourcade
UBS

Jenny Gross
Philanthropist

Pamela Henry
US Bank Home Mortgage
Division

Debbie Holmsen
TJX Corp.

Drew Huffman
Hines

Mark J. Kerslake
Province Group/Newport
Equities LLC

Susan Leibel
Philanthropist

Inga Sanders-Marcereau
Sanders Law Group

John Sabourin
Tenant Guardian

Lindsey Ueberroth
Preferred Hotels & Resorts

Jaynine Warner
Philanthropist

Liz Williams
Taco Bell

Michael Wong
Genea Energy Partners Inc.

BOARD OF DIRECTORS

GOALS FOR 2016
u 800 mistreated children and teens will receive support, encouragement and role modeling from a
personal volunteer advocate.
u More than 700 volunteers will receive ongoing in-service training and supervision in order to ensure
they provide the highest quality mentoring and advocacy possible for their assigned children.
u By developing specific goals for each child based on his/her specific needs and monitoring progress
toward the achievement of those goals, we aim to increase the impact our volunteers are making in the
lives of the children we serve.

SERVICE AREA

CASA’s mission is to provide quality advocacy for
children through a unique, one-on-one relationship
between a trained and supervised court-appointed
volunteer and an abused, abandoned or neglected
child.

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
3 stars

What percentage of total revenue goes to cause
(after operation expenses)?
77%

What was your greatest community impact in
2015?
In our 2015 fiscal year, CASA of Orange County served
799 children in Orange County’s dependency system
and swore in 171 new community volunteers to
become Court Appointed Special Advocates.

MISSION STATEMENT

FUNDRAISING EVENTS
Celebration of Children Black & White Ball
April 16, 2016 – The Ritz-Carlton, Laguna Niguel
Honoring Kylie Schuyler & Doug Hodge as Children’s Champions
Honoring Applied Medical as Outstanding Corporation
Honoring Janice Jefferson as Advocate of the Year

CASA Cup
June 8, 2016 – Balboa Bay Club, Newport Beach

Friends of CASA Holiday Luncheon & Fashion Show
December 7, 2016 – The St. Regis Monarch Beach, Dana Point

Underwritten by:

Director of Advancement Courtney Wittkop; Chief Executive Officer
Kathryn Seebold; and Director of Advancement Nicole Joseph at
CASA’s Celebration of Children Black & White Ball in April 2015, which
netted more than $1 million!
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VOLUNTEER OPPORTUNITIES

Cystinosis Research Foundation

One of our greatest assets is our dedicated team of volunteers who are committed to helping make
Natalie’s wish become a reality. Our volunteers have been with us since the beginning of our
fundraising efforts and we wouldn’t be where we are without them. We welcome volunteers!

Thanks to the generous support of our friends and the entire community, CRF is the largest fund
provider of cystinosis research in the world. Since 2003, we have funded 134 cystinosis research
studies in 12 countries around the globe. We are on the path to the cure, but there is still much to be
done and we need your help.

u Plan to attend one of our events and participate in our live and silent auctions
u Sponsor a fundraising event – various levels of participation available
u Donate via our website: www.cystinosisresearch.org
u Utilize your company matching grant programs
u Provide a grant to help fund research
u Remember CRF in your estate and planned giving
u Like our Facebook page

GIVING OPPORTUNITIES

18802 Bardeen Ave., Irvine, CA 92612
Phone: 949.223.7610

Fax: 949.756.5955
www.cystinosisresearch.org

Nancy J. Stack, Founding Trustee & President
nstack@cystinosisresearch.org

Established in 2003

The 2016 GIVING GUIDE

Nancy J. Stack
Cystinosis Research
Foundation

Geoffrey L. Stack
SARES•REGIS Group

Donald L. Solsby
Grandpoint Bank

Stephanie Cherqui, PhD
University of California, San
Diego

Bruce Crair
Technology Transformation

Kris Elftmann
Noelle Enterprises

Denice Flerchinger
Tina’s Hope For A Cure

Thomas A. Gendron
Woodward Inc.

Traci Gendron
Tanner’s Time for a Cure

John S. Hagestad
SARES•REGIS Group

Michael K. Hayde
Western National Group

Stephen L. Jenkins, MD
Sam’s Hope for a Cure

Erin Little
Liv-A-Little Foundation

John C. Manly, Esq.
Manly Stewart Finaldi
Lawyers

Kevin Partington
Cushman & Wakefield

Teresa Partington
Jenna & Patrick’s Foundation
of Hope

Jody Strauss
Cystinosis Awareness &
Research Effort

BOARD OF DIRECTORS

GOALS FOR 2016
u Research progress continues for the CRF-funded nanotechnology treatment for corneal cystinosis.
Clinical trials are anticipated in 2017.
u CRF remains focused on its mission to find a cure for cystinosis and continues to fund stem cell and
gene therapy research with the goal of FDA approval for the first autologous stem cell trial in 2016. 

SERVICE AREA

The mission of the Cystinosis Research Foundation is
to support bench, clinical and translational research in
an effort to find better treatments and a cure for
cystinosis.

Cystinosis is a rare metabolic disease that afflicts
approximately 500 children and young adults in the
U.S. and only 2,000 worldwide. CRF has funded 134
cystinosis research grants in 12 countries around the
globe.

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
100% of all donations go to cystinosis research, all
operational expenses are underwritten by a private
donor.

What was your greatest community impact in
2015?
Our annual Day of Hope Family Conference brings
families from around the world together with CRF-
funded researchers who present their study updates to
the community. By bringing together researchers and
patients and their families, we strengthen our global
research community and help drive the research
forward together. Although cystinosis is an ultra-rare
disease, the research we fund helps with novel
treatments for other rare diseases and disorders.

MISSION STATEMENT

FUNDRAISING EVENTS
Natalie’s Wish Celebration – This Is Our Fight For The Cure
Saturday, April 9, 2016 – Island Hotel, Newport Beach
The evening of celebration honors the children and adults who are affected by cystinosis, and the
cystinosis research community for its commitment to our children. Entertainment will be provided by
the dynamic singer/songwriter Rachel Platten who will inspire guests as she performs her latest hits
Fight Song and Stand By You. In 2015, Natalie’s Wish raised $2.3 million for cystinosis research and
was rated by the OCBJ as the #1 Fundraising Gala in Orange County.

Natalie’s Wish Fore a Cure Golf Tournament
Monday, October 17, 2016 – Pelican Hill Golf Club
In 2015, we had another record-breaking year, raising $390,000 for cystinosis research. Once again
the tournament was rated one of the Top Five Golf Tournaments in Orange County by the OCBJ.

The Stack family: Jeff, Natalie, Alex and Nancy
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VOLUNTEER OPPORTUNITIES

Free Wheelchair Mission

FWM’s mission relies on dedicated volunteers around the globe, with positions ranging from
administrative support at the organization’s Irvine HQ, field wheelchair builders, distribution partners,
special event volunteers and volunteer fundraisers across the nation. FWM’s greatest special event
volunteer needs are in February at the annual Run for Mobility and in July at the annual Miracle of
Mobility gala.

u Make a donation:
- Online through the secure website, www.freewheelchairmission.org
- Mail a gift to PO box 52001, Department 921, Phoenix, AZ 85072-9675
- By phone at 949.273.8470

u Become a monthly donor
u Give a gift in someone’s honor
u Sponsor a special event
u Give stocks and other assets
u Include FWM in your estate planning
u Provide a grant to help fund FWM programs
uWorkplace matching gifts
u Donate your car, boat or other property

GIVING OPPORTUNITIES

15279 Alton Pkwy., Ste. 300, Irvine, CA 92618
Phone: 949.273.8470

Fax: 949.453.0085
www.freewheelchairmission.org

Don Schoendorfer, Founder & President
communications@freewheelchairmission.org

Established in 2001

The 2016 GIVING GUIDE

BOARD OF DIRECTORS

SERVICE AREA

To provide the transforming gift of mobility to people
with disabilities in developing nations as motivated by
Jesus Christ.

Worldwide. So far, FWM has served 91 different
countries around the world. The need for wheelchairs
in the developing world is staggering. In nations where
poverty pervades, an estimated 100 million people are
in desperate need of a wheelchair, yet lack the
resources to obtain one. Already suffering from the
pain, isolation and indignity of a physical disability,
they endure further burdens – many forced to live on
the ground waiting to be carried to meet their most
basic needs.

FAST FACTS
What is your Charity Navigator Rating?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
79%

What was your greatest community impact in
2015?
Over the last year, Free Wheelchair Mission has
continued to expand its reach as a leading provider of
mobility, delivering 74,810 wheelchairs all over the
world to those in need. Since 2001, FWM has
distributed more than 900,000 wheelchairs, putting
them on a Mission to a Million.

MISSION STATEMENT

FUNDRAISING EVENTS
Miracle of Mobility is Free Wheelchair Mission’s annual gala with 2016 being its 13th year. The event
this year will be held on Thursday, July 28, 2016 at the Segerstrom Center for the Arts in Costa Mesa,
CA and is the single largest fundraiser for the organization, raising more than $1.5 million annually.
This year, FWM welcomes special guest speaker, Tim Tebow, sharing his story of Faith, Hope and
Love for those in their darkest hour of need. The format of the evening features a reception with our
popular silent auction, international food and drink stations, a program featuring FWM Founder Don
Schoendorfer, and a live “mobility auction.”

More event information can be found at www.freewheelchairmission.org/mom.

GOALS FOR 2016
u FWM continues to expand its physical therapist training program for international partners that
oversee the wheelchair distributions all over the world with a newly developed five-day certification
program that includes classroom and hands-on training to ensure the fulfillment of their mission.
u Field testing began on FWM’s newly developed hand-pedaled tricycle in Indonesia with hopes to
continue in Vietnam and Mexico in 2016. This hand-pedaled tricycle enables active wheelchair users
with upper body strength to travel longer distances for school or work. This high-quality, three-wheeled
handcycle is low-cost, durable and has cargo carrying capability. 
u FWM also began field testing its newly developed Pressure Relief Cushion in 2015. The pressure
relief cushion provides relief for vulnerable wheelchair recipients who are at risk of developing life-
threatening pressure sores.

At the 2015 Miracle of Mobility gala, Free Wheelchair Mission National Director of Development, Angela
Gomez, Nick Vujicic, Founder, Life Without Limbs, Miracle of Mobility Event Chair, Deborah Anderson and
Free Wheelchair Mission Founder & President, Don Schoendorfer.

Jim Franklin, Chairman of the
Board
Har-Bro, et. al.

Laurie Schoendorfer, Board
Secretary
US Social Security Administration

Don Schoendorfer, Ph.D.,
Founder & President
Free Wheelchair Mission

Stuart Rattray
Hapag-Lloyd (ret.)

Rev. Bob Shank
The Master’s Program

Deborah Anderson
Anderson Insurance –
Transamerica Financial Advisors
Inc.

Doug Circle
Sierra Madre Vineyard

Denny Kromer, CFO
Free Wheelchair Mission

Steve Adkinson
Merrill Lynch Wealth Management

Constantino Salios
CLD Consulting
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VOLUNTEER OPPORTUNITIES

Girl Scouts of Orange County

Whether you have an hour, a day, a weekend or more, there are opportunities for you to make a
difference in girls’ lives. Parents often get involved in Girl Scouting with their daughters, but Girl Scout
volunteers come from all walks of life – college students, busy professionals and young-at-heart
retirees. There are many ways for volunteers to support Girl Scouting – creating events, taking photos,
managing cookie sales, sharing career experiences, helping girls learn outdoor skills and more.
Whatever your schedule and interests, you can support girls in living their best lives. 

Learn more and apply online at GirlScoutsOC.org today!

With your help, Girl Scouts of Orange County is providing a safe environment for more than 21,000
girls to develop their talents and leadership skills and grow up to be confident, healthy and happy
women. And Girl Scouts works! A recent study showed that women who were Girl Scouts growing up
have higher perceptions of self, higher rates of volunteerism and civic engagement, higher rates of
college education and higher household incomes that non-alumnae.

As a 501(c)(3), Girl Scouts is totally dependent on private funding for its programs. Every dollar you
contribute is a direct investment in our community’s girls and helps provide programs that offer
leadership development; educational opportunities and financial aid for low-income, high-risk girls;
volunteer support and training; and outdoor opportunities at Camp Scherman.

Learn about the many ways to support Girl Scouts by visiting GirlScoutsOC.org.

GIVING OPPORTUNITIES

9500 Toledo Way, Ste. #100, Irvine, CA 92618
Phone: 949.461.8800

Fax: 949.461.8886
www.GirlScoutsOC.org

Nancy Nygren, Chief Executive Officer
GirlScouts@GirlScoutsOC.org

Established in 1968

The 2016 GIVING GUIDE

Becky Bailey-Findley,
Board Chair
California Fair Service
Authority

Nancy Nygren, CEO
Girl Scouts of Orange County

Danielle Arnerich-Combs
Children’s Law Center, Los
Angeles

Cyd Brandvein
AECOM

Nimesh Dave
Ingram Micro Inc.

Kendra Deter Jones
Epson America Inc.

Denise Dunlap-Alpert
Blizzard Entertainment Inc.

Donna Giordano
Ralphs Grocery

Veronica Gray
Nossaman LLP

Molly Jolly
Angels Baseball

Shannon Kennedy
BNY Mellon Wealth
Management

Susan King
KPMG LLP

Joan Patronite Kelly
Psomas

Jacquelyn Mercer
PricewaterhouseCoopers LLP

Collette Morse
Environmental Engineer

Christine Scheuneman
Pillsbury Winthrop Shaw
Pittman LLP

Christine Shingleton
Community Strategic
Advisors

Marjorie Terner
Aerospace & Defense 

Nella Webster-O’Grady
Palo Capital

Jennifer Williams-Peguero
Bank of America  

BOARD OF DIRECTORS

SERVICE AREA

Girl Scouts builds girls of courage, confidence and
character, who make the world a better place.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
82%

What was your greatest community impact in
2015?
Girl Scouts provided leadership development programs
to more than 21,000 girls through a network of nearly
14,000 volunteers and adult members across Orange
County in 2015.

MISSION STATEMENT

2015 Celebrate Leadership Honorees with Girl Scouts. Back row (from left): Sydney Fredette, Sumiko
Katayama, Priya Mistry, Deborah Proctor, Sue Graham-Sparks, Tanya Domier, Jacqueline Akerblom, Corinne
Burton. Front row (from left): Rylee Bell, Samantha Reyes, Cadija DePaepe, Cayman Wurth

GOALS FOR 2016
u Deliver leadership development experiences to more than 21,000 Orange County girls that produce
measured outcomes which assist girls in becoming leaders – both in their own lives and the larger
world
u Achieve sustainable annual membership growth, retention and diversity
u Complete construction of the new Girl Scout Leadership Center in Newport Beach’s Marina Park

FUNDRAISING EVENTS
Sixth Annual Celebrate Leadership Event
November 4, 2016 – The Island Hotel
Celebrate Leadership honors six Girl Scout alumnae who are leaders in Orange County’s business
and philanthropic community. Each honoree is paired with an outstanding Girl Scout, connecting the
leaders of tomorrow with the leaders of today.

Learn more at GirlScoutsOC.org/CelebrateLeadership.
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VOLUNTEER OPPORTUNITIES

Giving Children Hope

u Monday-Friday
8 am – 5 pm
u Saturdays
On an as needed basis
u Gift wrapping parties
Evenings in December
u Toy drive
November-December

u Donate financially via our website: www.GivingChidrenHope.org/donate
u Food drives—year round
u Toy drive – November-December 
uWe are able to receive donations of stocks and bonds
u Gala sponsorship
u In-kind: nutritional foods, medical resources, basic needs and other items as needed

GIVING OPPORTUNITIES

8332 Commonwealth Ave., Buena Park, CA 90621
Phone: 714.523.4454

Fax: 714.523.4474
www.GivingChildrenHope.org

Sean Lawrence, Executive Director
info@gchope.org

Established in 1993

The 2016 GIVING GUIDE

V. William Barta
United States Army

Robert Burns
Thrivent Financial for
Lutherans

Kathy Ramos
Self-Employed

William F. Darlin
Philanthropist

Jeff White
MTS Environmental Solutions

Jim Siewertsen
Nutrilite

Robert Lichtsinn
Philanthropist

Victor Perrin
Prudential California Realty

Richard Darnell
Athletes N Education

Virginia Vaughn
Bella Dia Salon & Day Spa
Buena Park City Council

Vance Gardner, MD
Orthopaedic Education and
Research Institute

Sandra Aguilar
US Bank

Ted Kim
Grace Ministries International

BOARD OF DIRECTORS

GOALS FOR 2016
u Grow strategies for self-sufficiency in the lives of local families served at Giving Children Hope
u Send 12 more 40-foot shipping containers of relief supplies to Syrian refugees
u Distribute 1,500 backpacks of food weekly to homeless children in OC

SERVICE AREA

Giving Children Hope is a faith-based partner providing
sustainable hope through wellness programs and
disaster response in collaboration with local and global
communities. We do this through the gathering and
giving of medical resources, nutritional foods and basic
needs.

Orange and Los Angeles counties and international

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
98%

What was your greatest community impact in
2015?
Giving Children Hope fed more than 5,000 homeless
children and their families in 10 cities in Orange County
every week. We sent our 23rd container of relief
supplies to Syrian refugees. 

MISSION STATEMENT

FUNDRAISING EVENTS
Tackling Child Hunger Food Drive – April (all month)
Annual Gala – September 18
Golf Tournament – July 25

Underwritten by:

& special thanks to the Giving Children Hope Board of Directors
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VOLUNTEER OPPORTUNITIES

Goodwill of Orange County

Come see the good in action by taking the real Goodwill Tour. It’s an amazing, eye-opening view into
our remarkable world. Many people think of Goodwill as a place to donate used good items or a thrift
store to get great deals. Goodwill is more than a store. When you make a donation or shop in one of
our stores, you are creating an opportunity for a person with a disability or other barrier to become
independent at home, work, or school. You’ll hear from our leadership and meet individuals who have
gained independence through Goodwill’s comprehensive programs and services. Call 714.480.3355 to
schedule a tour today.

YOU CAN…
u Donate your gently used items
u Shop at Goodwill retail stores or online at shopgoodwill.com
u Make a monthly or annual financial contribution
u Join the Legacy Society by remembering Goodwill in your will or trust

YOUR COMPANY CAN…
u Hire temporary or full-time Goodwill-trained workers
u Attend and sponsor a fundraising event
u Make monthly or annual financial contribution

Learn more at ocgoodwill.org or contact our Community Development team at 714.380.3355.
Donate online at ocgoodwill.org/donate.

GIVING OPPORTUNITIES

410 N. Fairview, Santa Ana, CA 92703
Phone: 714.547.6308

Fax: 714.541.6531
www.ocgoodwill.org

Frank Talarico, Jr., President & Chief Executive Officer
communitydevelopment@ocgoodwill.org

Established in 1924

The 2016 GIVING GUIDE

Chairman 
Thomas Salinger, Esq.
Rutan & Tucker, LLP

President & CEO 
Frank Talarico, Jr.
Goodwill of Orange County

Jacqueline F. Akerblom
Grant Thornton, LLP

Betty Appleton
The Disneyland Resort

Cheryl L. Barrett, Esq.
Ferruzzo & Ferruzzo, LLP

Sharon K. Bishop
TJX Corporation

Robert O. Briggs
Investment Properties Group

Adam Compton
Hays of California Insurance
Services

James R. Conner
Talley & Company, Inc.

Steven M. Coyne
Coyne Development
Corporation

Laura T. Dang
Union Bank

Kerry Michael Finn
Halbert Hargrove

Erin S. Fukuto
Raimondo Pettit Group

Scott M. Giacobello
VIZI Health Solutions, Inc.

Wayne R. Gross, Esq.
Greenberg Gross, LLP

Kevin B. Jones
Costco Wholesale

John M. Kearney
U.S. Bank

David J. Seidner
Cardinal Development

Todd Tripp
Northwestern Mutual

A. Richard Trueblood
Retired Business Executive

Michael Valentine
RiverRock Real Estate Group

BOARD OF DIRECTORS

GOALS FOR 2016
Our key strategic goal is to double the number of people we served in Orange County by 2017.

