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Dear Readers, 
 
The Orange County Business Journal is pleased to 
present our 23rd annual OC Philanthropy Special 
Report. Inside, you will find numerous nonprofit 
organizations and companies who strive every day to 
make an impact in Orange County and beyond. 
 
OC Philanthropy features trends in giving, news within 
the nonprofit community, as well as a Corporate 
Foundations/Giving list. The special edition includes over 
74 nonprofit organizations and foundations, highlighting 
their causes and how others can get involved. Several 
community-minded companies also took the opportunity to shine light on their 
philanthropic efforts and how they contribute to a better workplace culture. 
 
Thank you to our amazing team: Lesley Churchill, the Philanthropy Publications 
Director; our philanthropy reporter, Kim Stemper; Andie Kalinowski, custom content & 
copy editor; Peter J. Brennan and Nancy Luna, content editors; Desmond Celo, 
research director; and Rich Loyd, Albert Ornelas and Sonia Chung, our graphic 
design team. Thank you to our 16 publication sponsors: Alzheimer’s Association, 
Orange County, Alzheimer’s Orange County, City of Hope, Farmers & Merchants 
Bank, Free Wheelchair Mission, Goodwill Orange County, Hub for Integration, 
Reentry & Employment (HIRE), Human Options, Kure It Cancer, Olive Crest, Orange 
County United Way, Pacific Symphony, Pediatric Cancer, Ronald McDonald House 
Orange County, Samueli Family Philanthropies and University of California, Irvine. 
 
I am delighted to be part of this caring community. I hope OC Philanthropy will inspire 
you and your company to join these organizations in their philanthropic efforts 
throughout Orange County.  
 
 
 
Richard Reisman 
Publisher & CEO 
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GARDEN GROVE — When the call 
came in, the woman on the line wasn’t ask-
ing about the chemical spill or an evacua-
tion zone. She just wanted to know where 
her family could sleep that night. 

It was late May, and a corroded storage 
tank at GKN Aerospace in Garden Grove 
had begun overheating, threatening to rup-
ture and release thousands of gallons of a 
toxic, flammable chemical into the sur-
rounding neighborhood. Within days, 
50,000 residents were ordered to leave their 
homes. For many, it wasn’t just the threat of 
a catastrophic explosion that was frighten-
ing. It was the logistics. Where do you take 
an elderly parent who needs oxygen? What 
about pets? How do you find a hotel when 
thousands of your neighbors are searching 
for the same thing at the same time? What 
if you don’t have money set aside for this 
kind of emergency? 

This is where 2-1-1 Orange County 
(211OC) went to work. As the evacuation 
spread, so did the phone number, passed be-
tween neighbors, shared on social media 
and repeated at press conferences. Trained 
211OC specialists listened, triaged and con-
nected callers to shelter, medical support, 
transportation and food. Of the 50,000 resi-
dents that evacuated, thousands reached out 
to 211OC for help. For many families, who 
rushed out with few belongings in tow, that 
call was the difference between panic and a 
plan.  

 
Expanding Scale and Impact 

It’s the kind of work 211OC does every 
day: connecting residents with confidential 
referrals to free or low-cost services, includ-
ing housing, food assistance and other re-
sources offered by nonprofits and 
government agencies. Each call is answered 
by a specialist who works with residents to 
understand their individual needs and con-
nect them to the most appropriate resources 
in the community. Assistance is offered in 
more than 200 languages.  

“211 isn’t just for disasters,” said Liz An-
drade, executive director of 211OC. “Or-
ange County is perceived as a wealthy area, 
but a third of our population is at risk and 
lives at or below the poverty line. People 
need help.” 

In 2023, Irvine-based Orange County 
United Way acquired 211OC, with the vi-
sion of expanding the impact of its critical 
work. Last year alone, 211OC fielded up-
wards of half a million requests for help. 

That volume is the challenge the Orange 
County United Way is solving with The OC 
Way, an $18 million fundraising initiative 
designed to expand 211OC’s capacity and 
reshape how the county’s social safety net 
functions. The inspiration for The OC Way 
came long before the May chemical leak. 

“I can trace the idea for this campaign 
back to the very first 211 call I observed,” 
said Susan B. Parks, president and CEO of 
Orange County United Way. “A young 
woman … was living in her car with her cat 
while attending community college. She 
needed a shelter close to school that also ac-
cepted pets. Our customer care specialist did 
a beautiful job of referring her to available 
resources; however, I wanted to know that 
she received the help she needed and was 

safe. We saw an opportunity to improve and 
connect the system of care that exists in Or-
ange County with enhanced resources. Thus, 
The OC Way Campaign was born.” 

The campaign, which opened to the pub-
lic in early June with a public launch event 
at the Newport Beach County Club, has qui-
etly raised $14 million so far through these 
initial endeavors.  

“One we explained what the initiative 
was and how it would improve the delivery 
of services, people were happy to take part,” 
Steve Churm, founder and principal of 
Churm 360 LLC., chair of the 211OC lead-
ership council and OC United Way board 
member.  

 
Closed Loop Referral Network 

At the center of the effort is a closed-loop 
referral network designed to connect non-
profits, hospitals, schools and public agen-
cies into a single coordinated system.  

“In the past, a 211OC caller might get re-
ferred to an agency. It was up to them to 
make that second call,” said Larry Arm-
strong, chairman of Ware Malcomb, who 
serves on the Orange County United Way 
board of directors as its chair. “There was 
no way to know if the referral led anywhere 
that actually helped the person. We’re clos-
ing that loop.” 

Now, a caller is directly connected to the 
nonprofit that can meet their needs. The re-
sults are tracked on an interconnected sys-
tem. For example, a caseworker at a food 
bank can see that the same family was just 

referred to for eviction prevention. This 
kind of visibility makes individual referrals 
more effective.  

Currently, more than 150 nonprofits and 
governmental agencies are connected, with 
a goal to link 200.  

Parks explained that when the campaign 
is funded and the network fully operational, 
nonprofits and government entities will 
have access to shared dashboards that show 
what gaps exist and the effectiveness of pro-
grams.  

“It’s concierge service for people in 
need,” added Armstrong.  

The OC Way 
With the $