SERVICE AREA

Goodwill is in the business of helping people who are
facing barriers to get and keep jobs, which provides
purpose, pride and dignity. We believe the power of
work changes lives.

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
92% of every dollar supports our programs and
services

What was your greatest community impact in
2015?
19,900 local adults and children benefitted from
Goodwill’s education, training and employment
services last year. Goodwill places +3 persons in a
good job everyday

MISSION STATEMENT

FUNDRAISING EVENTS
Goodwill Golf Invitational
Monday, June 27 – The Resort at Pelican Hill Newport Beach
Proceeds from this event will support our Tierney Center for Veteran Services, helping veterans and
their families’ transition to civilian life.

Goodwill Gala
November 5, 2016 – The Ritz Carlton Laguna Niguel in Dana Point
This fundraising event benefits three key programs, the Goodwill Tierney Center for Veterans Services,
a global approach to serving veterans and their families that helps find resources and services to
provide housing, employment training and job placement, educational advancement, and wellness
programs; The Goodwill Fitness Center, Orange County’s sole fitness center designed specifically for
people living with physical disability or chronic illness; and Goodwill’s Assistive Technology Exchange
Center (ATEC), a program that helps children and adults living with disabilities reach maximum
potential via specialized services and equipment.

On January 21, eight years after the Goodwill Fitness Center opened,
Goodwill of Orange County was honored to rename the facility designed
for people living with physical disabilities or chronic illness to continue
the legacy of its creator, Rogers A. Severson. In front of Rogers’ family,
friends and Goodwill’s CEO and supporters, the new name was
unveiled — the Goodwill Rogers A. Severson Fitness & Technology
Center.
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VOLUNTEER OPPORTUNITIES

Habitat for Humanity of Orange County

u Attend Habitat Night – a new volunteer orientation – at 6:30 pm on the first Tuesday of every month.
Please check our website for locations: www.HabitatOC.org
u Volunteer to build on a Habitat OC site or volunteer at a Habitat ReStore. Contact:
Volunteer@HabitatOC.org
u Get your faith community involved. Contact: FaithRelations@HabitatOC.org
u Join Women Build-OC. Fun, exciting, and no experience necessary. Contact:
WomenBuild@HabitatOC.org

u Make a gift online through our secure website: www.HabitatOC.org
u Donate to build affordable homes in partnership with qualified local families
u Provide dependable funding by joining a Giving Club
u Give a gift in honor of someone special to you
u Donate construction and home improvement materials
u Give your car, boat or RV to Cars for Homes
u Give stocks and other assets
u Sponsor a special event
u Include us in your estate plan
u Organize a corporate or group Team Build Day
u Donate materials to the Habitat ReStore

GIVING OPPORTUNITIES

2200 Ritchey St., Santa Ana, CA 92705
Phone: 714.434.6200

Fax: 714.434.1222
www.HabitatOC.org

Sharon Ellis, President/Chief Executive Officer
Info@HabitatOC.org

Established in 1988

The 2016 GIVING GUIDE

Charles Antis
Antis Roofing &
Waterproofing Inc.

Robert Barker
Parker Aerospace (ret.)

Francisca Gonzalez Baxa
Law Offices of Francisca
Gonzalez Baxa

David Booher
Spectrum Brands HHI

The Rev. Rick Byrum
The Covington

Aram Chahbazian, AIA
TCA Architects

Frank Ferrara
Hyundai Motor America USA

Mark Hoover
First American Title (ret.)

F. Scott Jackson
Jackson Tidus, A Law Corp.

Edward Kearney
BNY Mellon Wealth
Management

Andy King
Fluidmaster, Inc.

Ken Lickel
Alcon (ret.)

James Light
C. J. Light Associates

Brett Mansfield
Citibank Business Banking

Mark Mathews
Airwolf 3D

Donald E. Moe
Banning Lewis Ranch
Management Co. (ret.)

Robert Montgomery
ARBOR Real Estate
Professionals

Susan Montoya
First Bank

Bradley Morton
Eaton Corp. (ret.)

Hugo J. Nuño
First Foundation Bank

Jay Pruitt
IHP Capital Partners

Rev. Dr. Stanley D. Smith
First Christian Church of
Orange (ret.)

The Rev. Kay Sylvester
St. Paul’s Episcopal Church

Michael Valentine
RiverRock Real Estate Group

Board Emeritus
J. P. “Pat” Kapp
J. P. Kapp Civil Engineers

Joseph Perring
Perring Consulting

BOARD OF DIRECTORS

SERVICE AREA

Seeking to put love and faith into action, Habitat for
Humanity of Orange County brings people together to
build homes, community and hope.

Habitat for Humanity of Orange County partners with
low and moderate income families in Orange County.

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
77%

What was your greatest community impact in
2015?
In response to the high repair costs, fixed incomes or
physical limitations veteran homeowners face, Habitat
OC has increased its Hand-Up Home Repair program
efforts to offer support with home repairs.

MISSION STATEMENT

FUNDRAISING EVENTS
TCA Architects/Habitat OC 16th Annual Charity Golf Tournament
June 20, 2016 – Oak Creek Golf Club
Join us for the TCA Charity Golf Tournament for Habitat for Humanity of Orange County. Bring your
clients, your co-workers and your friends for a fantastic day of golf. Trade in a day at the office for a
fun-filled day on a beautiful golf course...and support a great cause while having a good time! All
proceeds benefit Habitat for Humanity of Orange County and are used to build and repair affordable
homes for hardworking families in Orange County. Visit www.HabitatOC.org/TCAGolf to learn more.

Redecorating? Downsizing? Moving? Remodeling?
The Habitat for Humanity of Orange County ReStores are donation centers and home improvement
stores open to the public that sell quality, new and gently used furniture and building materials at
discounted prices. Proceeds fund the build of affordable Habitat OC homes for purchase by
hardworking families in your community.

Why donate to the Habitat ReStore?
u Reuse is Green. Quality reusable items are diverted from the landfill and repurposed.
u Saves You Money. Donations are tax-deductible and you avoid paying hauling/trash disposal costs.
Items are offered at discounted prices.
u Supports Your Community. Your item donation and purchase helps raise money to fund the build of
Habitat OC homes.

Fluidmaster, Inc. employees traded their smartphones for hammers during a Team Build Day where they
helped build affordable Habitat for Humanity of Orange County homes.
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Hoag Hospital Foundation

The Hoag Promise Campaign is comprehensive in the truest sense of the word. The campaign
encompasses every institute, center and specialty area of Hoag. It includes programs, innovation
opportunities, education, research, technology, facilities and clinical staff for each area:
u Hoag Family Cancer Institute
u Hoag Irvine
u Jeffrey M. Carlton Heart & Vascular Institute
u Mary & Dick Allen Diabetes Center
u Neurosciences Institute
u Nursing
u Orthopedics
u Palliative Care
u Spiritual Life
uWomen’s Health Institute

To give, visit www.HoagPromise.org.

GIVING OPPORTUNITIES

330 Placentia Ave., Ste. 100, Newport Beach, CA 92663
Phone: 949.764.7217

Fax: 949.764.7201
www.HoagPromise.org

Flynn A. Andrizzi, Ph.D.
President, Hoag Hospital Foundation

Established in 1978

The 2016 GIVING GUIDE

Executive Committee
Cindy Stokke, Chair

Robert Brunswick, Vice
Chair

Andrew Fimiano, Treasurer

Kathleen Armstrong,
Secretary

Roger Kirwan, Immediate
Past Chair

Flynn Andrizzi, Ph.D.,
President

Directors
Anthony Allen

Byron Allumbaugh

Victor Assad

Patricia Berchtold

Robert Braithwaite

James Buckingham

Pei-yuan Chia

James Coufos

Lauri Delson

Benjamin Du

Stephen Fry

Jeremy Jones

Gary McKitterick

Joseph Obegi, Esq.

Thomas Olds, Jr.

Robert Roth

Sandi Simon

James Slavik

BOARD OF DIRECTORS

SERVICE AREA

Advancing the mission of Hoag through meaningful
and inspirational philanthropic partnerships

Orange County

FAST FACTS
What percentage of total revenue goes to cause?
Hoag Hospital Foundation consistently spends less
than 20 cents to raise a dollar.

What was your greatest community impact in
2015?
In 2015, the Hoag Hospital Foundation’s Hoag Promise
Campaign raised more than $50 million in new gifts
and pledges in support of world-class health care for
the Orange County community.

MISSION STATEMENT

FUNDRAISING EVENTS
Circle 1000 Founders’ Celebration Brunch
May 9, 2016 – Island Hotel

Hoag Summer Classic
June 29, 2016 – Newport Dunes Resort

Toshiba Classic Golf Tournament
Oct 3-9, 2016 – Newport Beach Country Club

50th Annual Christmas Carol Ball
Dec. 10, 2016 – St. Regis Resort Monarch Beach

HOAG PROMISE CAMPAIGN
Hoag Promise, Our Campaign to Lead, Innovate & Transform, takes the best of what Hoag does today
and builds from there. Leaders from across Hoag collaborated to identify the best ways to use
philanthropy to accelerate innovation organization-wide.  Every leader, from every area is engaged.
Every institute and center is touched. Every program is enhanced.  With a goal of $627 million by 2020,
the promise of the comprehensive campaign is to drive Hoag’s continued clinical leadership, innovative
spirit and transformative potential.
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VOLUNTEER OPPORTUNITIES

Laura’s House

Volunteers are needed at our two Resale Store locations in Lake Forest and San Juan Capistrano.
Please visit the Volunteer page on our website for our Volunteer Application.

u Circle of Friends – Annual giving program, sustaining the programs and services we provide
u Kids Who Care – Youth giving program, mobilizing youth to become advocates and fundraisers
u Legacy Program – Consider Laura’s House in your long-term giving and estate plans
u iheartoc Giving Day, April 27-28, 2016 — Give during this time and help us spread the word about
Laura’s House to new networks
u Special events – Attend one of our annual fundraisers
u Shelter wish list items – Donate in-kind goods to fulfill the immediate basic needs of the shelter
u Donate cell phones and cars – Proceeds support our programs and services
u Resale stores – Gently used women’s, men’s, children’s clothing; accessories; jewelry; shoes;
handbags; collectibles accepted at both Lake Forest and San Juan Capistrano store locations

Visit www.laurashouse.org to read more about each program.

GIVING OPPORTUNITIES

999 Corporate Dr., Ste. 225, Ladera Ranch, CA 92694
Phone: 949.361.3775

Fax: 949.361.3548
www.laurashouse.org

Margaret R. Bayston, Chief Executive Officer/Executive
Director

mbayston@laurashouse.org

Established in 1994

The 2016 GIVING GUIDE

Laura Khouri
Western National Property
Management
Garett Sleichter
Rutan & Tucker, LLP
Wayne Pinnell
Haskell & White, LLP
Brenda Zalke
IHP Capital Partners
Patrick Bucklen
Integrated Project Services
Laverne Friedmann
Friedmann & Friedmann
Insurance Services, Inc.
Mike James
Integrated Law and Justice
Agency of Orange County
Hilary Kaye
HKA, Inc. Marketing
Communications
Linda Kearns
Giracci Vineyards & Farms

Rick Lutzky
Lutzky Associates
Development, LLP
Pat McAuley
Human Resource Consultant
Dr. Jill Murray
Psychotherapist/Author
Cheryl Osborn
Casco Contractors, Inc.
Joseph Ruggiero
Verizon Wireless
Kerri Strunk
Hittelman Law Group
Barry Villines
IHP Capital Partners
Dan Weeks
Union Bank
Casey Wolin
Wolin Design Group

BOARD OF DIRECTORS

GOALS FOR 2016
u Expansion of legal advocacy and therapeutic services at our new office location in Garden Grove
u Expansion of H.E.A.R.T workshops, our prevention and education program for youth, to include a
therapeutic component, Heart Strong
u Increase in national recognition and roll out of two educational public campaigns focused on
prevention and education

SERVICE AREA

Changing social beliefs, attitudes and behaviors that
perpetuate domestic violence, while creating a safe
space to empower individuals and families affected by
abuse.

Orange County, surrounding cities and beyond

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
78%

What was your greatest community impact in
2015?
The expansion of our Legal Advocacy Program
increased our ability to serve by 98% over the prior
year and enabled us to assist clients from everywhere
in the county.

MISSION STATEMENT

FUNDRAISING EVENTS
Brighter Futures Luncheon
Friday, April 29, 2016, 11 am – Balboa Bay Resort
Join Honorary Chair Donna Pickup and Laura’s House for an informative luncheon program with guest
speaker, Dr. Jill Murray, an exclusive opportunity drawing and more! Sponsorships, tables and tickets
($100) available.

Ladera Derby Day presented by LH Ladies Guild and LARCS
Saturday, May 7, 2016, 1:30 pm-4:30 pm – Covenant Hills Clubhouse, Ladera Ranch
Enjoy a live viewing of the Kentucky Derby, silent auction and themed food and beverage in a beautiful
outdoor setting. Table packages and tickets ($60) available.

Laura’s House Annual Gala: British Invasion, Laura’s House Rocks!
Saturday, September 24, 2016 – Island Hotel Newport Beach
Come rock and roll with us at our annual gala, and join us as we honor some of our outstanding
supporters. Sponsorships, tickets ($250) and ads available.

Visit www.laurashouse.org for reservations and detailed sponsorship and ticketing information.

Laura’s House board members show their support of Domestic Violence Awareness Month during our ‘Take A
Strand Against Domestic Violence’ Awareness Campaign.

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Leukemia & Lymphoma Society

Our volunteers are as diverse as the volunteer opportunities available:
u You can volunteer for as few or as many hours as you’d like. We offer flexible schedules and
convenient ways to volunteer with different levels of commitment and responsibility. Volunteer once a
week, once a month or once in a while!
uWe can match volunteer assignments to your capabilities and interests. You can leverage your
unique talents and strengths toward helping us fulfill our mission.
uWe can help train you if you’d like to learn a new skill.
u You can join our internship program and be exposed to marketing and management strategies in a
nonprofit setting. You’ll also gain a professional reference for future jobs or graduate study.
Most chapters need volunteers to help with:
u Fundraising events such as Team In Training, Light The Night Walk and School & Youth Programs
u Office support
u Donor development
u Patient services and family support groups*
u Education programs
u Advocacy to local legislators
u Corporate sponsorships
u Expos and health fairs

* One such service is the Patti Robinson Kaufmann First Connection Program, a peer-to-peer program
that matches patients and their families with trained volunteers who have shared similar experiences.

Whatever your experience, whatever your time constraints, we can find the right – and most rewarding
– volunteer opportunity for you!

Your gift today will have an immediate and lasting impact on the fight against blood cancer!

u Make a Donation: Give at www.lls.org or mail your gift to LLS at the address listed above
u Corporate Matching Gifts: Ask your employer if they will match your donation to LLS
u Stocks and Donor Advised Funds: Ask your financial advisor how you can donate 
u Bequests, Gift Annuities and Trusts: Your estate plan is great option to make a gift

GIVING OPPORTUNITIES

765 The City Dr., Ste. 450, Orange, CA 92868
Phone: 714.481.5627

Fax: 714.481.5677
www.lls.org/ocie

Michael Shumard, Executive Director
michael.shumard@lls.org

Established in 1949

The 2016 GIVING GUIDE

Chris Lee
CIT Private Bank

Jason Brennan
Next Level Sports Complex

Joannie Clements
Philanthropist

Jerry Clements
Philanthropist

Evelyn Erivines
Clear Channel Radio

Jennifer Fisher
University of Southern
California

Wayne, Hogrefe, M.D.
Focus Diagnostics

Lisa Klasky
Progressive Community
Management

Sahar Louk
Wells Fargo Bank

Christine Magnus Moore
City Of Hope

Gail Munzing
Kaiser Permanente, Orange
County

Erin Peacock
Peacock Public Relations

J.R. Sechrist
Rutan & Tucker LLP

Patricia Sharp
The Woodshed

Richard Van Etten, M.D.
PhD
UC Irvine Health

BOARD OF DIRECTORS

SERVICE AREA

Cure leukemia, lymphomas, Hodgkin’s disease and
myeloma, and improve the quality of life of patients and
their families

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
78% to programs/mission

What was your greatest community impact in
2015?
Funding cutting-edge research and support to blood
cancer patients and their families throughout Orange
County & the Inland Empire

MISSION STATEMENT

FUNDRAISING EVENTS
Team in Training provides teams and individuals expert training to complete a marathon, half-marathon,
century cycle ride, triathlon or hike in exchange to raise necessary funds for blood cancer research.

Light the Night is LLS’s annual fundraising walk, where we pay tribute and bring hope to those touched
by blood cancer. Teams of co-workers, friends and families work together to raise funds for LLS and
celebrate their success at the Walk.

Student Series are service learning programs designed to teach students about philanthropy, teamwork
and leadership. Students work together collecting spare change to fundraise in honor of local patients.

The Man & Woman of the Year campaign is a high-level fundraising campaign among business and
community leaders, who compete for the honor of being the Man or Woman of the Year. Candidates who
raise the most funds over the 10-week campaign will be awarded the title of Man or Woman of the Year.

The Annual Spring Appeal encourages donors to give to the mission by providing necessary funding to
directly support the research and patient services programs.

More than 1,200 Stater Bros. employees attended the 2015 Orange County Light The Walk on September
19. Their fundraising team raised $140,000+ for this event and all the Southern California Stater Bros
stores raised $321,225 in their 2015 retail campaign. This made Stater Bros. the #7 2015 National Light
The Night Team. In the eight years with the Orange County Light The Night, Stater Bros. associates and
customers have raised $2,825,687!

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Make-A-Wish® Orange County 
and the Inland Empire

At the heart of Make-A-Wish is a group of selfless, generous volunteers. Our organization could not
operate without them. There are countless ways for you and your company to get involved. To learn
more, visit ocie.wish.org/volunteer.

Adopt-A-Wish®
With a $5,000 donation, you can adopt the wish of a local child. You’ll receive a beautiful plaque with a
picture and story of the wish you or your company helped make happen.

Donate Frequent Flier Miles
More than 60% of our wishes include air travel. You can donate frequent flier miles to help children
reach the destinations of their dreams! Donate your miles online at ocie.wish.org/flight.

Create a Legacy of Wishes
Consider a legacy through planned giving, endowment for the wish in perpetuity, bequest or a family
foundation.

Club 365
Club 365 is a monthly giving club that allows you to become a sustaining member and make a
difference in the lives of local children who are battling life-threatening medical conditions. Making a
monthly gift is an easy, cost-effective way to provide stability to ensure we can grant wishes year-
round. Visit ocie.wish.org/club365.

GIVING OPPORTUNITIES

3230 El Camino Real, Ste. 100, Irvine, CA 92602
Phone: 714.573.9474

Fax: 714.689.0985
www.ocie.wish.org

Stephanie McCormick, President & 
Chief Executive Officer

getinvolved@wishocie.org

Established in 1983
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Michael Hickman
Seven Gables Real Estate

Janine Lombardi
J9 Leading Solutions LLC

Joan Donnellan, Esq.
Chapman University School
of Law

Jessica Reicher
Taco Bell

Mike Lednovich
True North Business
Consulting LLC

Cathi Killian
Disneyland® Resort

Corey Donaldson
Avalon Properties

Harriet Lehman
Philanthropist

Heather Hart
California Pizza Kitchen

John Ott
Philanthropist

Komron Tarkeshian
Bank of America

Melvin Tobaru
Grant Thornton

Mitsy Wilson
For Africa

Terri Sacks
Monster Beverage Co.

Violet Shen, M.D.
CHOC Neuro-Oncology

Whit Batchelor
Whittier Trust

BOARD OF DIRECTORS

SERVICE AREA

Make-A-Wish® grants the wishes of children with life-
threatening medical conditions to enrich the human
experience with hope, strength and joy.

Orange, Riverside and San Bernardino counties

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
81%

What was your greatest community impact in
2015?
In 2015, we granted 335 wishes to local children. The
wish experience a child receives can often make all the
difference in their course of treatment.

MISSION STATEMENT

Make-A-Wish® Orange County and the Inland Empire board members gather for a retreat in Newport Beach.

FUNDRAISING EVENTS
Walk for Wishes
April 16, 2016 – Orange County Great Park, Irvine
Join Make-A-Wish® Orange County and the Inland Empire at the sixth Annual Walk For Wishes® on
Saturday, April 16. Come experience our World of Wishes Festival at the Orange County Great Park in
Irvine. Grab your family, friends, and co-workers and register today to join in on this inspirational, family
friendly event! Proceeds go toward granting the wishes of children with life-threatening medical
conditions. For more information, visit ocie.wish.org/walk.

Rolling for Wishes
June 24, 2016 – Hyatt Regency Newport Beach, Newport Beach
Get ready to roll your lucky dice! Make-A-Wish® Orange County and the Inland Empire Young
Professionals will host its annual Rolling for Wishes event on Friday, June 24 at the Hyatt Regency
Newport Beach. Enjoy a night of casino games, cocktails and fun! Proceeds go toward granting the
wishes of children with life-threatening medical conditions. Visit ocie.wish.org/rolling for more
information.

Evening of Wishes
October 14, 2016 – [AV] Irvine
The Fifth Annual Evening of Wishes gala promises to be a night to remember – featuring an evening of
dinner, dancing, live and silent auctions, as well as a surprise or two! Proceeds go toward granting the
wishes of children with life-threatening medical conditions. Visit ocie.wish.org/gala for more
information. 
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VOLUNTEER OPPORTUNITIES

Marshall B. Ketchum University

MBKU’s new clinical center in Anaheim is designed to offer medical care in a truly interprofessional
environment. We are developing clinical partnerships that embrace this method of health care practice.

Recently, Marshall B. Ketchum University secured a clinical facility in Anaheim that allows us to expand
our respected eye care center into a collaborative practice health center offering optometry, primary
care and pharmacy services to the community, and an unparalleled collaborative practice experience
for our students. Using the university’s resources to acquire the property and plan renovations, the
opportunity allows for Ketchum University to use the former clinic in Fullerton as a new academic
building. Together, the expansion promises to transform the educational experience at MBKU,
benefitting every program and every student. To fulfill our promise of an interprofessional educational
environment, we need your help.

“The changing environment of health care demands that practitioners be trained as a team. MBKU’s
new School of Physician Assistant Studies and planned College of Pharmacy joins the 112-year-old
Southern California College of Optometry in a new era of interprofessional medical education in our
community,” said Marshall B. Ketchum University President Kevin Alexander, OD, PhD. “At MBKU, we
are marking the beginning of a unique interprofessional health center in our neighboring city of
Anaheim that will ensure our professional students have a world-class education and training in a team
approach to patient care.”

ACHIEVING 20|20: The Campaign for MBKU is a comprehensive effort to raise funds for both capital
and program development needs. Gifts to the building and renovation efforts are in critical demand and
offer significant recognition opportunities for our most generous donors. Gifts directed for program
growth and support will help underwrite critical services in the areas of community health and children’s
vision; graduate-level scholarships, fellowships and travel grants; interprofessional education
initiatives; and international expansion efforts in Asia.

GIVING OPPORTUNITIES

2575 Yorba Linda Blvd., Fullerton, CA 92831-1699
Phone: 714.449.7461

Fax: 714.992.7855
www.ketchum.edu

Kevin L. Alexander, OD, PhD, President
advancement@ketchum.edu

Established in 1904

The 2016 GIVING GUIDE

Jerome Hunter, EdD
Retired Faculty, CSUF
Chair, Board of Trustees

Morris Applebaum, OD,
FAAO
Retired Optometrist

Cindy Blancq, OD, FAAO
Optometrist

Gaye Breyman, CAE
California Academy of PAs

Walter Buster, EdD
Educational Leadership

Gene D. Calkins, OD, JD
Optometrist

Lynn Caffrey Gabriel, OD 
Community Leader

David Gibson
Allergan USA

Frances M. Hunter
Little Eagle Free, Inc.

Duncan C. Johnson, EdD
Retired Superintendent

Richard D. Jones, JD
Jones & Mayer Law Office

Akio Kanai, OD
Fuji Optical Co., Ltd.

Robert J. Kemp
Kemp Financial Management,
LLC

Charles C. Luu, OD
Optometrist

Joseph C. Mallinger, OD,
MBA, FAAO
Vision West

Daniel L. May, MD
Family Physician

Dawn M. Miller, OD, FAAO
Optometrist

Carol J. Najera, JD
County of Los Angeles
Superior Court 

Richard S. Price, II, JD
Richard S. Price, II Law Office

Glenda B. Secor, OD, FAAO
Optometrist

Rodney L. Tahran, OD,
FAAO
Essilor of America, Inc.

BOARD OF DIRECTORS

GOALS FOR 2016
u Open the doors of Ketchum Health at 5460 E. La Palma Ave., Anaheim, integrating comprehensive
and specialty optometric care with primary health care and pharmacy services.
u Establish accreditation for Orange County’s newest College of Pharmacy.
u Deliver a state-of-the-art health care simulation center to the students of MBKU.

SERVICE AREA

Educate caring, inspired health care professionals who
are prepared to deliver collaborative, patient-centric
health care in an interprofessional environment.

Orange County, Los Angeles and surrounding areas

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
100%

What was your greatest community impact in
2015?
MBKU administered over 2,500 vision screenings
during the Special Olympics World Games. We are at
the ready to bring our optometrists, physician
assistants and pharmacists to serve the Healthy
Athletes program.

MISSION STATEMENT

FUNDRAISING EVENTS
Marshall B. Ketchum University’s Annual Gala is on Thursday, September 29, 2016 at the Richard
Nixon Presidential Library. Ticket sales, sponsorships and donations directly impact the lives of our
students and patients.

In the spring of 2016, MBKU will open its newest facility, Ketchum
Health in Anaheim. The health care center will be the new home of the
University Eye Center, currently housed at MBKU’s main campus in
Fullerton. Ketchum Health will deliver expanded, state-of-the-art
diagnosis and treatment facilities to Anaheim and the surrounding
communities including specialty eye care, primary health care for
families, as well as pharmacy services. 
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VOLUNTEER OPPORTUNITIES

Masimo Foundation for Ethics, Innovation
and Competition in Healthcare

The Masimo Foundation, as the founder of the Patient Safety Movement Foundation, is looking for
volunteers to join the movement at www.patientsafetymovement.org

Visit www.masimofoundation.org/donations.htm for more information about how to give. Also, if you
would like to support the Patient Safety Movement Foundation, please visit
www.patientsafetymovement.org to support the Foundation and its World Patient Safety, Science &
Technology Summit.

GIVING OPPORTUNITIES

C/O: The Masimo Foundation
1901 E. 4th St., Ste. 100, Santa Ana, CA 92705

www.masimofoundation.org

Joe Kiani, Chairman of the Board
Masimo@oneoc.org

Established in 2010

The 2016 GIVING GUIDE

Joe E. Kiani

Jim Bergman

Mark de Raad

Fred Harris

Steven Jensen

Mary Kiani

Sarah Kiani

BOARD OF DIRECTORS

GOALS FOR 2016
u Focus on bold ideas that seek to transform patient care, healthcare delivery systems and patient
safety
u Work with the Patient Safety Movement Foundation to drastically reduce the number of preventable
hospital deaths in 2016 to reach ZERO preventable deaths by 2020!

SERVICE AREA

Our mission is to encourage and promote activities,
programs, and research opportunities that improve
patient safety and deliver advanced healthcare to
people worldwide who may not otherwise have access
to lifesaving technologies.

Local, national and global focus

FAST FACTS
What was your greatest community impact in
2015?
The Masimo Foundation is proud to report that more
than 1,600 healthcare organizations across the globe
have joined the Patient Safety Movement Foundation
to eliminate preventable deaths by 2020.

MISSION STATEMENT

Joe Kiani, founder of the Masimo Foundation and Patient Safety Movement Foundation, talks with President Clinton about patient safety at the 2016
World Patient Safety, Science & Technology Summit in Dana Point, Calif., Jan. 2016. President Clinton returned for the fourth year in a row as a
keynote speaker, and noted, “I’ve been amazed at the progress you’ve made.”

AREAS OF FUNDING
We focus our resources in areas where we can make the most significant difference, with special
attention on organizations that share our belief that innovation, ethical conduct, aligned incentives and
healthy competition are integral to improving the quality, access and cost of healthcare worldwide. We
are most interested in bold ideas that seek to transform patient care and healthcare delivery systems.
We are committed to improving patient safety.
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VOLUNTEER OPPORTUNITIES

Mercy House

Mercy House is looking for community volunteers, schools, clubs, businesses, individuals and groups
to share their special talents and skills. We offer a wide variety of volunteer opportunities, perfect for all
ages. Whether you are looking to provide dinner at an emergency shelter, teach a life skills class at a
transitional shelter or sponsor a family moving into permanent housing, it is our goal to create fun
service opportunities for our community.

Mercy House operates on the generous support of corporations, individuals, government grants and
foundations. To donate online, please visit http://mercyhouse.net/donate.

u Monthly Giving: For as little as $20 a month, you can help provide one day of housing and
supportive services each month for a Mercy House resident.
u Project HOME: Help provide our clients moving into permanent housing with all of the essentials to
maintain a dignified home such as pots and pans, sheets, towels, furniture, etc. 
u Sponsor an Event: Become a sponsor or underwriter of a Mercy House fundraising event to
benefit the homeless families and individuals in our care.
u Outright Donations: Thanks to the contributions of our supporters, we place hundreds of
individuals and a growing number of families in permanent housing while also saving hundreds more
from becoming homeless in our communities.

GIVING OPPORTUNITIES

P.O. Box 1905, Santa Ana, CA 92702
Phone: 714.836.7188

Fax: 714.836.7901
www.mercyhouse.net

Larry Haynes, Executive Director
info@mercyhouse.net

Established in 1988
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Father Jerome T. Karcher,
Chairman 
Catholic Priest, St. Vincent de
Paul 

Raymond M. Bukaty, Vice
President 
Western Digital (ret.)

Gary R. Belz
Certified Public Accountant 

Lisa Marcus, Secretary 
St. Catherine of Siena Church 

William E. Baker Jr.,
Assistant Secretary 
Baker & Baker, APC

Daryl A. Cole, CFP
Cole and Co. Inc. 

Thomas J. Conway
Investment & Insurance
Advisor 

Kathleen A. Janson
Janson Group 

Jane Grilliot-Kearl, Esq. 
Kendrick, Jackson & Kearl 

Phillip R. Kaplan
Manatt, Phelps & Phillips LLP 

Christie Pettus 
Creative Design Consultants 

Leslie Whitney
Vistage

Michael Ray
Western Digital

Lisa Rumbaugh
Simon Foundation

Tim Clyde
Avery Dennison 

Richard K. Masterson
Business Development 

Sister Michelle Tochtrop,
CSJ 
Sisters of St. Joseph of
Orange 

James Brooks
Mercy House

BOARD OF DIRECTORS

SERVICE AREA

To be a leader in ending homelessness by providing a
unique system of dignified housing opportunities,
programs and supportive services

Orange, Riverside and San Bernardino counties, as
well as Phoenix, Arizona

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
88%

What was your greatest community impact in
2015? 
In the 2014-2015 fiscal year, Mercy House set an
ambitious goal of preventing or ending the
homelessness of more than 500 people in our
community. By expanding our programs and
implementing new innovative strategies, we were able
to exceed our goal by more than 63%, preventing or
ending the homelessness of 816 individuals!

MISSION STATEMENT

Mercy House Clients, Assisi House

GOALS FOR 2016
Prevent or end the homelessness of 900 individuals who will come through our doors.

FUNDRAISING EVENTS
Living with Heart Gala – April 23, 2016
Annual Mercy House Golf Tournament – September 15, 2016
Bethany Fall Parade Fashion Show and Luncheon – October 29, 2016

Underwritten by: Bette & Wylie Aitken
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VOLUNTEER OPPORTUNITIES

MIND Research Institute

MIND is seeking volunteers for:
u 2016 Math Fair 
u Family Math Nights (bilingual volunteers especially needed)
u STEM skills-based volunteer opportunities 

If you are interested in volunteering, email getinvolved@mindresearch.org.

Research shows that early math skills are the number one predictor of later academic success – even
greater than literacy and behavior. Your gift is greatly appreciated, and will help ensure that the next
generation receives the strong math education required to achieve success both in and out of the
classroom.

u Math Fair Sponsorship
u Expand ST Math to high-need schools nationwide
u Family Math Nights
u Math and STEM-based summer camp experiences
u Professional development and teacher training
u Continued R&D

For more information, contact Vanessa Ryan at 949.345.8626 or vryan@mindresearch.org.

GIVING OPPORTUNITIES

111 Academy, Ste. 100, Irvine, CA 92617
Phone: 949.345.8700

Fax: 949.572.2680
www.mindresearch.org

Matthew Peterson, Ph.D., Chief Executive Officer 
& Co-Founder

giving@mindresearch.org

Established in 1998
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John Phelan
Capital Group Companies

John Bishop
Philanthropist

Ed Fuller
Laguna Strategic Advisors

Donald Garcia
Pinnacle Consulting Group

Lawrence Higby
Philanthropist

David Horowitz
Horowitz Management

Roberta Jenkins
Matthew and Roberta Jenkins
Family Foundation

Mike Lefkowitz
The Semel Group

Jim McCluney
Philanthropist

Jiri Patera, Ph.D.
University of Montreal

Daryl G. Pelc
Boeing

James Peterson
Microsemi

William F. Podlich
Philanthropist

James “Walkie” Ray
Sanderson J. Ray
Development

Ted Smith
Philanthropist

Matthew Peterson, Ph.D.
MIND Research Institute

Andrew R. Coulson
MIND Research Institute

Mark Bodner, Ph.D.
MIND Research Institute

BOARD OF DIRECTORS

GOALS FOR 2016
u Host the 2016 Math Fair in Orange County
u Expand ST Math to even more students, teachers and schools across the country
u Launch MIND’s new financial literacy program for middle school students

SERVICE AREA

To ensure that all students are mathematically
equipped to solve the world’s most challenging
problems.

United States

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
88%

What was your greatest community impact in
2015? 
While continuing to serve more than 1 million students
nationwide and 110,000 OC school children through ST
Math, MIND significantly expanded its MathMINDs
movement in Orange County. By taking math outside
the classroom and sparking mathematical
conversations and game play through Family Math
Night pilots and its inaugural Summer Math Camp,
MIND reached 525 children and their parents.

MISSION STATEMENT

FUNDRAISING EVENTS
Your charitable donation will support MIND Research Institute by bringing ST Math and its proven
results to children in Southern California and across the country, as well as training for teachers. 

The Math Fair provides an opportunity to sponsor a free, family-fun event that provides
mathematically-themed activities, games, exhibits and performances that highlight the beauty of math
all around us.

Philanthropy also supports other MathMINDs programs that take math outside of the classroom, such
as the Family Math Nights and math- and STEM-related summer camp experiences.

From left: Don Garcia, Matthew Peterson, Mark Bodner, Ted Smith, Bill Podlich, Roberta Jenkins, Andrew
Coulson, Ed Fuller, Daryl Pelc, Steve Litchfield, Mike Lefkowitz, Walkie Ray, Larry Higby, John Bishop, John
Phelan, Jim McCluney and Dave Horowitz

Underwritten by:
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Miracles for Kids

u Basket of Miracles
u Fund-a-Family
u Corporate Sponsorships
u In-kind Donations

GIVING OPPORTUNITIES

3002 Dow Ave., Ste. 126, Tustin, CA 92780
Phone: 714.730.3040

Fax: 714.730.8267
www.miraclesforkids.org

Autumn R. Strier, President & Chief Executive Officer
astrier@miraclesforkids.org

Established in 2002
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Ismail Amin
The Amin Law Group

Paula Ansara-Wilhelm
Surterre Properties

Ken Cruse
Alpha Wave Investors

Kelli Ellis
Kelli Ellis Interiors

Brian Fischbein
Crescent Solutions

Curtis E. Green
American Mortgage Service
Co.

David Heil
David August-Lifestyle
Outfitters

Troy Medley
Personalcare Physicians

Michael Meyer
Champion Paving

Moni Mosharaf
Aliso + Awesome Kids Dental
& Orthodontics

Jason Pendergist
Luther Burbank Savings

Peter Quill
Motor

Bob Rovzar
Perricone Juices

Jordy Spiegel
Spiegel Partners

Gary Standel
West Coast Aviation Services

Autumn R. Strier
Miracles for Kids

Tom Swanecamp
Redrock Security & Cabling

BOARD OF DIRECTORS

SERVICE AREA

Miracles for Kids’ mission is to improve the lives of
critically ill children and their families in need by
providing financial aid, food, housing, clothing and
other basic necessities, as well as emotional and
holistic support.

Southern California

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
85% 

What was your greatest community impact in
2015?
Miracles for Kids reached more critically ill children and
families with existing financial aid, food, housing,
clothing and wellness programs; as well as launched
new services for families in mental health and
affordable housing.

MISSION STATEMENT

FUNDRAISING EVENTS
Orange County Young Executives Gala – April 23, 2016
Drive for a Cause Tournament – May 23, 2016
Stars & Stripes Tournament – June 23-26, 2016
Night of Miracles Gala – October 8, 2016

The 2015 board of directors at the Night of Miracles: Miracle of Music Gala.

Underwritten by:

VOLUNTEER OPPORTUNITIES
Spring Basket of Miracles – March 17-23, 2016
Surf & Paddle Summer Camp – June-August, 2016
Back-to-School Basket of Miracles – August 11-17, 2016
Night of Miracles Gala – October 8, 2016
Thanksgiving Basket of Miracles – November 18-22, 2016
Holiday Basket of Miracles – December 15-21, 2016

GIVING-Guide 68-101_Layout 1  3/22/16  10:27 AM  Page 76



MARCH 28, 2016                                                                                                                            THE 2016 GIVING GUIDE Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL A-77

GIVING-Guide 68-101_Layout 1  3/22/16  10:27 AM  Page 77

http://www.wcas.aero


A-78 ORANGE COUNTY BUSINESS JOURNAL                                                                              THE 2016 GIVING GUIDE Advertising Supplement MARCH 28, 2016

VOLUNTEER OPPORTUNITIES

Mission Hospital Foundation

Mission Hospital volunteers share their time and talents to help support the lifesaving health care that
we provide to our community. Volunteers are needed in various hospital departments, including
Mission Hospital Foundation. Various opportunities are available, such as coordinating fundraising
events and office support.

For more information about volunteer opportunities with the foundation, please contact Patty Randall at
patricia.randall@stjoe.org or 949.365.3843. For information on volunteer opportunities in the hospital,
please contact Alicia Hoover at alicia.hoover@stjoe.org or 949.364.1400 x7325.

Every dollar donated to Mission Hospital helps to improve the health and quality of life in the
communities we serve. One of the most rewarding ways to support Mission Hospital is to become a
member of our prestigious Philanthropist Circle.

Philanthropist Circle benefits include:
u Access to a foundation representative, 24-hours a day, seven days a week through our hotline
u Access to nurse navigator, physician liaison and physician referrals
u Extra amenities to enhance your hospital stay
u Free parking at all hospital campus locations with membership card

Other giving opportunities include making a planned gift or becoming an annual member of Corporate
Partners, Starfinders or Founders.

To learn more, please contact Gwen Anderson, Executive Director of Major Gifts at
gwen.anderson@stjoe.org or 949.365.2468, or visit www.mission4health.com/foundation.

GIVING OPPORTUNITIES

27700 Medical Center Dr., Mission Viejo, CA 92691
31872 Coast Highway, Laguna Beach, CA 92651

Mission Viejo Phone: 949.364.1400
Laguna Beach Phone: 949.499.1311

Fax: 949.364.7750
www.mission4health.com

Cathleen A. Collins, Chief Development Officer

Established in 1971

The 2016 GIVING GUIDE

Officers
James C. Bastian, Chair

Richard Afable, MD, MPH,
President

Margarita C. Solazzo, Vice
Chair

Susan D. Morrison,
Treasurer

Steven Pal, Secretary

Matt Gunderson, Immediate
Past Chair

Directors
William Akrawi, MD

Ronnie Andrews

Timothy D. Carlyle

Kathryn Glassmyer Cenci

Debashis Chowdhury

Robert Deshaies

Patricia Fukushima

Richard Gordinier

Kathryn Burton Gray

Joe F. Hanauer

Kenneth D. Hart

Patrick Kelly

Kathleen Krogius

Patricia Lindner

Gloria M. Luna

Rod McDermott

Alex McKinnon

Cynthia Mirsky

Jerry H. Morey, CPA

Stephen Muzzy

Deborah Perez

Manuel Puentes

Tricia Raymund

Robert Summers

BOARD OF DIRECTORS

GOALS FOR 2016
Continue to inspire our community to become our partners in health and healing, and to create
meaningful ways to recognize the Spirit of Giving of our treasured donors.

SERVICE AREA

To extend the healing ministry of Jesus in the tradition
of the Sisters of St. Joseph of Orange by continually
improving the health and quality of life of people in the
communities we serve.

South Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
For each dollar the hospital spends on fundraising,
Mission Hospital Foundation returns $2.97 to the
hospital.

What was your greatest community impact in
2015?
Mission Hospital devoted nearly $44 million to
community benefit programs that serve the most
vulnerable, including strategies to increase access to
health care and reduce the prevalence of substance
abuse. 

MISSION STATEMENT

FUNDRAISING EVENTS
20th Annual Valiant Women Luncheon
Presented by The Shops at Mission Viejo
March 11, 2016 – St. Regis Monarch Beach

Audi • Infiniti • Volvo Mission Viejo Golf Classic
Presented by Jessup Management Services
Supporting Mission Hospital
June 9, 2016 – Pelican Hill Golf Club

Valiant Women Breast Health Wall of Honor
October 1-31, 2016 – The Shops at Mission Viejo

Camino Health Center Auxiliary Fashion Show and Luncheon
Presented by South Coast Plaza
November 4, 2016 – St. Regis Monarch Beach

Mission Hospital Holiday Gala
December 3, 2016 – St. Regis Monarch Beach

Mission Hospital Foundation Executive Committee. Seated (from left):
Margarita Solazzo and Jim Bastian. Standing (from left): Cathleen A. Collins,
Susan D. Morrison, Joe F. Hanauer, Tricia Raymund, Dr. Richard Afable, Cynthia
Mirsky, Matt Gunderson and Steven Pal
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VOLUNTEER OPPORTUNITIES

New Vista School

u Guest speaker for assemblies
u Volunteer at events
u Provide fieldtrip opportunities
u Provide internship opportunities

New Vista School is a private school, and many times families need tuition assistance for their child.
We have a limited amount of funds each year for scholarships.

Other areas of great need:
u Sponsorship for events (film festival, golf tournament, spring dance)
u New roof for school building
u Technology (surfaces, laptops, thin clients, projectors)
u Educational supplies
u Donate online

GIVING OPPORTUNITIES

23092 Mill Creek Dr., Laguna Hills, CA 92653
Phone: 949.455.1270

Fax: 949.455.1271
www.newvistaschool.org

Stacey M. Proctor, Executive Director
sproctor@newvistaschool.org

Established in 2006

The 2016 GIVING GUIDE

Kris Zierhut, Board
President
World of Warcraft Blizzard
Entertainment

Jim Reardon, Board Vice
President
Concept Development Inc.

Kimberly J. Striegl, Board
Treasurer
Wells Fargo

Matthew Kuhn, Board
Secretary
Newport Beach Commercial
Banking Center, Citizens
Business Bank

Jim Horvitz
Container Connection

Michael Jewell
Law Offices of Michael E.
Jewell

Nancy Lin
Children’s Therapy Studio

Damon Shelly
Shelly Group

Sheri Vander Dussen
Kimberly-Horn & Associates

Nancy Donnelly
New Vista Tech Academy

BOARD OF DIRECTORS

GOALS FOR 2016
u Increase the use of technology in the improvement of reading, language arts and mathematics
u Increase workforce development through vocational, educational and hands-on experiences
u Expand and develop the board of directors

SERVICE AREA

Our mission is to provide a structured, safe
environment of academic, social, and transition skills
instruction for students within the autism community.
New Vista School is a grade 6-12+ progressive,
academic school. We provide a structured, safe
environment of academic, social, and transition skills
instruction for students within the Asperger's
community, as well as those with high-functioning
autism and language-learning disabilities.  We
maximize personal achievement and independence
through research-based programs and the school
values: Safety, Respect, Initiative, Problem Solving,
Responsibility, Resiliency.

Greater Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
82%

What was your greatest community impact in
2015?
We founded the New Vista Tech Academy for adults
with Autism Spectrum Disorder to learn robotics,
coding and digital media. We also formalized a
partnership with Urban Workshop to provide vocational
exposure to our junior and senior students. New Vista
School is a WASC (Western Association of Schools
and Colleges) accredited school and a member of
NAIS (National Association of Independent Schools).

MISSION STATEMENT

FUNDRAISING EVENTS
Sixth Annual Golf Tournament – October 24, 2016
Fourth Annual Film Festival and Gala – Winter 2016/17
Tuition Assistance

Damon Shelly, board member; Stacey Proctor, Executive Director; Jim Reardon, co-founder and VP of board;
and Nancy Donnelly, Executive Director Emeritus

Underwritten by:
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VOLUNTEER OPPORTUNITIES

OneOC

u Online volunteer calendar – www.OneOC.org
u National six annual Days of Service
u Corporate Volunteer Council of Orange County
u Leadership and team-building service projects for companies
u Board Connection (Training and connection for prospective nonprofit board members)
u Volunteer project leader opportunities
u Youth, family and senior volunteering
u Disaster response

u OneOC’s Charitable Giving Cards (standard or customized with company logos)
u Company foundation through a donor-advised fund under OneOC for nonprofit grantmaking, disaster
relief, scholarships, dollars for doers, employee matching gifts and employee assistance programs
u Individual, corporate and foundation gifts
u Program and event sponsorship
u Nonprofit capacity building fund
u In-kind donations of goods and services
u Estate and planned gifts

GIVING OPPORTUNITIES

1901 E. 4th St., Ste. 100, Santa Ana, CA 92705
Phone: 714.953.5757

Fax: 714.834.0585
www.OneOC.org

Daniel J. McQuaid, President & Chief Executive Officer
info@OneOC.org

Established in 1958

The 2016 GIVING GUIDE

Melyssa Banda
Western Digital

Sherry Benjamins
S. Benjamins & Co.

Jeff Black
McDermott & Bull Executive
Search

David Copley
EY

Regino Diaz
Bank of America

Peter Duncan
Sidles Duncan &
Associates/HUB International

Suzanne Esber
Fluor Foundation (ret.)

Andrew Euser
Ventura Foods

Bassam Fawaz
Pacific Alternative Asset
Management Company
(PAAMCO)

Paul Feuerborn
Capital Group/American
Funds

Tallia Hart
Irvine Chamber of Commerce

Pam Hedges
Hedges & Associates

Heather Herd
Rutan & Tucker LLP

John Hogan
Hall & Foreman

Bob Hurley
Beckman Coulter (ret.)

Kate Klimow
UCI (University
Advancement)

Daniel McQuaid 
OneOC

Gary Meister
Western Digital

Javier Mier
The Mier Benefit Group

Joseph Mishriki
Wells Fargo

Richard E. Mirman
Freedom Communications
Inc.

Kathy Quintana
HUB International Insurance
Services Inc.

Rob Reindl
Rob Reindl Consulting
Services Inc.

Todd Talbot
Fluidmaster

Mark Tillotson
Macias Gini & O’Connell LLP
(MGO)

Steven Vogeding 
Boeing Capital Corp. (ret.)

BOARD OF DIRECTORS

SERVICE AREA

OneOC’s mission is “accelerating nonprofit success.”
OneOC inspires, equips and mobilizes changemakers
to create a stronger, more vibrant Orange County.
OneOC provides smart, easy and impactful resources
for individuals, nonprofits and companies to address
our communites’ most urgent and unmet needs by
offering a suite of integrated volunteering, giving,
training, consulting and outsourcing products and
services.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
90% to programs/missions

What was your greatest community impact in
2015?
OneOC inspired, equipped and mobilized 175
companies to build and grow their charitable giving and
volunteering programs with 4,404 employee volunteers
serving 13,555 hours and $639,835 contributed to 506
local nonprofits.

MISSION STATEMENT

FUNDRAISING EVENTS
40th Annual Spirit of Volunteerism Awards Luncheon
April 28, 2016 – Disneyland Hotel Grand Ballroom
Orange County’s largest annual forum and non-competitive opportunity to recognize individual, group
and corporate team volunteers for their dedicated volunteer service to Orange County.

National Six Annual Days of Service
Companies can sponsor county-wide volunteer project days for meaningful change throughout the
year:
u Earth Day – April
u 9/11 Day of Service & Remembrance – September
u Orange County Stand Down – October
u National Family Volunteer Day – November
u Spirit of Giving – April and December
u Martin Luther King Jr. Day – January

The Boeing Co. and Bolsa Chica Conservancy receiving the Giving is Living Award for outstanding corporate
and nonprofit partnership at OneOC’s 2015 Spirit of Volunteerism Awards. Pictured: Daniel McQuaid, OneOC’s
President and CEO; Teresa Howe, Boeing’s Director Environment, Health and Safety; Rossina Gallegos, Union
Bank’s VP and Foundation/Community Outreach Officer; and Steve Churm, former Orange County Register
executive

Underwritten by:
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Orange County Community Foundation

u Find your perfect match on OC Nonprofit Central – Orange County’s only comprehensive database
of local nonprofits. Visit OCNonprofitCentral.org to search 510 organizations by keyword, geography or
category for up-to-date information on programs, financials and community impact.

u OCCF is partnering with executives from Donahue Schriber Realty Group to host the OC Real Estate
Luncheon featuring guest speaker Admiral Mike Mullen, 17th Chairman of the Joint Chiefs of Staff. All
proceeds benefit the health, education and employment of OC veterans through OCCF’s Veterans
Initiative. The luncheon will be held April 21, 2016 from 11:30 am - 1:30 pm at the Westin South Coast
Plaza. Purchase tickets at oc-cf.org/OCRELuncheon.

GIVING OPPORTUNITIES

4041 MacArthur Blvd, Ste. 510, Newport Beach, CA
92660

Phone: 949.553.4202
Fax: 949.553.4211

www.oc-cf.org | www.ocnonprofitcentral.org |
www.iheartoc.org

Shelley Hoss, President
shoss@oc-cf.org

Established in 1989

The 2016 GIVING GUIDE

Doug Holte, Chair
Irvine Company Office
Properties

Keith Swayne, Vice Chair
Keith & Judy Swayne Family
Foundation

Reshma Block, Finance
Chair
Block Family Foundation

Michael Berchtold,
Secretary
Berchtold Capital Partners

Vicki Booth
Ueberroth Family Foundation

Herbert Bedolfe
Marisla Foundation

Dan Bolar
Bolar Hirsch & Jennings LLP

Rachid Chamtieh
Deloitte & Touche LLP

DeAnna Colglazier
Community Strategist

Manuel Gómez
University of California, Irvine

Paul Kagoo
Western Digital Corp.

Alberto Manetta
UCI School of Medicine

Anoosheh Oskouian
Ship & Shore Environmental

Greg Palmer
GPlamer & Associates

Susanna Vakili
Community Volunteer

BOARD OF DIRECTORS

GOALS FOR 2016
u In 2016, OCCF will grow its OC Veterans Initiative through increased outreach to veterans and their
families, specifically focusing on greater access to mental health services, improved employment
outcomes for newly separated veterans and enhanced career growth for employed veterans.

u In June 2016, the innovative ACT Anaheim collaborative will award its third year of funding to
outstanding nonprofit partners serving youth and families in Anaheim, advancing our efforts to ensure
that Anaheim’s youth are college and career-ready, engaged positively in the community, making
healthy life choices, and building positive relationships with their parents and other adults.

SERVICE AREA

The Orange County Community Foundation is working
to make our community healthier, stronger and more
vibrant for all. Our mission is to encourage, support
and facilitate philanthropy in Orange County.

We work with generous individuals, families and
collaborative partners throughout Orange County to
address our community’s most critical needs. Since
1989, we have awarded more than $360 million in
grants and scholarships, making an impact locally,
nationally and around the world. With nearly $250
million in assets, OCCF ranks in the top 10% in asset
size and is the 12th most active grant-maker among
more than 750 U.S. community foundations.

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
97.5%

What was your greatest community impact in
2015?
OCCF raised more than $1.8 million in 30 hours for
347 local nonprofits through Orange County’s first-ever
Giving Day April 21-22, 2015.

MISSION STATEMENT

FUNDRAISING EVENTS
Donate to your favorite nonprofit from 6 am April 27 through noon April 28, 2016 in our second annual
iheartoc Giving Day. With up to $500,000 in bonus awards and prizes available, the OC nonprofit
closest to your heart can make the most of your contribution. Make a secure credit card donation for 30
hours only at iheartoc.org

The Orange County Community Foundation super-charged local philanthropy with Orange County’s first-ever
iheartoc Giving Day April 21-22, 2015, raising more than $1.8 million for 347 exemplary Orange County
nonprofits. The Anaheim Ballet gave a special performance to celebrate the inaugural event during a rally at
the Irvine Spectrum on April 21.
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VOLUNTEER OPPORTUNITIES

Orange County Ronald McDonald House

u Family Room Volunteers
u Feasts of Love
u Trunk or Treat
u Family Holiday Party

u Orange County Ronald McDonald House Adopt a Room Naming Opportunities
u Share a Night – help fund hotel stays for families when the Orange County Ronald McDonald House
is at capacity

GIVING OPPORTUNITIES

383 S. Batavia St., Orange, CA 92868
Phone: 714.639.3600

Fax: 714.516.3697
www.rmhcsc.org/orangecounty

Noel Burcelis, Executive Director
nburcelis@rmhcsc.org

Established in 1989

The 2016 GIVING GUIDE

Karen D. Weidner, CPA,
Board Chair
PricewaterhouseCoopers LLP

Dan Even, Vice Chair
Philanthropist

Patti Widdicombe,
Secretary
Widdicombe Enterprises
Inc./McDonald’s

Jon Isaacs, Treasurer
Wells Fargo - West Coast
Business Banking

Isabelle Villaseñor, Board
Development Chair/Past
President
Dejon Enterprises,
Inc./McDonald’s

Nick Anas, MD
CHOC Children’s Specialists
Critical Care

Bill Cain
Western Digital

Roy T. Chen
Nobel Biocare USA LLC

Marcus Crawshaw
William Alan LLC/The Wine
Crush LLC

John German, MD
CHOC Children’s

Russell Kneipp
IPD LLC

Sharon Macdonald
Frisbie Management
Inc./McDonald’s

Maria Minon, MD
CHOC Children’s

Duncan Moffat
Philanthropist

Gary Moore
American Technologies Inc.

Ryan M. Prager, Esq.
Palmieri Tyler, Attorneys at
Law

Robert Sandelman
Sandelman & Associates

Robert Whiton
Synoptek

BOARD OF DIRECTORS

SERVICE AREA

To provide comfort, care and support to families with
critically ill or injured children receiving medical
treatment in Southern California

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
3 stars

What percentage of total revenue goes to cause
(after operation expenses)?
72%

What was your greatest community impact in
2015?
We provided comfort, care and support to 2,688 people
consisting of 874 families at the House and had 58,647
visits to our Family Rooms at CHOC and CHOC at
Mission.

MISSION STATEMENT

FUNDRAISING EVENTS
5K Walk For Kids
April 3, 2016 – Honda Center

Charity Golf Tournament
June 20, 2016 – Yorba Linda Country Club

High Tea Fashion Show
Fall 2016

Underwritten by:

GOALS FOR 2016
u Expand our Share a Night program to include more hotel partners
u Complete launch of our Comfort Care Bags at CHOC and CHOC at Mission
u Expand services for families (massage therapy, activity nights, etc.)

Keeping families close when they need it most.
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VOLUNTEER OPPORTUNITIES

Orangewood Foundation

Volunteers are a critical part of our success and show our youth that there are individuals and groups
in the community who care about them. We have volunteer opportunities for individuals, families, civic
groups, businesses and corporations. Contact Juliet Patino, Volunteer Program Manager, at
714.619.0246 or JPatino@orangewoodfoundation.org for details.

Or consider joining one of our auxiliaries, Orangewood PALS (Providing Assistance, Love & Support)
or 44 Women for Orangewood. Contact Jeff Gilstrap, Manager of Auxiliary Services, at 714.619.0237
or JGilstrap@orangewoodfoundation.org for details.

Every contribution, regardless of the gift level, is critically important to our work with foster and
community youth. Giving opportunities include:

u In Honor Of Gifts: Use your birthday, an upcoming wedding or any other life event to set up your
own “My Orangewood” fundraising campaign for Orangewood and ask your family and friends to
contribute in lieu of gifts.
u Monthly Donation: Become a monthly donor. Just a small monthly donation can quickly add up!
u Gift Cards: Donate gift cards for former foster youth struggling to make it on their own.
u Program Sponsorship: Support a particular Orangewood program (e.g., scholarships).
u Event Sponsorship: Sponsor one of our fundraising events.
u Orangewood Ambassador: Become an Orangewood Ambassador through a donation of $1,000 or
more.
u Estate Planning: Include Orangewood in your estate plans.

GIVING OPPORTUNITIES

1575 E. 17th St., Santa Ana, CA 92705
Phone: 714.619.0200

www.orangewoodfoundation.org

Chris Simonsen, Chief Executive Officer
Info@orangewoodfoundation.org

Established in 1981

The 2016 GIVING GUIDE

General William Lyon,
Founding Chairman
William Lyon Homes

Bruce Fetter, Chairman of
the Board
Philanthropist

Greg Dunlap, Vice Chair
Deloitte Tax LLP

Cindy Dillion, Secretary

Steve Keefer, Treasurer
Secure Global Solutions

Marissa Barth
Fidelity National Title Co.

Bob Bartholomew
Windjammer Capital
Investors

Stuart Bernstein
Union Bank

David L. Dunn
Athletes First

Richard Dutch
3M Healthcare

Lupe Erwin
Wood Gutmann & Bogart
Insurance

Fred Gladney
The Gladney Group LLC

Joel Goldhirsh
Goldhirsh & Goldhirsh

Dean Hall
UPS

Adam S. Horowitz
Horowitz Group

Daniel M. Houck II
Universal Asphalt Co. Inc.

Sandi Jackson
Philanthropist

Steve Johnson
Safety Supply America Inc.

Chris Jones
Acra Aerospace Inc.

Mitch Junkins
The CDM Co.

Larry Labrado
Southern California Edison

Wing Lam
Wahoo’s Fish Taco

Renee Pepys Lowe
RPL and Associates LLC

Joe Lozowski
Tangram Interiors

Reid McCartney
The Capital Group
Companies Inc.

Mohit Mittal
PIMCO

Vikki Murphy
The Wilson Automotive Group

Ken Parker
Haynes and Boone LLP

Andy Phillips
CardFlex Inc.

Jeff Roos
Lennar

Timothy Ryan
Anaheim Ducks

Susan Samueli
The Samueli Foundation

Richard Sherburne
CBRE

Mark Simons
Toshiba America Information
Systems Inc.

John Stratman
Kaiser Permanente – Orange
County

John Stumpf
Quality Systems Inc.

Frank T. Suryan Jr.
Lyon Living

Shannon Tarnutzer
Philanthropist

Kris Theiler
Disneyland Resort

Paul Tobin
Terrapin Ventures

Jaynine Warner
Philanthropist

Piero Wemyss
Farmers & Merchants Bank

Carol Wilken
Philanthropist

BOARD OF DIRECTORS

SERVICE AREA

The mission of Orangewood Foundation is to prepare
foster and community youth to reach their greatest
potential.

Orange County

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
90%

What was your greatest community impact in
2015?
This holiday season, we distributed more than 1,100
gift cards and 22,000 gifts to foster youth, students at
our Samueli Academy charter high school, and family
resource centers and partner agencies.

MISSION STATEMENT

FUNDRAISING EVENTS
44 Women for Orangewood 12th Annual Scholarship Luncheon – June 10
Stars & Stripes Fishing, Golf & Music Festival; Los Cabos, Mexico – June 23-26
19th Annual Ambassador Luncheon – October TBD
Third Annual Holiday Tea, Benefitting Samueli Academy – December TBD

For details on these and all our events, please visit www.orangewoodfoundation.org/events.
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Planned Parenthood of Orange and 
San Bernardino Counties

Circle of Friends
Circle of Friends is a membership of donors who contribute $1,500 or more annually, and play a
significant role in advancing and strengthening our mission. Such steadfast support serves as an
inspiration to others and is shown appreciation with exclusive invitations and stakeholder updates.

Monthly Donations
Big or small, recurring monthly gifts directly impact education programs and reproductive health
services our community has come to know and trust, ensuring that the people who need us most will
never experience a lapse in service.
u $25 per month funds a well-woman exam and one year of birth control.
u $75 per month answers local reproductive health questions for one full day via our toll-free chat, text,
and online hotlines.
u $100 per month provides diagnostic ultrasounds for more than a dozen women after a breast
abnormality is found.

Corporate Matching
Many companies encourage the philanthropy of their employees. Contact your Human Resources
department and ask if there is a gift matching program to double your impact.

Tribute Gifts
Gifts made in honor or memory are recognized in a special section of our annual report.

To learn more about our programs and to donate, contact the Development Office at 714.922.4145,
Development@pposbc.org or Healthwomentrust.org.

GIVING OPPORTUNITIES

700 S. Tustin St., Orange, CA 92866
Phone: 714.922.4145

Fax: 714.516.1591
www.HealthWomenTrust.org

Jon Dunn, President & Chief Executive Officer
Development@pposbc.org

Established in 1965

The 2016 GIVING GUIDE

GOALS FOR 2016
u Provide quality care regardless of personal circumstances or ability to pay
u Educate the community with honest, accurate health information
u Expand the “Circle of Friends” membership

SERVICE AREA

Planned Parenthood of Orange and San Bernardino
Counties provides confidential, affordable, high-quality
health care. We protect and promote the fundamental
right of all individuals to make their own personal
health decisions. We provide comprehensive health
education and information, which enables individuals to
make responsible and informed choices.

Orange and San Bernardino counties

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What was your greatest community impact in
2015?
u 180,257 medical visits, which is a 41% increase over
the past six years
u 48,516 sexual and reproductive health hotline
inquiries
u 24,450 individuals reached through health fairs and
outreach events

MISSION STATEMENT

FUNDRAISING EVENTS
Circle of Friends Appreciation Event – May 12, 2016
Our Circle of Friends supporters are invited to enjoy an evening of appetizers and wine on May 12,
2016. The event will be held at the Orange County Museum of Art where the exhibition Marilyn Minter:
Pretty/Dirty is on view.

If you are interested in attending this event, please contact the Development Office at 714.922.4145 or
Development@pposbc.org to become a Circle of Friends member. RSVP is required to attend this
event.

Board Member Michele Goodwin and Gloria SteinemGloria Steinem and Dr. Afsaneh Alisobhani, Development Committee Chair
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VOLUNTEER OPPORTUNITIES

Plasticos Foundation

There are several ways to support the vital work of Plasticos Foundation:
u Friends of Plasticos – Supports the mission of the Plasticos Foundation by raising funds and
awareness
u Medical Mission Team Members – Doctors and nurses participating in overseas surgical trips

Each year, Plasticos Foundation receives multiple requests from hospitals worldwide, seeking medical
help for desperate children in their community and training for their doctors. The ability to respond is
directly proportionate to charitable contributions received. All members of the surgical teams are
volunteers, allowing us to change the lives of 80-100 children for approximately $50,000 per medical
mission.

In order to perform safe and sanitary procedures, the donated funds help us provide all
pharmaceuticals and medical equipment, such portable anesthesia machines, surgical instruments and
supplies. Additionally, we bring a satellite phone, which we donate to the hospital to maintain
communication, providing consultation and training as needed.

We do not receive government funding and are deeply grateful for private donations, which allow us to
send volunteer surgeons and nurses, secure medical equipment and supplies, identify host-country
doctors to train, and most importantly, to carefully screen and select children in need of care.

GIVING OPPORTUNITIES

3991 MacArthur Blvd., #320, Newport Beach, CA 92660
Phone: 949.572.2942

www.plasticosfoundation.org

Susan Williamson, Executive Director
info@plasticosfoundation.org

Established in 1999

The 2016 GIVING GUIDE

Dr. Larry Nichter, President
Pacific Center for Plastic
Surgery
BioSpa Medical

Dr. Jed Horowitz, Vice
President
Pacific Center for Plastic
Surgery
BioSpa Medical

Dr. Donald Booth
Chapman University

Dr. Robert Burns
General and Vascular
Surgery - Private Practice

Ruth Ann Burns
Philanthropist

Tim S. Glassett
Philanthropist

Sol Khazani
US Auto Parts Network Inc.
American Condenser Inc.
Kool-Vue

Dr. William McClure
Napa Valley Plastic Surgery

Rachel Russell

Raj Singh
Northern Trust

Susan Williamson
Executive Director

BOARD OF DIRECTORS

SERVICE AREA

To provide reconstructive plastic surgical training and
care to those in need, regardless of their ability to pay,
and to advance the field of plastic surgery through
education and research.

Global

FAST FACTS
What is your Guidestar Rating?
Gold

What percentage of total revenue goes to cause
(after operation expenses)?
80%

What was your greatest community impact in
2015? 
With multiple requests coming from doctors and
hospitals in impoverished regions across the globe, the
volunteer mission committee prioritizes based on
urgency, number of children in need of surgery, number
of host-country doctors willing to receive training and
available hospital beds. The inability to fill every
request is heart-wrenching for the volunteer surgeons
and nurses who leave their jobs and families,
sometimes at great sacrifice, to help children. During a
medical mission, 80-100 children receive free, life-
changing surgery. Once the Plasticos Foundation team
departs, trained host-country doctors not only perform
surgeries, they have mastered self-sufficiency and
leverage impact by identifying and training additional
doctors at the host hospital, local hospitals and
eventually, outlying regions. During the development of
sustainability, Plasticos Foundation offers multi-level
support. 2016 missions include Cuba, Ecuador,
Guatemala, Mexico, Mozambique, Nepal and Vietnam.

MISSION STATEMENT

FUNDRAISING EVENTS
Sunday in the Vineyard, in partnership with Marconi Foundation for Kids
October 23, 2016 – Marconi Automotive Museum

Cienfuegos, Cuba – 2016

Underwritten by:

GOALS FOR 2016
u Perform life-changing surgery on 500-700 children
u Increase funding to fulfill additional mission requests
u Positively impact access to care in underdeveloped countries as a board member of the Global
Alliance for Surgical, Obstetric, Trauma and Anesthesia Care (G4 Alliance)
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VOLUNTEER OPPORTUNITIES

Project Hope Alliance

u Mentor or tutor
u Volunteer during Second Saturdays – our monthly volunteer open house
u Support our seasonal back-to-school and holiday drives

u Donate #ForTheKids on iHeartOC Giving Day from 6 a.m. on April 27 through noon on April 28
u Join our Spark Hope community and give monthly to end the cycle of homeless
u Sponsor an event and/or become a Corporate Partner
u Make a one-time gift online

GIVING OPPORTUNITIES

1954 Placentia Ave., Ste. 202, Costa Mesa, CA 92627
Phone: 949.722.7863

Fax: 949.722.7836
www.ProjectHopeAlliance.org

Jennifer Friend, Chief Executive Officer
Jennifer@projecthopealliance.org

Established in 1989

The 2016 GIVING GUIDE

Alisha Ballard
The Legacy Foundation

Nicole Cross
Hudson Clothing

Pete Deutschman
The Buddy Group

Lynn Hemans
Taco Bell

Kelly Lam
The Whole Purpose

Joe Lewis III
Claire Trevor School of the
Arts, University of California
at Irvine

Eric J. Rans
Michelman & Robinson LLP

Ray Weston
Taco Bell

BOARD OF DIRECTORS

GOALS FOR 2016
u Continue to add innovative educational programming that eliminates the achievement gap for
homeless youth
u Expand resources and partnerships to support continued programmatic growth and enhanced
outcomes for those we serve

SERVICE AREA

Ending the cycle of homelessness, one child at a time.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
77%

What was your greatest community impact in
2015?
Since 2013, we’ve moved 700+ adults and children out
of homelessness. In 2015, we launched new
educational programs, Bright Start for early learners
and Promotor Pathway for homeless youth 14-24.

MISSION STATEMENT

FUNDRAISING EVENTS
The Third Annual Anti-Gala

Mike and Mary Jane Black, Alisha and Dan Ballard and Michelle Bailey at Project Hope Alliance’s
Backyard Bash at Boathouse Collective.

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Providence Speech and Hearing Center

Providence offers a variety of volunteer opportunities, from working with the children in our on-site
Therapeutic Preschool program to assisting at fundraising events and collaborating on special service
projects. We welcome the opportunity to discuss additional options for those volunteer groups who
have special interests or skills.

Providence is the only safety net clinic of its type in southern California, the only service provider willing
to accept patients with Medi-Cal and other government-sponsored insurance. Approximately 64% of
our work is dedicated to low-income people who are either uninsured or underinsured. Children make
up 96% of our low-income patient population.

In order to continually provide the highest standard of services in the identification, diagnosis,
treatment, and prevention of speech, language and hearing disorders to our low-income patient
population, we offer limitless opportunities for giving, from cash and in-kind donations to memorial gifts
and long-term planned giving.

Why give? Recent research shows a connection between spoken and written language, finding that
“spoken language provides the foundation for the development of reading and writing.” Helping
children overcome a speech delay is a matter of literacy and success throughout their educational
careers. Hearing loss remains the number one congenital defect of babies, more prevalent than the
second and third most common defects/diseases combined. Research indicates that hearing-impaired
infants who receive intervention by the time they are six months old will develop language comparable
to their normal-hearing peers.

Your investment in a speech delayed or hearing impaired child today makes a difference for a lifetime.

For more information on ways to help, visit www.pshc.org/ways-to-give.

GIVING OPPORTUNITIES

1301 Providence Ave., Orange, CA 92868
Phone: 714.639.4990

Fax: 714.744.3841
www.pshc.org

Linda H. Smith, Chief Executive Officer
pshc@pshc.org

Established in 1965

The 2016 GIVING GUIDE

Ash Abdelaaty
California Bank & Trust

Paul Bambauer
Value Consulting

Dan Beres
Confident Financial Solutions

Kim Cunningham
Pacific Life

Vito Francone
Deloitte

Dan Grady
Comerica Bank

Casey Immel
CBRE

Lewis Jaffe
LMU Fred Kiesner Center for
Entrepreneurship

Janine Madera
Orange County District
Attorney’s Office, Gang Unit

Devon Malecki
Consultant

Bruce D. May
Stuart Kane LLP

Robbie Nicoli
USI of Southern California
Insurance Services

Bret Rathwick
Bank of America Merrill Lynch

Christopher Reinberger
Reinberger Printwerks

Ken Ribotsky
Brandkarma

Steven Shill
BDO

Teigue Thomas
Vistage International Inc.

Kevin Timone
The Word & Brown
Companies, CHOICE
Administrators

Richard Van Dyke
Advanced Office

Ryan C. Wilkins
Stradling Yocca Carlson &
Rauth, P.C.

Marlene Woodworth
Consultant

John M. Word III
The Word & Brown
Companies

Alyson Yarberry
Modera

Tom Yuen
Primegen Biotech LLC

BOARD OF DIRECTORS

SERVICE AREA

Enriching Life Through the Gifts of Speech and Hearing

As the leading service provider to the speech and
hearing impaired of southern California, Providence
Speech and Hearing Center proudly serves all those in
need—regardless of age, race and socioeconomic
background—at eight locations throughout greater
Orange County and south Los Angeles County.

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
88%

What was your greatest community impact in
2015?
In 2015, Providence Speech and Hearing Center
celebrated its 50th Anniversary, provided a record-
breaking 108,034 appointments, and opened the
Orange County Cochlear Implant Institute™, a first for
Orange County.

MISSION STATEMENT

FUNDRAISING EVENTS
Providence Speech and Hearing Center hosts two major fundraising events each year where you
and/or your organization can connect directly with the vital work Providence does for the speech and
hearing impaired community of Orange County.

32nd Annual Golf Classic
Monday, June 6, 2016 – Coto de Caza Golf & Racquet Club

51st Annual Benefit Gala
Saturday, October 22, 2016 – Disneyland Hotel

As a key sponsor of the Providence 31st Annual Golf Classic, The
Word & Brown Companies foursome works hard and plays hard.

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Second Harvest Food Bank of Orange County

u Volunteering at Second Harvest provides a fun and enriching experience for individuals, corporate
teams and community organizations. In just 2 to 3 hours you can make real difference
u Visit FeedOC.org to sign up to volunteer or to take our Food Bank 101 Tour
u Sort and package food in our Food Distribution Center
u Plant and harvest crops at the Incredible Edible Farm
u Volunteer with your children at Izzy’s Corner
u Lend us your special skills in our administrative offices
u Help at fundraising or special events

Second Harvest is the largest nonprofit hunger relief organization in Orange County. Your donation can
make a significant impact for a hungry child, senior or family.
u Five-Year Pledge – a multi-year pledge helps us plan for the future
u Harvest Club Monthly Giving – sign up for recurring donations
u Planned Gift – continue your support for years to come with a legacy gift
u Donate Assets – leverage your gift with a donation of stocks or a distribution from your IRA

GIVING OPPORTUNITIES

8014 Marine Way, Irvine, CA 92604
Phone: 949.653.2900

Fax: 949.653.0700
www.FeedOC.org

Nicole Suydam, Chief Executive Officer
communications@feedoc.org

Established in 1983

The 2016 GIVING GUIDE

Robert Gifford, Chairman
Philanthropist

Bob Wolpert, Vice
Chairman
Golden State Foods

Cindy Goss, Secretary
Propel Business Soultions, Inc.

Judith Posnikoff, Treasurer
Pacific Alternative Asset
Management Co. LLC

Peter Andres
Society of St. Vincent de Paul

Kathy Bronstein
KB Bronstein Merchandising

Tracy Bryars
St. Jude Medical Center

Dave Coffaro
Wells Fargo Wealth &
Investment Management

Tim Cooper 
Walmart Stores Inc.

Richard Gorham 
Society of St. Vincent de Paul

Matt Gray 
Disneyland

Kate Klimow 
University of California, Irvine

James L. Morris
Rutan & Tucker, LLP

Paul Murphy
Del Taco

Michele O’Leary-Koll 
Union Bank

Alex Parker
Redline Detection, LLC

Teddie Ray
Harvesters

Mark Sederquist
Merrill Lynch Preferred
Banking & Investment

Matthias Weber 
MWBH Solutions, LLP

Yasith Weerasuriya 
Stanbridge College

Miriam Welch 
Albertsons Companies

David Williams 
PricewaterhouseCoopers, LLP

Advisory Board
Mark Wetterau, Chairman
Golden State Foods

RG Biggs
Fedco (ret.)

David Blankenhorn
American Security Bank (ret.)

Richard Bridgford 
Bridgford, Knottnerus &
Gleason

Richard Crawford
Crawford Custom Homes

Mark Danner 
Straub Distributing Co.

Teresa Farrell
Attorney At Law

A.R. Bud Grandsaert
IMS Lighting (ret.)

John Heffernan
Heffernan & Boortz

Bill Milligan
KBS Realty Advisors

Joseph Schoeningh
Second Harvest Food Bank
of Orange County (ret.)

Robert Whiton
Synoptek, Inc. (ret.)

Honorary Board
Dan Rogers
Goodwill of Orange County
(ret.)

Paul Schloemer
Parker Hannifin Corp. (ret.)

Anton Segerstrom
South Coast Plaza

BOARD OF DIRECTORS

SERVICE AREA

Second Harvest Food Bank’s mission is to end hunger
in Orange County. Together, we are creating a future in
which no one goes hungry. Ever.

Orange County

FAST FACTS
What is your GuideStar rating?
Silver

What percentage of total revenue goes to cause
(after operation expenses)?
More than 90%

What was your greatest community impact in
2015?
We provided the equivalent of 19.8 million meals to the
hungry. We opened our first Permanent School Pantry
in Lincoln Elementary School in Anaheim, serving 450
families each week.

MISSION STATEMENT

FUNDRAISING EVENTS
Harvesters Fashion Show and Luncheon – October 6, 2016
The Harvesters Fashion Show and Luncheon is a premier event produced by the Harvesters, a group
of women dedicated to ending hunger in Orange County, especially among our community’s children.
This event highlights their passion for philanthropy, while presenting some of South Coast Plaza’s most
exquisite fashions. Nearly 400 Orange County socialites enjoy a champagne reception, a premier
auction, and a gourmet luncheon in the Renee and Henry Sergerstrom Concert Hall.

“No Lunch” Lunch – November 22, 2016
Second Harvest’s annual “No Lunch” Lunch marks the traditional kick-off to the holiday season for
many of our most dedicated supporters. Community leaders and individuals join us for a meal of soup
and bread to remember those in need and to honor our partners’ dedication to ending hunger in our
community. 

GOALS FOR 2016
u Lead and Serve Our Partners: Lead and serve our partners with innovative and sustainable
solutions to end hunger.
u Operate With Excellence: Commit to excellence and ensure that our resources are providing the
greatest benefit to the community.
u Strengthen Financial Position: Strengthen our financial position so we can fund innovative and
sustainable solutions to end hunger.

Underwritten by:
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VOLUNTEER OPPORTUNITIES

Segerstrom Center for the Arts

Ushers: Provide valuable services as a volunteer usher by assisting patrons to their seats,
answering questions and creating a pleasant and welcoming environment for everyone, all while
having the opportunity to see phenomenal performances.

Docents: The Center Docents are a dedicated group of volunteers who give free guided tours to
more than 3,000 people annually and assist at many special events.

The Guilds of the Center: A group of community-based volunteers who support the Center with
fundraising events

The high-quality accessibility and community impact of Segerstrom Center and its performances and
education and community engagement programs are made possible through the generous support of
thousands of donors each year. We offer an array of giving opportunities that start at only $50. Benefits
(commensurate with giving level) include exclusive ticket offers, invitations to behind-the-scenes
events, complimentary parking and refreshment vouchers, and the knowledge that donors are
supporting artistic and education programs that contribute to the quality of life in our community. Lead
individual and corporate donors may also associate their names with an artist, program or fundraising
event. Please join us! Opportunities include:

u Individual giving
- Friends of the Center
- Center Circles
- Center Patrons
u Planned and endowment support
u Event sponsors
u Foundation grants
u Business Leadership Committee
u Corporate memberships and sponsorships
u Corporate Council
u Rising Leaders Council
u Support groups
- The Guilds of Segerstrom Center for the Arts 
- Angels of the Arts
- The Center Stars
- Founders Plus 

For more information and to donate, visit www.scfta.org or call 714.556.2122 x4269

GIVING OPPORTUNITIES

600 Town Center Dr.
Phone: 714.556.2122

Fax: 714.755.2712
www.scfta.org

Terrence W. Dwyer, President
info@scfta.org

Established in 1986
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Executive Committee

OFFICERS
John L. Ginger
Chairman of the Board

Terrence W. Dwyer
President

Roger T. Kirwan
Treasurer/Vice Chair,
Investments

Marta S. Bhathal
Secretary

VICE CHAIRS
Sally S. Crockett and Carol
Wilken
Support Groups

David Emmes, II
Board Development

Stephen T. Fry and
Lawrence M. Higby
Co-Chairs, Capital Campaign

James A. Driscoll
Audit

Betty Huang
Center Fund

Rick J. Muth
Facilities

Mark C. Perry
Long Range Planning

Pat Poss
Resident Companies

David H. Troob
Finance

Gaddi Vasquez
Education

MEMBERS-AT-LARGE
Anthony A. Allen

Zelma Allred

John Garrett

James Mazzo

William F. Meehan

Michael Shapiro

Alan Simon

Timothy L. Strader

Thomas E. Tucker

BOARD OF DIRECTORS 
Wylie A. Aitken

Julia Argyros

Joan F. Beall

David E. Blackford

Allen L. Boerner

Deborah Bridges

Chris Callero

Sandy Segerstrom Daniels

Michael Feldman

Moti Ferder

Jackie Glass

Joseph Hensley

Shanaz Langson

Thomas E. Larkin, Jr.

Leslie Leyton

General William Lyon

Ethan F. Morgan

Chris Rommel

Eve Ruffatto

Harriet Sandhu

Elizabeth Segerstrom

Yuri Vanetik

William W. Wang

Jaynine Warner

Jane Fujishige Yada

Henry T. Segerstrom
Founding Chairman (in
memoriam)

EX-OFFICIO MEMBERS
Patricia Jones
President, Angels of the Arts

Sandy Bass and Marjorie
Gorum
Co-Chairs, The Guilds of the
Center

Marcia Vogl
President, Founders Plus

Ronna Shipman
President, The Center Stars

Arlene Steinert
Chair, The Center Docents

RESIDENT COMPANIES
Noel D. Hamilton
Chairman, Philharmonic
Society of Orange County

Michael Kerr
Chairman, Pacific Symphony

Mary Lyons
Chairman, Pacific Chorale

BOARD OF DIRECTORS

SERVICE AREA

Segerstrom Center for the Arts believes in the power of
the performing arts to transform lives and that the
shared experience and exploration of the arts will help
unite Orange County, creating a more culturally
connected and vital community. We will help shape the
Orange County of the future through meaningful
collaborations with diverse communities, embracing
creativity in all its forms and enabling a more inclusive,
vibrant performing arts scene at the Center and across
the region.

Orange County, Calif. and greater Southern California

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
85% to programs/mission

What was your greatest community impact in
2015?
u Bringing the best in the performing arts to Southern
California, reaching 600,000 patrons annually
u Serving as the largest provider of arts education
programs of many not-for-profit arts organizations in
California, while reaching almost 300,000 students,
teachers and families – many of whom are from
underserved communities

MISSION STATEMENT

FUNDRAISING EVENTS
The Guilds’ Celebrate Creativity: Catch our Wave – Friday, April 1, 2016

The Third Annual Arts & Business Leadership Awards Dinner – Friday, May 6, 2016

43rd Candlelight Concert – Friday, December 2, 2016
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VOLUNTEER OPPORTUNITIES

Seneca Orange County

We need your support with our Guided Animal Intervention Therapy (GAIT) program. GAIT is an
equine-assisted therapy program where horses are instrumental in helping children heal after
experiencing severe emotional or physical trauma.

For more information, contact Debra Caillouette at debra_caillouette@senecacenter.org or call
714.371.6984.

Because every child deserves a permanent place to call home…we appreciate your support and
partnership!

Annual Gifts
Help us to raise funds to support our programs that have the greatest needs. Opportunities include
direct gifts, honor or memorial tributes, and pledges in the form of cash, check or credit card. We also
accept gifts of stock, mutual funds or other appreciated property.

Workplace Giving and Matching Gifts
Engage your workplace in a giving campaign to help children who have survived abuse or trauma in
your community. Opportunities include corporate donations, event sponsorships, employee volunteer
days and designating Seneca OC as a recipient of your United Way contribution. You can also double
your impact by checking to see if your employer has a matching gift program.

Forever Families Society
With a $5,000 donation, you can make a difference in the lives of children that have experienced
abuse, trauma or neglect. Join our Forever Families Society which recognizes individuals and
organizations who are committed to helping children and families through the most difficult times of
their lives.

Donate Goods or Services
Sponsor a collection drive. Seneca OC is happy to accept donations of art supplies, children’s books,
backpacks and school supplies year-round. Also, join us in making the holidays brighter for Orange
County children by collecting holiday gifts in November.

To make a gift today, visit www.senecafoa.org or call 714.383.9335.

GIVING OPPORTUNITIES

18302 Irvine Blvd., #300, Tustin, CA 92780
Phone: 714.957.1004

Fax: 714.383.9235
www.senecafoa.org

Allison Maxon, Regional Director
allison_maxon@senecacenter.org

Established in 1985
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Albin Gess, Chair
Snell & Wilmer LLP

Marc Boiron
Rutan & Tucker LLP

Sharyn L. Buffa
Philanthropist

Marice H. DePasquale
MConsensus

Patrick Dirk
TROY Group Inc.

Roger Grad
Snell & Wilmer LLP

Sam E. Hamontree
OrPro Prosthetics & Orthotics

Erin Lastinger
A. Gary Anderson Family
Foundation

Geoffrey LePlastrier
LDC Advisors

Jeff Lerch
Foundation Real Estate
Advisors Inc.

Carl Neisser
Neisser Company Inc.

William Pugh
Apriem Advisors

Dustin Steeve
Lighthouse Escrow

Harry Winters
Generation Realty (ret.)

LEADERSHIP BOARD OF ORANGE COUNTY

SERVICE AREA

Our mission is to help children and families through the
most difficult times of their lives.

Southern California: Orange, Los Angeles, Riverside
and San Bernardino counties

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
87%

What was your greatest community impact in
2015?
Our vision of finding and sustaining permanent loving
homes for our county’s most vulnerable children was
accomplished for 68 children. We strengthened more
than 600 children and their families by providing
specialized mental health services for foster, adoptive
and relative kin families. Our high-quality service
standards are acknowledged by our Joint Commission
accreditation.

MISSION STATEMENT

FUNDRAISING EVENTS
Spring Soire – Pony up for the Kids!
Saturday, May 14, 2016 – Yorba Linda Country Club
Grab your cowboy hats and boots for this boot stompin’ fun event! Join us for an evening of finger
lickin’ good BBQ, live auction items, dancing and music by The Scotty Mac Band at this Western-
themed event.

I Padrini Charity Golf Classic
Friday, May 20, 2016 – Oak Creek Golf Club, Irvine
Tee up for the kids and enjoy a round of golf, three-course dinner, entertainment, and silent and live
auctions.

An Evening Under the Stars
Sunday, October 4, 2016 – Marconi Automotive Museum
Presented by I Padrini di Antonello, enjoy a gourmet dinner paired with fabulous wines, a live auction
and dance the night away.

Leadership board members enjoy An Evening Under the Stars presented by I Padrini. Top row (from left):
Allison Maxon, Dustin Steeve, Erin Lastinger, Al Gess, Sharyn Buffa, Geoff LePlastrier, Marice DePasquale,
Roger Grad. Bottom row: Ken Berrick, Carl Neisser, Pat Dirk

Underwritten by:

Carl Neisser and
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VOLUNTEER OPPORTUNITIES

SeniorServ

Volunteers play a critical part in helping to achieve SeniorServ’s mission.
u Deliver Meals on Wheels in 20 cities in Orange County
u Help serve lunches at 26 senior centers in Orange County
u Provide friendly visits to lonely, homebound older adults in their home
u Assist with office administration, registration, social media and various tasks for our general office or
prior to and during our Senior Care Hero Awards event
u Join our Care Circle Network and help a senior in need with pet care, personal errands and meal
preparation

u Provide Meals on Wheels for a senior by making a recurring monthly or one-time donation,
www.seniorserv.org/donate
u Be a sponsor or purchase tickets to our Senior Care Hero Awards event,
www.seniorcareheroawards.org
u Join our Meals and More Society with a leadership gift
u Join our Legacy of Hope Society by making a planned gift to SeniorServ

GIVING OPPORTUNITIES

1200 N. Knollwood Circle, Anaheim, CA  92801
Phone: 714.220.0224

Fax: 714.220.1374
www.SeniorServ.org

Holly Hagler, President & Chief Executive Officer
info@seniorserv.org

Established in 1967

The 2016 GIVING GUIDE

Board Officers
Earle Zucht, Chair
SAP

Lynn Daucher, Past Chair
Former Director, California
Department of Aging

Julie Holt, Vice Chair
Julie Holt Consulting

Dr. Kenneth Bell, Secretary
Dr. Ken Bell & Associates

Michael Baldwin, Treasurer
Kitchen Professionals

Board Members
Mark Austin, Esq.
Rutan & Tucker

David J. Copley, CPA
Ernst & Young

Judy Duffy
Philanthropist

Jonathan Hill
Experis

Monica Mehren, M.D., FACP
Internal Medicine Hospice &
Palliative Care

Mark Miller, M.D.
ARMC Anaheim Regional
Medical Center

Stuart Moss
FMV Capital Markets Inc.

Larry Schultz, CPA
Hein & Associates LLP

Mary Ann Vincent
MCB Consulting

BOARD OF DIRECTORS

SERVICE AREA

To nourish the wellness, purpose and dignity of seniors
and their families in our community

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
91% of every donation goes directly to programs and
services.

What was your greatest community impact in
2015?
SeniorServ provided more than 930,000 meals and life-
saving supportive services to 10,400 at-risk older
adults in Orange County.

MISSION STATEMENT

FUNDRAISING EVENTS
Senior Care Hero Awards Gala Event
Saturday, October 15, 2016 – Grove of Anaheim 
In our sixth year, we will celebrate with an Olympic theme and honor the contributions of the unsung
heroes in the senior care industry in an Academy-Awards-style event. www.seniorcareheroawards.org

GOALS FOR 2016
u Continue to develop low-cost, high-impact programs that help older adults maintain their
independence and wellness
u Expansion of Care Circle Network to develop volunteer communities around seniors to help meet
their individual needs, which will increase their ability to remain safe, healthy and independent in their
own home
u Develop new partnerships to expand our social enterprise Food Services and Care Coordination
businesses

Underwritten by:

2015 Senior Care Hero Awards (SCHA): Ed Schrum, VP of Development, CareChoices Network Inc. and co-
founder of SCHA; Jacque Dupont, founder and CEO of Dupont Residential Inc., Assured In-Home Care Inc.;
and SCHA Humanitarian Award honoree Dr. Frank LaFerla, Hana and Francisco J. Ayala Dean of Biological
Sciences.
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VOLUNTEER OPPORTUNITIES

Serving People In Need Inc. (SPIN)

u Prepare meals for street services program
u Teach a life skills workshop
u Adopt families for Thanksgiving and Christmas
u Prepare welcome baskets for families
u Donate canned goods for SPIN pantry
u Language translators

u Donate online at www.spinoc.org
u Sponsor SPIN’s Annual Dinner on October 22, 2016 at South Coast Plaza
u iheartoc on April 27-28, 2016 at iheartoc.org
u Matching gift
u Planned giving
u Host your own fundraiser
u Donate your unwanted car
u Sponsor a family in housing
u Sponsor job development for an adult

GIVING OPPORTUNITIES

151 Kalmus Dr., Bldg. H-2, Costa Mesa, CA 92626
Phone: 714.751.1101

Fax: 715.751.3332
www.spinoc.org

Jean Wegener, Executive Director
jeanw@spinoc.org

Established in 1989

The 2016 GIVING GUIDE

Joe Heffington
Golden State Foods

Charlie Granville
Capita Tech

Maureen Flanagan
First Republic Investment
Management

Christine Weiner
The Law Offices of Christine
Weiner

Al DeGrassi
Plaza Bank

Daniel P. Bane
Sheppard, Mullin, Richter &
Hampton LLP

Richard F. Crawford
Crawford Custom Homes

Mike DuBruyne
Paint Contractor

Mel Fitch
Philanthropist

Bradford L.Hall
Hall & Co. CPAs

Gary Karamardian
Zov’s Bistro

Scott Lieberman
Slater Hersey & Lieberman
LLP

RJ Mayer
The Robert Mayer Corp.

Rachel Owens
TriCircle Financial

Joseph Pulice
Molina HealthCare

Kenneth A. Ryder
Garrett DeFrenza Stiepel
Ryder LLP

Mary Lou Shattuck
Philanthropist

Danni Remington Smithson
California United Bank

BOARD OF DIRECTORS

GOALS FOR 2016
u Increase the number of families served in 2016 by 15%
u Increase the number of families maintaining housing from 96% to 98%

SERVICE AREA

Restoring Orange County’s families and individuals in
crisis to housing and permanent self-sufficiency
through SPIN’s long-term, proven case management
and support services.

Orange County

FAST FACTS
What is your Guidestar Ranking?
Gold Status

What percentage of total revenue goes to cause
(after operation expenses)?
88%

What was your greatest community impact in
2015? 
SPIN’s greatest community impact in 2015 was
successfully housing 89 families/287 individuals who
were literally homeless or very low income, 96% of
whom were able to maintain their housing.

MISSION STATEMENT

FUNDRAISING EVENTS
Annual Dinner, Catered by Antonello’s
October 22, 2016 – South Coast Plaza, Jewel Court

iheartoc – April 27-28, 2016
Donate to SPIN at iheartoc.org

Elizabeth An, Elizabeth Segerstrom and Soogie Kang, “Pillars” of SPIN

A home is the starting place of hope and dreams...
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Share Our Selves (SOS)

At Share Our Selves, we pride ourselves on our wonderful corps of volunteers. Because of their
dedication and commitment, we are able to provide high-quality and expansive services, while keeping
our costs low. We welcome you to join our team – you can make a difference!

u Hold a food or hygiene item drive in your office
u Food Pantry volunteers – Monday through Friday, 8 am-12 pm or 11 am-3 pm
uWild & Crazy Taco Night volunteers – April 14, 3:30 pm to 8 pm
u School Readiness Program volunteers – August 2016 
u Celebrity Chef Dinner volunteers – November 2016
u Adopt A Family volunteers – November and December 2016

SOS programs depend on the generosity of the community to continue serving the needs of the low-
income population in Orange County. There are many ways you can help:

Support a Clinic Site:
u SOS Community Health Center, Costa Mesa
u SOS Children & Family Health Center, Newport Beach
u SOS Dr. Robert & Dorothy Beauchamp Children & Family Dental Center, Newport Beach
u SOS and PEACE Center Health Clinic, Lake Forest
u SOS-El Sol Wellness Center, Santa Ana
u SOS Health Center at the Samueli Academy, Santa Ana

Support a Program:
u Financial aid – direct assistance for basic necessities such as rent, utilities, and transportation
u Food pantry 
u Resources and referrals 
u Case management – cases in catastrophic conditions requiring unique support
u Seasonal programs – providing backpacks and school supplies, holiday food and gifts

Other ways you can donate:
u Foundation grant
u Individual and family giving
u Monthly donation
u In honor/memoriam gifts

GIVING OPPORTUNITIES

1550 Superior Ave., Costa Mesa, CA 92627
Phone: 949.270.2100

Fax: 949.515.5804
www.shareourselves.org

Karen L. McGlinn, Chief Executive Officer
kmcglinn@shareourselves.org

Established in 1970
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Dr. Gwyn Parry, Chair
Hoag

Sue Epstein
Susan Baerg Epstein, Ltd.
Management and Technology
Consulting (ret.)

Ski Harrison
Rutan & Tucker LLP (ret.)

Ernest “Will” Klatte, III
Klatte, Budensiek & Young-
Agriesti LLP

Larry Kugelman
The Health Plan of America

Jennifer L. Nicolalde
Orange County Public
Defender’s Office

Gabriela Robles
St. Joseph Health

Cathey Russell
Community Member

Michael Stephens
Hoag

BOARD OF DIRECTORS

GOALS FOR 2016
u Expand our services to include pediatric oral health
u Expand our homeless services by employing a homeless specialist and growing our Center for Care
for the Homeless
u Provide health services at homeless shelters so that those in temporary housing have access to
care, thus improving their health outcomes

SERVICE AREA

We are servants who provide care and assistance to
those in need and act as advocates for systemic
change.

We serve all of Orange County, with service centers
conveniently located in Costa Mesa, Newport Beach,
Santa Ana and Lake Forest.

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
88% of total revenue goes to cause (12% to
administration, fundraising and non-program services)

What was your greatest community impact in
2015?
Achieving Patient Centered Medical Home (PCMH)
Level III status, recognizing SOS as a model of care
that combines teamwork and information technology to
improve care, patients’ experience and reduce costs.

MISSION STATEMENT

FUNDRAISING EVENTS
23rd Annual Wild & Crazy Taco Night 
April 14, 2016 – 1550 Superior Ave., Costa Mesa, CA 92627

26th Annual Celebrity Chef Dinner
November 2016

Sleep Out on Superior
November 18, 2016 – 1550 Superior Ave., Costa Mesa, CA 92627

SOS board members attend an opening reception at the SOS Dr. Robert & Dorothy Beauchamp
Children & Family Dental Center. Back row, from left: Larry Kugelman, Dr. Gwyn Parry, Ski
Harrison and Will Klatte; front row, from left: Jennifer L. Nicolalde and Sue Epstein

u In-kind donations
u Event sponsorships
u Endowment fund
u Stock
u Car, boat or property
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South County Outreach

Along with a full-time staff of eight employees, volunteers at South County Outreach make a difference
in the lives of local people in need every day. Annually, more than 1,600 volunteers assist in all
program areas, as well as serve on the board of directors and special committees. We offer volunteer
opportunities for businesses, groups and individuals. Volunteers provide year-round help in the
following areas:
u Front office
u Computer learning lab
u Thrift shop
u Food pantry
u Marketing
u Community events
u Fundraisers

Volunteers are key components of our seasonal programs such as:
u Back-to-school backpacks
u Holiday adopt-a-family
u Holiday toy drive and toy store
u Holiday food drives

u Make a donation online at www.sco-oc.org
u Provide in-kind donations of goods or services
u Sponsor Empty Bowls and Festival of Trees
u Host a food drive
u Sponsor a family for the holidays
u Donate supplies for back-to-school backpacks
u Add South County Outreach to your will
u Give a memorial or tribute gift
u Participate in a corporate, monthly or planned-giving program

GIVING OPPORTUNITIES

7 Whatney, Ste. B., Irvine, CA 92618
Phone: 949.380.8144

Fax: 949.380.3698
www.sco-oc.org

Lara Fisher, Executive Director
exec@sco-oc.org

Established in 1989

The 2016 GIVING GUIDE

Debby Thrailkill, Board
President
LSI Lighting Supply Inc.

Matthew Conrad, Board
President-Elect & Treasurer
Conrad LLP

Lori Mazan, Board
Secretary
Leading from Center

Ken Bowen
The Bowen Team, Re/Max
Real Estate Group

Cheryl Flohr
Parker Aerospace

Kerry Franich
Severson & Werson

Frank Hathaway
Philanthropist

Tom Koutroulis
Waste Management

Christopher Mallari
Conrad LLP

Robert Ming
Jeffries LLC

Andrew Morrow
Savills Studley

Andrew Oberweger
EConsortium

Mike Thompson
UBS, The Thompson-
Katzaroff Financial Group

Melinda White
Toshiba America Information
Systems Inc.

Kathy Wilbur
Toshiba America Information
Systems Inc.

BOARD OF DIRECTORS

SERVICE AREA

Preventing hunger and homelessness by helping
people help themselves

South Orange County: Residents from San Clemente
and Laguna Beach to Rancho Santa Margarita, from
all walks of life, receive our help.

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
90%

What was your greatest community impact in
2015?
We provided 55,000 services and distributed 800,000
pounds of food last year, helping up to 3,000 people
each month – almost half were children.

MISSION STATEMENT

South County Outreach board members Andrew Morrow, center, and Kerry Franich, right, are joined by
Stephanie Franich at the nonprofit’s hunger-awareness fundraiser Empty Bowls.

GOALS FOR 2016
u Provide shelter to 30 homeless families as they change their lives and get back on their feet
u Reduce food insecurity for 3,000 residents each month
u Provide more than 50,000 services to South Orange County people in need

FUNDRAISING EVENTS
Empty Bowls – March 24, 2016
Sips for Shelter – June 18, 2016
Festival of Trees – December 1, 2016
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VOLUNTEER OPPORTUNITIES

Susan G. Komen® Orange County

Hat & Wig Salon: Help women during treatment pick out free wigs, hats and scarves.
Pink Tie Ball: Get involved with décor, gathering auction items, on the evening of the event.
Race for the Cure: Make the day special with the Survivor Hospitality Tent, on the route, and handing
out food and beverages in the Health Expo.
Community Events and Speakers’ Bureau: We will train you to provide breast health information at
health fairs and outreach events. Multilingual volunteers are especially helpful.
Office Administration: Answer phones and assist with administrative tasks in the Affiliate’s office.

The generosity of donors is essential to continue local efforts to help breast cancer patients today, and
to invest in the health of future generations. Donors may invest in:
u Mammograms for uninsured women 
u Gifts in Memory or Honor of individuals who have faced breast cancer 
u Race for the Cure teams and individual participants 
u Sponsorship of breast health and survivorship events 
u Matching gifts from corporations and employers
u Challenge gifts to increase annual giving 
u Annual and monthly giving as a sustaining donor 
u Restricted gifts to breast cancer research 
u Planned gifts through estate planning

GIVING OPPORTUNITIES

3191-A Airport Loop Dr., Costa Mesa, CA 92626
Phone: 714.957.9157

Fax: 714.957.9155
www.komenoc.org

Lisa Wolter, Executive Director
lwolter@komenoc.org

Established in 1991

The 2016 GIVING GUIDE

Gretchen Valentine,
President
RSM US LLP

Lynn Jolliffe, 
Past President
Philanthropist

Karin Wheeler, Treasurer
Philanthropist

Regino Diaz, Secretary
Bank of America

Board Members
Craig C. Glorioso
Greenberg Traurig LLP

Dennis Kuhl
Angels Baseball

Doug McKay
Macy’s

Jessica Rhee, MD
Philanthropist

Dr. Robina Smith, MD
Ambry Genetics

Joseph N. Stein
Simply Innovative, 
Blaze Pizza

Carrie Strom
Allergan

BOARD OF DIRECTORS

GOALS FOR 2016
u Increase breast health awareness and mammography use among women in Orange County who are
at greatest risk of late-stage diagnosis of breast cancer and most in danger of dying from breast cancer
u Specifically work in the Latino, African American, Native Hawaiian/Pacific Islander and 65+
communities to increase breast health awareness and improve use of mammography
u Celebrate survivors, remember those we have lost, and raise funds at the Race for the Cure on
Sept. 25th with 20,000+ caring supporters

SERVICE AREA

Each day, more than five women in Orange County will
be diagnosed with breast cancer and one will die. This
is what drives our work in the community. Komen
Orange County empowers local breast health
programs that support women and men struggling with
breast cancer; educate individuals about their breast
cancer risks; and stress the importance of early
detection of breast cancer at its earliest and most
treatable stages to save lives. 

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
76%

What was your greatest community impact in
2015? 
u Reached 63,725 women with breast health education
u Provided 28,036 clinical breast exams and
mammograms
u Funded 1,095 diagnostic procedures for women with
suspicious breast issues
u Detected breast cancers and enrolled women into
treatment

MISSION STATEMENT

FUNDRAISING EVENTS
10th Anniversary Pink Tie Ball
May 7, 2016 – AV Irvine

25th Anniversary Komen Orange County Race for the Cure
September 25, 2016 – Fashion Island, Newport Beach

Underwritten by:

Pink Tie “Guys” at Komen’s Pink Tie Ball: Each year at the Pink Tie Ball, Komen Orange County honors seven
men in the community who are providing outstanding support of the Komen mission. Pictured here are the
2015 Komen Pink Tie Guys along with previous years’ honorees attending the 2015 Komen Pink Tie Ball at the
Orange County Great Park.
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VOLUNTEER OPPORTUNITIES

Talk About Curing Autism (TACA)

u Join one of TACA’s fundraising committees
u Become a TACA Ambassador
u Volunteer at our family events

u Sponsor an event
u Planned giving
u Stock donation
u Donation in-kind of services

GIVING OPPORTUNITIES

2222 Martin St., #140, Irvine, CA 92612
Phone: 949.640.4401

Fax: 949.640.4424
www.tacanow.org

Lisa Ackerman, Executive Director
lisa@tacanow.org

Established in 2000

The 2016 GIVING GUIDE

Glen Ackerman
inhouseIT/inCloud IT

Lisa Ackerman
TACA

Keith Banning
Morgan Stanley

Dan Carney
Midwest Insurance

Erich Kriedler
KRE Consulting

Elizabeth McCoy
Elizabeth McCoy, Equire

Patrick McIlvain
Squadrone Systems

Robby Saggu
Goldman Sachs

BOARD OF DIRECTORS

SERVICE AREA

Talk About Curing Autism (TACA) is a national non-
profit 501(c)(3) organization dedicated to educating,
empowering and supporting families affected by
autism. For families who have just received the autism
diagnosis, TACA aims to speed up the cycle time from
the autism diagnosis to effective treatments. TACA
helps to strengthen the autism community by
connecting families and the professionals who can help
them, allowing them to share stories and information to
help improve the quality of life for people with autism.

United States

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
75% of 2015 revenue goes towards programs

What was your greatest community impact in
2015? 
Autism is the fastest-growing developmental disability
in the U.S. 1 in 68 children are diagnosed with autism
and in Orange County, it is estimated there are more
than 10,000 children living with autism. To aid those
affected, TACA added on average 500 new families a
month looking for support. In 2015, we expanded
Orange County outreach thanks to a Boeing Employee
grant.

MISSION STATEMENT

FUNDRAISING EVENTS
13th Annual TACA Family Picnic
May 22, 2016 – Outdoor Ed Center Orange

21st National TACA Autism Conference
October 21-23 – OC Hilton Costa Mesa

10th Annual Ante up for Autism Gala
November 12 – St. Regis Dana Point

TACA Board: Dan Carney, Keith Banning, Robby Saggu, Glen Ackerman, Lisa Ackerman, Erich Kreidler, Elizabeth McCoy and Patrick
McIlvain

Underwritten by:

u Increase awareness about TACA and autism by participating in a minimum of 100 community events
and conferences
u Provide real help and hope by holding 425 combined Chapter education and support events
including meetings, seminars and coffee talks
u Hold the Fourth Annual Celebrations Campaign with 100 families participating in celebrating their
child’s accomplishments since finding TACA

GOALS FOR 2016
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VOLUNTEER OPPORTUNITIES

Taller San Jose Hope Builders

More than 200 community volunteers serve Hope Builders each year. Volunteer opportunities available
include:
u Special Event Supporters – Assist with Light Up A Life by securing auction items, promoting the car
raffle, and designing the event theme and décor.
u Mock Interviewers – Help Hope Builders’ trainees practice their interviewing skills and build
confidence in their job search.
u Guest Speakers – Share your career insight with Hope Builders’ trainees during their life skills
sessions.
u Board and Committee Volunteers – Support the agency’s strategic planning efforts.

For more information, please visit http://tsjhopebuilders.org/get-involved/volunteer.

Help empower a young person with the skills and support needed to transform their lives by: 
u Becoming a one-time donor or monthly giver
u Sponsoring a $1,000 Amigo scholarship 
u Joining Light Up a Life as a corporate partner

For more information, please visit http://tsjhopebuilders.org.

GIVING OPPORTUNITIES

801 N. Broadway, Santa Ana, CA 92701
Phone: 714.543.5105

Fax: 714.542.2469
www.tsjhopebuilders.org

Shawna Smith, Chief Executive Officer/Executive
Director

info@tsjhopebuilders.org

Established in 1995

The 2016 GIVING GUIDE

Marcia Choo
Wells Fargo Bank

Jon Gothold
Amusement Park Inc.

Tom Honan
Evangelical Christian Credit
Union

Kris Manning
Clark Construction Group

Sister Eileen McNerney, CSJ
Sisters of St. Joseph of
Orange

Ken Miller
PIMCO

Rick Nogueira
JPMorgan Chase

Jeff Randolph
Affinity Investment Advisors

Kathleen D. Rodin
Bernard E. Schneider &
Associates

Katie Skelton
St. Joseph Hospital

Shawna Smith
Hope Builders

Larry Stofko
The Innovation Institute

George Urch
George Urch & Associates

Charles E. Walker
Arbela Technologies Corp.

Kevin Wijayawickrama
Deloitte

BOARD OF DIRECTORS

SERVICE AREA

Hope Builders empowers disadvantaged Orange
County youth with the job training and life skills needed
to achieve enduring personal and professional
success.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
80%

What was your greatest community impact in
2015?
Since 1995, Hope Builders has served 5,100 youth. In
2015, 152 youth completed skills training, 86% secured
employment – averaging a wage of $12.20, and 43%
enrolled in post-secondary education. Another 114
youth continued receiving case management,
employment placement and retention support.

MISSION STATEMENT

FUNDRAISING EVENTS
Builders’ Luncheon – May 5, 2016
Sponsored by Clark Construction, McCarthy Construction and PCL 

Light Up A Life
September 17, 2016 – The Promenade & Gardens by Turnip Rose
Enjoy an evening under the stars at our annual gala, featuring live and silent auctions, entertainment
and a gourmet dinner.

GOALS FOR 2016
In 2016, Hope Builders is expanding into Central Anaheim, where, over the next three years, it will
double its current training capacity, impacting the life trajectory of more than 700 Orange County youth
each year by helping them transform their lives and achieve economic stability.

Hope Builders CEO/Executive Director Shawna Smith with long-time supporters KaSondra, Mike and Brenda
Carver with The R.J. Noble Co. at Light Up A Life.

Underwritten by: Bette & Wylie Aitken
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VOLUNTEER OPPORTUNITIES

The Laguna Playhouse

Volunteers are needed for fundraising events:
u Opening Night Receptions
u 96th Season Gala
u Murder Mystery Fundraiser

Volunteers are also needed to provide general office and clerical assistance in playhouse departments.

u Individual, corporate and foundation support of the artistic work and 96th anniversary Main Stage
performance season
u Theatre Reach: Bringing Books to Life – touring throughout Orange County to elementary schools
u Youth theatre performances
u Sponsorship and underwriting support of Youth Theatre Murder Mystery Fundraiser and 96th Season
Gala
u Youth Repertory Program providing scholarships to children 

GIVING OPPORTUNITIES

606 Laguna Canyon Dr., Laguna Beach, CA 92651
Phone: 949.497.2787

Fax: 949.376.8185
www.lagunaplayhouse.com

Ann Wareham, Artistic Director

Established in 1920

The 2016 GIVING GUIDE

Joe Hanauer, Board Co-
Chairman
Combined Investments LLC

Paul Singarella, Board Co-
Chairman
Latham & Watkins

Glenn E. Gray, Treasurer
South County Bank

Cynthia Harriss, Vice
Treasurer
Business and Marketing
Consultant

Terri Turner, Secretary
Investment Advisor

Toni Alexander
InterCommunications Inc.

Timothy D. Carlyle
Songstad Randall Coffee
&Humphrey LLP

Cody Engle
Open Door Advisors

Lisa Hale
Parallax Capital Partners

Gary Jenkins, M.D.
Pediatrician

Barbara and Greg
MacGillivray
MacGillivray Freeman Films

Jared K. Mathis
The Moulton Co. LLC

Melinda Masson
Masson Strategic Advisors
LLC

Jim Mellor
General Dynamics Corp.

Heidi Miller
Tight Assets, The World
Newstand

Justin Myers
JM Events and Catering

Kate Phelan
US Bank

Steve Robbins
Former Chairman & CEO of 
Robbins Bros. Worlds

Nicholas Yrizarry
Nicholas Yrizarry Advisors

Tim Spangler
Dechert LLP

Jamie Walters El-Erian
Attorney

Ann E. Wareham
The Laguna Playhouse
Artistic Director

BOARD OF TRUSTEES

GOALS FOR 2016
u Expand artistic programming and increase contributed revenue to support it
u Double the number of Theatre Reach tours to schools with lower-income students
u Expand conservatory educational program

SERVICE AREA

To enrich lives through the magic of live theatre, to
provide educational opportunities for children and
adults, and to create experiences that stimulate cultural
and social interaction and inspire our community.

Orange County and Southern California

FAST FACTS
What is your Charity Navigator Rating (1—4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
41% of revenue went toward our mission last year in
FY14-15

What was your greatest community impact in
2015?
During our 2014-2015 95th continuous season of
performances, we presented 327 live theatre
performances; entertained 83,049 attendees – of which
9,619 had not attended in the previous year and 1,494
only attended one performance before; and toured 10
Orange County schools.

MISSION STATEMENT

FUNDRAISING EVENTS
Annual Fundraising Gala – April 29, 2017
Annual Murder Mystery benefiting youth programs and community outreach, Artist Salons, Playhouse
Women support group

Arriving on the red carpet in vintage Vegas-inspired attire for The
Laguna Playhouse’s opening night celebration of Louis & Keely: Live at
the Sahara are Dr. Gary Jenkins, Playhouse Board of Trustee member
and wife Betsy Jenkins; with Board of Trustee Cody Engle and wife
Deborah Engle.
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VOLUNTEER OPPORTUNITIES

The Wooden Floor

Volunteers are critical to the success of events involving our youth, including our Annual Concert in
June 2016, Keep the Promise Wine Tasting Benefit in September 2016, and Annual Audition Day in
October 2016. Other volunteer opportunities can include professional/skills-based volunteering or
serving on fundraising committees.

Please contact Keegan Bell at Keegan@TheWoodenFloor.org or 714.541.8314 ext. 140 for more
information.

u CLASS PARTNER – Support our college and career-readiness and college scholarship programs for
one of our graduating classes of students.
u DANCE PARTNER – Be paired with a specific student to provide encouragement and underwrite
their year-round participation at The Wooden Floor.
u NEIGHBORS – Inspire our youth to succeed with sustaining gifts, which provide support our
students can count on.

Please contact Keegan Bell at Keegan@TheWoodenFloor.org or 714.541.8314 ext. 140 for more
information.

GIVING OPPORTUNITIES

1810 N. Main St., Santa Ana, CA 92706
Phone: 714.541.8314

Fax: 714.541.2150
www.TheWoodenFloor.org

Dawn S. Reese, Executive Director & Co-CEO and
Melanie Ríos Glaser, Artistic Director & Co-CEO

Info@TheWoodenFloor.org

Established in 1983

The 2016 GIVING GUIDE

James A. Driscoll,
Chairman
Community Leader

Ernesto M. Vasquez, FAIA,
NCARB, Immediate Past
Chair
SVA Architects Inc.

Damien M. Jordan, Vice
Chair
Community Leader

Judith F. Posnikoff, PhD,
Treasurer
Pacific Alternative Asset
Management Co. LLC

Epiphany Owen, Secretary
Rutan & Tucker LLP

Sasha Ayloush
Hydraflow

Joan Beall
Community Leader

Maria Cirese
Parent Representative

Gilbert R. Cisneros
The Gilbert & Jacki Cisneros
Foundation

Lidia Diezmo
Parent Representative

Bryan Green
Edward Jones

Sharon Hartshorn
Community Leader

Virginia Hunsaker
Community Leader

Yvonne M. Jordan
Community Leader

Jeremy Krout
Environmental Planning
Development Solutions Inc.

Catherine M. MacIver
Community Leader

Danny Melita
Community Leader

Yvonne R. O’Neill
O’Neill Financial
Management

Arthur Ong
PIMCO

Dawn S. Reese, CFRE
The Wooden Floor

Melanie Ríos Glaser
The Wooden Floor

Kristy Santimyer-Melita
Community Leader

Saar Swartzon
Cohn & Swartzon, P.C.

Mary E. Tolar
American Funds/Capital
Group Companies Inc.

Beth Burns, Board Emerita
Founder of The Wooden
Floor and Artistic Director
(’83-’05)

Richard C. Hunsaker, Board
Emeritus
Hunsaker Management

Socorro Vasquez, Board
Emerita
Community Leader

BOARD OF DIRECTORS

SERVICE AREA

The Wooden Floor’s mission is to empower low-income
youth from diverse backgrounds to strengthen self-
esteem, self-discipline and a sense of accomplishment
through dance, academic and family programs.

From its campus in Santa Ana, The Wooden Floor
serves 375 low-income youth with year-round
afterschool dance, academic, college and career
readiness, and family support programs. An additional
3,000 local elementary school students are served
through Dance Free Weeks, a community engagement
program.

FAST FACTS
What is your Charity Navigator Rating (1 - 4)?
4 stars

What percentage of total revenue goes to cause
(after operation expenses)?
74%

What was your greatest community impact in
2015?
The Wooden Floor announced in late 2015 that it will
impact more youth by licensing our programmatic
model to other low-income communities. The
organization’s first licensed partner is CityDance, a
leading dance-based organization serving youth in
Washington DC.

MISSION STATEMENT

FUNDRAISING EVENTS
4th Step Beyond Annual Breakfast
April 21, 2016 – California State University, Fullerton
Keynote speaker, Dr. Anil Puri, Dean of Mihaylo College of Business and Economics at California State
University, Fullerton

33rd Annual Concert
June 2-4, 2016 – Irvine Barclay Theatre
A not-to-miss contemporary dance performance featuring a high-caliber dream team of the nation’s top
artists, designers, and choreographers working in tandem with youth overcoming adversity.

10th Annual Keep the Promise Wine Tasting Benefit
September 22, 2016 – Big Canyon Country Club
Raise funds for the forward movement of our community’s under-served youth while enjoying 12
exquisite wines averaging 97 points.

www.TheWoodenFloor.org

GOALS FOR 2016
u Executing on our 10-year Strategic Vision 2009-2020 to impact more youth locally and nationally.
u Continuing 100% college enrollment of our graduates for 12th consecutive year.

About 400 low-income youth and their families line up to audition for enrollment at The Wooden Floor each
year. Less than 1 in 4 can be accepted due to high student retention and space constraints, amplifying the need
for the organization’s vision to serve more youth in 2016.
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VOLUNTEER OPPORTUNITIES

THINK  Together

u Tutor or mentor a student at the Shalimar Learning Center and/or Teen Center in Costa Mesa
u Race, cycle, golf or walk and designate THINK Together as a beneficiary for your event
u Book Doctor is a volunteer opportunity to help clean, repair and sort donated books before they are
distributed to children through THINK Together program sites

u Donations for school supplies and recreational equipment for students in our afterschool programs
u Donations for training and professional development for THINK Together personnel who provide
academic coaching and support to students
u Donations to the Shalimar Teen Center providing SAT prep classes, college application fees and
scholarships for higher education

For more opportunities, visit www.thinktogether.org to make a tax-deductible donation.

GIVING OPPORTUNITIES

2101 E. Fourth St., Building B, Santa Ana, CA 92705
Phone: 714.543.3807

Fax: 714.824.8140
www.thinktogether.org

Randy Barth, Founder & Chief Executive Officer
info@thinktogether.org

Established in 1994

The 2016 GIVING GUIDE

Darrel Anderson 
Knott Anderson Enterprises
(ret.) 

Doug Antone 
Networks in Motion (ret.) 

Leona Aronoff-Sadacca 
Aronoff Capital 

Randy Barth 
THINK Together 

Steve Bilt 
Smile Brands (ret.) 

Eric Boden 
Chair
HireRight (ret.) 

Celeste Cantú 
Santa Ana Watershed Project
Authority 

Mary Lynn Coffee 
Nossaman LLP

Kendra Doyel 
Ralphs Grocery Company 

Glenn Howard
Law Offices of Glenn A.
Howard 

Fran Inman 
Majestic Realty Co. 

John Lee
PIMCO

Paolo Leon 
MVE + Partners Inc. 

Juan López
Superintendent (ret.)

Sangeeth Peruri 
Philanthropist 

John Poch 
San Jose State Athletics 

Marti Remmell 
Philanthropist 

Steve Robertson 
Philanthropist 

Ken Salgado
PricewaterhouseCoopers
LLP 

Earl Slee
Medtronic Neurovascular

Bill Tamblyn 
Space-Time Insight 

Julie Vennewitz-Pierce 
eBay Foundation 

Jeff Wahba 
Farmer Brothers (ret.) 

BOARD OF DIRECTORS

SERVICE AREA

Create opportunities for all kids to discover their
passions and reach their full potential through
education.

California

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
90%

What was your greatest community impact in
2015?
THINK’s program teams served more than 120,000
low-income kids, providing early literacy, afterschool,
summer and other academic support programs to more
than 400 schools across California.

MISSION STATEMENT

FUNDRAISING EVENTS
Shalimar Learning Center and Teen Center
A THINK Together learning community site in Costa Mesa serving students from birth to high school
graduation

20th Anniversary Celebration
Coming Spring 2017

THINK Together and PIMCO volunteers help sort through over 100,000 books in their annual book drive and read to
young children to promote early literacy.

u Expand capacity to serve children in Early Literacy and Math Programs
u Expand career and technical education programs to students in high schools
u Inspire the next generation of great teachers to serve students in public education

GOALS FOR 2016
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VOLUNTEER OPPORTUNITIES

UCP of Orange County

UCP-OC’s vision of a Life Without Limits could not be accomplished without the help of volunteers
across all levels of the organization. Volunteer opportunities include:
u Events
u Family support, recreation and education
u Community outreach
u Corporate volunteer days

Contact us at 949.333.6412 to schedule a tour and see how your volunteer work makes a difference!

UCP-OC relies on the support of generous individuals, corporations and foundations, as well as
revenue from government and private funders. In addition to our annual Life Without Limits Gala and
Autumn Golf Classic events, UCP-OC offers a wide variety of additional opportunities to financially
support our mission and the families we serve, including:
u Single and multi-year pledge gifts to help sustain specific programs or services 
u Core fund and naming recognition opportunities at our Irvine Therapy Center site
u Online giving (one-time or recurring) and social media campaigns (#iheartOC)
u Matching gifts and workplace giving
u Corporate sponsorships and cause-related marketing alignments 
u Planned giving
u In-kind goods or services

Please contact Jeanette Levin, Vice President of Development at 949.333.6412, or by email at
jlevin@ucp-oc.org for information or to schedule a personal tour.

GIVING OPPORTUNITIES

980 Roosevelt, Ste. 100, Irvine, CA 92620
Phone: 949.333.6400

Fax: 949.333.6440
www.ucp-oc.org

Deborah Levy, President & Chief Executive Officer
dlevy@ucp-oc.org

Established in 1953

The 2016 GIVING GUIDE

James Corbett, Chairman
Alphatec Spine

Deborah Levy, 
President & CEO
Philanthropist

Michele Maryott, Vice Chair
Gibson Dunn & Crutcher

Bob Cluck, Treasurer
Canterbury Consulting

Kim Letch, Secretary
Ernst & Young

Jeannette Wistner, Audit
Chair
KPMG LLP

Christopher Deason
Voit Real Estate Services

Dana Dowers
DLD Insurance Brokers Inc.

Daniel Glassman
Crowell & Moring LLP

Michael Marshall
First Team Real Estate

Laura Meier
Meier Law Firm

Blair Minnis
City National Bank

Edward Mora
Bank of the West

Scott Pievac
SPC Retail Display Group

BOARD OF DIRECTORS

GOALS FOR 2016
u Expand operational capacity to help more children and families affected by disabilities receive high-
quality, family-centered care and therapy – both in-home and through site-based services
u Develop strategic role as a countywide, cornerstone resource for families affected by disabilities
through increased community engagement, communication and partnership with regional agencies
u Deepen the reach and resources for programs that connect UCP-OC families to interpersonal
support networks and friends through recreation, education and creative activities tailored to parents,
siblings and children with special needs

SERVICE AREA

We provide services and support to children with
disabilities or development delays so they will reach
their full potential. We create a Life Without Limits by
improving the quality of life for the entire family and
foster an environment of inclusion in the community.

Orange County

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
85%

What was your greatest community impact in
2015?
UCP-OC provided 100,000 hours of direct services to
3,800 children and families to help children with
disabilities reach their full potential and improve each
family’s quality of life.

MISSION STATEMENT

FUNDRAISING EVENTS
Life Without Limits Gala 
April 2, 2016 – Balboa Bay Resort
Dana L. Dowers — Legacy Award 
The Horowitz Group — Corporate Impact Award 

Autumn Golf Classic
October 24, 2016 – Pelican Hill Golf Club 

Life Without Limits 2015 Gala Ambassadors Nick, Jacoby and Lisa Gonchar, Honoree David Pyott and Co-Chair
Dana Dowers

Underwritten by: Anonymous Donor
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University of California, Irvine

In February 2016, UCI launched an ambitious strategic plan. Expanding on the university’s existing
strengths, the plan rests on four pillars:
u Growth that makes a difference: Expanding our capacity to improve lives;
u First in class: Elevating the student experience to prepare future leaders;
u Great partners: Making regional and global connections that enhance our mission and serve the
people; and
u New paths for our brilliant future: Forging best practices to power the coming century.

Your partnership in this effort will help take the university to new heights and touch countless lives. To
support UCI, visit www.give.uci.edu.

GIVING OPPORTUNITIES
Irvine, CA 92697

Phone: 949.824.5011
www.uci.edu

www.ucirvinehealth.org

Howard Gillman, Ph.D., Chancellor

The 2016 GIVING GUIDE

Richard C. Ackerman

Amer A. Boukai ’87

Richard K. Bridgford, Esq.

Jane Buchan, Ph.D.

Paul E. Butterworth ’81

Bruce E. Cahill

Hazem H. Chehabi, M.D. 

Salma A. Chehabi ’13

D. Robinson Cluck ’78

Joseph L. Dunn

Lucy Dunn

John R. Evans

Douglas K. Freeman, J.D., LL.M.

Edwin D. Fuller

John D. Gerace ’87

Stephen H. Gordon

Emile K. Haddad, Chair

Julie Hill

Gary H. Hunt

Frank Jao

Steeve T. Kay

Mark C. Kehke ’83

Jack M. Langson 

Shanaz S. Langson

Mohannad S. Malas

Charles D. Martin

James V. Mazzo

Paul Merage

Michael A. Mussallem 

Stacey Nicholas

Dennis Luan Thuc Nguyen ’94

Thomas H. Nielsen

James J. Peterson

William F. Podlich 

Kenneth S. Rohl

Cheryll R. Ruszat

Richard J. Ruszat

Michael Schulman

Gary J. Singer, Esq. ’74

Ted Smith

Timothy L. Strader, Sr. 

Marilyn P. Sutton, Ph.D.

James Irvine Swinden

Thomas T. Tierney

David L. Tsoong, M.D.

Dean A. Yoost

Thomas C. K. Yuen ’74

BOARD OF TRUSTEES

SERVICE AREA

The distinctive mission of the university is to serve
society as a center of higher learning, providing long-
term societal benefits through transmitting advanced
knowledge, discovering new knowledge, and
functioning as an active working repository of
organized knowledge. That obligation, more
specifically, includes undergraduate education,
graduate and professional education, research, and
other kinds of public service, which are shaped and
bounded by the central pervasive mission of
discovering and advancing knowledge.

Through our academic programs, UCI helps create an
educated workforce that keeps the California economy
competitive. The university also disseminates research
results and translates scientific discoveries into
practical knowledge and technological innovations that
benefit California and the nation.

FAST FACTS
What was your greatest community impact in
2015?
u The New York Times ranks UCI #1 among U.S.
universities doing the most for low-income students.
u In 2015, UCI became the youngest university in the
country to complete a $1 billion fundraising campaign.
u UCI ranks #9 among U.S. public universities by U.S.
News & World Report.
u Orange County’s only university hospital and Level I
trauma center, UC Irvine Medical Center is ranked
among the nation’s best hospitals by U.S. News &
World Report.

MISSION STATEMENT

Current and past UCI Foundation Chairs celebrate UCI’s bright past and brilliant future at the 2015 UCI Medal Awards
with Chancellor Gillman.
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VOLUNTEER OPPORTUNITIES

Vanguard University

Volunteers are highly valued at Vanguard University:
u Career Mentoring
u Resume Reviews with Career Services
uMock Interviews with Career Services
u Promote The Priceless Luncheon to End Human Trafficking
u Promote Christmas Fantasia

Supporting Vanguard is simple and secure online. Your gift will help Vanguard continue to provide
a Christ-centered education to students. www.vanguard.edu/give

The Vanguard University Alumni & Friends Scholarship Fund: The Alumni & Friends
Scholarship Fund was established to support the highest performing students with the greatest
financial need. Your gift will go directly to an outstanding student in need of a scholarship.
The Vanguard University Fund: Your annual gift to The Vanguard University Fund is the most
flexible type of support, allowing University leadership the ability to seize exciting opportunities
within the strategic plan.
Endowment: Financial resources invested on behalf of the University provide income for
University leaders to take advantage of strategic opportunities, weather economic downturns, and
recruit talented students and faculty. An endowment creates financial stability, allowing Vanguard
University to be less dependent on unpredictable sources of revenue.
Bequests: Include Vanguard in your will or living trust.

GIVING OPPORTUNITIES

55 Fair Dr., Costa Mesa, CA 92626
Phone: 714.556.3610

Fax: 714.966.6733
www.vanguard.edu

Dr. Michael J. Beals, President
officevpua@vanguard.edu

Established in 1920
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Larry Allbaugh

Michael J. Beals

Augustus Cerillo

David W. Clark

Bruce Durkee

Nathan Gonzales

Doug Green

Richard M. Guerra

Don Judkins

Byron Klaus

Dana Liberatore

John C. Martin

Jeff Motske

Sergio Navarrete

David Oddo

Dale Oquist

Tom Prince

Donn Rediger

Phillip Robinette

Russel P. Spittler*

Nicole Suydam

Johnanna Townsend

Ken Waymen

George O. Wood*

*Indicates Trustee Emeritus

BOARD OF DIRECTORS

The mission of Vanguard University is to pursue
knowledge, cultivate character, deepen faith and
equip each student for a Spirit-empowered life of
Christ-centered leadership and service.

FAST FACTS
What was your greatest community impact in
2015?
We graduated over 550 students who went to work
in our local communities.

MISSION STATEMENT

FUNDRAISING EVENTS
Global Center for Women & Justice: The Priceless Luncheon to End Human Trafficking
September 17, 2016 – The Island Hotel
The Global Center for Women & Justice at Vanguard University is a faith-based organization that
exists to advance the global status of women through research, education, advocacy,
collaboration and hope. The Priceless Luncheon to End Human Trafficking offers the community a
chance to learn more about the center and what they can do to make a difference.

Christmas Fantasia 
December 6, 2016 – Renee and Henry Segerstrom Concert Hall
Vanguard University is one of the top Christian fine art universities in the world, with nationally
known music programs and alums who work in the highest levels of the entertainment industry.
Christmas Fantasia offers the Orange County community a musical celebration to kick off the
Christmas season.

President Michael J. Beals featured in center during the 2015 Scott Academic Center Ribbon Cutting
Ceremony.

GOALS FOR 2016
u Provide quality higher education in a Christ-
centered environment
u Provide a community that integrates faith and
learning
u Partner with Orange County businesses and
organizations to build a strong community 

GIVING-Guide 101-136_Layout 1  3/22/16  11:27 AM  Page 128



GIVING-Guide 101-136_Layout 1  3/22/16  11:27 AM  Page 129

http://www.vanguard.edu/gcwj/pricelessluncheon


A-130 ORANGE COUNTY BUSINESS JOURNAL                                                                            THE 2016 GIVING GUIDE Advertising Supplement MARCH 28, 2016

VOLUNTEER OPPORTUNITIES

Working Wardrobes

Corporations and community groups can:
u Plan a Corporate Social Responsibility Day and organize a volunteer group in support of our major
client events!
u Organize a clothing drive – recycling clothes prevents unneeded landfill problems
u Provide professional or in-kind services

Individual volunteers are a passionate and dedicated group of more than 3,700 who work relentlessly
and enthusiastically to keep Working Wardrobes humming in many ways.

Individual volunteers can:
u Invite a friend to an Inside Working Wardrobes tour
u Donate gently used clothing
u Volunteer your skills
u Host a clothing/accessory drive

u Become a corporate partner and help us make the dream of meaningful work a reality for thousands
of individuals
u Sponsor clients or a program – an excellent means of supporting a company’s Corporate Social
Responsibility efforts
u Sponsor a table(s) at our fundraising event
u Hire our Veteran and civilian graduates of the Career Success Institute
u Shop The Hanger Boutiques and The Working Wardrobes Outlet & Thrift Shops – offering
exceptional merchandise at remarkable prices!

GIVING OPPORTUNITIES

3030 Pullman St., Ste. A, Costa Mesa, CA 92626
Phone: 714.210.2460

Fax: 714.434.2870
www.workingwardrobes.org

Jerri Rosen, Founder & Chief Executive Officer
info@workingwardrobes.org

Established in 1990

The 2016 GIVING GUIDE

Derek Benson
Union Bank

Anna Conrekas
US Bank

Mandi Dossin
Ready Set Go

Michael Ferrera
Michael Ferrera Custom
Clothing

Justin Frame
Morgan Stanley

Harry Humphries
GSGI Inc.

Bob Hurley
Philanthropist

Dianne Ippolito
The Capital Group

Stephen Kelley
Health Essential Services
LLC

Michelle Koontz
Fluor

Jean Latu
Ingenio Solutions

Chris Lord
Bridge Builder Coaching

Mary McCarthy
Wells Fargo

Emily Reynolds
ADP

Jerri Rosen
Working Wardrobes

Kim Shepherd
Decision Toolbox

Sue Anne Tran
Autobytel

Carrie Swanson
The Boeing Co.

BOARD OF DIRECTORS

GOALS FOR 2016
u Increase Working Wardrobes’ corporate partnerships and donations
u Double the number of veterans served annually to 1,000
u Expand Working Wardrobes’ Social Enterprises Division

SERVICE AREA

At Working Wardrobes, we do everything in our power
to help men, women, young adults and veterans
overcome difficult challenges, so they can achieve the
dignity of work.

All of Southern California

FAST FACTS
What percentage of total revenue goes to cause
(after operation expenses)?
86%

What was your greatest community impact in
2015?
We served a total of 5,024 clients including 585
veterans, and provided 12,430 services through the
engagement of 4,000 volunteers. 222 of our veteran
clients said, “I Got The Job!”

MISSION STATEMENT

FUNDRAISING EVENTS
March 11 Camp Pendleton Power Up for Success Event
April 20 Second Quarter Smart Women Event – Brittany Ishibashi
June 22 End of Second Quarter Smart Women Event
September 24 “That’s The Spirit” Fundraising Event
October 13 Third Quarter Smart Women Event – Kirsten Ranger
November 2 Partnering for Success Event
December 7 Smart Women’s “Red Carpet & Cocktails” Event

Kim Shepherd, Harry Humphries and Working Wardrobes CEO Jerri Rosen

Underwritten by:

AREAS OF FUNDING
u Social Enterprises 51%
u Private Grants 15%
u Federal Grants 7%
u Fundraising Events 10%
u Individual Giving 10%
u Corporate Giving 5%
u Collaborative Grants 2%
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VOLUNTEER OPPORTUNITIES

YMCA of Orange County

Volunteering is at the heart of local YMCAs and plays an integral role to the success of Y Programs
and fundraising. From sports coaches to special events, fundraising to annual drive volunteers, there
are several opportunities to get involved and give back to your local community. With a focus on youth
development, healthy living and social responsibility, volunteers give people from all walks of life the
resources and support they need to build healthy spirit, mind and body. It’s the volunteers’ extra effort,
caring and passion that sets the Y apart and gives us the power to strengthen communities throughout
Orange County. Please join us in giving back and supporting your neighbors – everyone has
something to give!

Contact the volunteer coordinator at 714.508.7644 for more information.

u Annual Campaign
u Corporate sponsorships 
u Event sponsorships
u Planned giving/bequests
u Endowments
u Charitable trusts
u Honors/memorials

Contact the Advancement Department at 714.508.7615 for more information on any of the above
giving opportunities.

GIVING OPPORTUNITIES

13821 Newport Ave., Ste. 200, Tustin, CA 92780
Phone: 714.549.9622

www.ymcaoc.org

Jeff McBride, President & Chief Executive Officer
jmcbride@ymcaoc.org

Established in 1888
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Jean-Paul Afif
Wells Fargo Private Bank

Lori Bell
Wells Fargo Global Banking

Rosanna Coveyou
Philanthropist

Michael Hahn
Wells Fargo Bank

Beth Haney
Luxe Aesthetic and Wellness
Center

Vic Hausmaninger
HBLA Certified Public
Accountants

Minh Hoang
MBK Real Estate Companies

David K. Lamb
The Stratham Group

Christy Lewis
Lewis Planning APC

Jeff S. McBride 
YMCA of Orange County

John McCarty
Prudential Real Estate

Juliette Meunier
Ernst & Young

Sean Peasley
Deloitte 

Tom Reyes
Harbor Distributing LLC

John Rochford 
Snyder Langston

Don Saulic
Capstone Partners Financial
& Insurance Services LLC

Jay Scott
HS Ventures

Christian Torresluna 
GE Capital

Robert Traut
Superior Press Inc.

Weikko Wirta
AES Huntington Beach

BOARD OF DIRECTORS

The YMCA of Orange County puts Christian principles
into practice through programs that build healthy spirit,
mind and body for all.

MISSION STATEMENT

FUNDRAISING EVENTS
Newport Mesa Family YMCA
Jr. Triathlon – June 11, 2016
949.642.9990

Laguna Niguel Family YMCA
38th Annual Run in the Parks – July 4, 2016
949.495.9622

Fullerton Family YMCA
Crab Feast & Auction Under the Stars – September 10, 2016
714.879.9622

Mission Viejo Family YMCA
South County Lexus at Mission Viejo Sixth Annual Charity Golf Tournament – October 3, 2016
949.859.9622

Yorba Linda Family YMCA
Third Annual Bowling Tournament – Date TBD (October/November)
714.879.9622

David Lamb, board chair; Beth Haney, board member, and Jeff McBride,
CEO at 2015 Carousel of Possible Dreams fundraiser at Disneyland.

Orange County, Riverside County and San Gabriel
Valley

SERVICE AREA

Underwritten by:
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They say that home is where the heart is. For all of us who call Orange County home, we will have a unique
opportunity to give where our hearts live during the second annual i�oc Giving Day hosted by the Orange County
Community Foundation.

Are you inspired to help students through afterschool programs? Support research to find a cure? Maybe art is
where your heart is. Whatever your passion, i�oc Giving Day is a great way to show your love for our community!

Show Your Love to a Local Nonprofit
In celebration of our 25th anniversary, OCCF challenged Orange County residents to “give where their heart

lives” during the inaugural i�oc Giving Day in April 2015.

The goal was simple: inspire giving – especially among first-time donations – and
raise awareness for local nonprofits. And you more than rose to the occasion. We
counted 6,139 contributions, totaling more than $1.8 million in just 30 hours for 347
participating nonprofits across Orange County.

Not only did small gifts add together to deliver a big impact, the ease of i�oc online
giving showed that acts of generosity don’t have to take a lot of time. In this case, it took
only a click to show you care.

The first i�oc Giving Day was such a success that we’re doing it again – from 6 am
April 27 through noon April 28, 2016. And with more than 400 organizations
participating this year, you’ll have plenty of opportunities to support the causes and
programs closest to your heart. 

How Does It Work? 
Anyone can donate to their favorite nonprofits on i�heartoc Giving Day. You can use your smartphone, tablet or

PC to visit iheartoc.org during the 30-hour giving marathon, and every dollar donated will be leveraged by bonus
awards and prizes to increase the impact of your contribution. The leaderboard at iheartoc.org will show a running
tally throughout the event so you can keep tabs on your favorite organizations along the way.

And be sure to follow #iheartoc across your favorite social media channels. You won’t want to miss any exciting
tweet, Instagram-worthy moment or gotta-love-it Facebook post.

Whatever your passion, i�heartoc Giving Day is the perfect way to put your philanthropy into action. Please visit
iheartoc.org – and let’s come together to show our local nonprofits how much we care!

Shelley Hoss is president of the Orange County Community Foundation. She can be reached at shoss@oc-cf.org.

i�oc Giving Day: 30 Hours to Give Where Your Heart Lives
by Shelley Hoss, President, Orange County Community Foundation

Show your love, Orange County! The Orange County Community
Foundation is super-charging local philanthropy during its
second annual iheartoc Giving Day April 27-28 in support of the
work of more than 400 local nonprofits. Visit iheartoc.org to learn
more.

Hoss
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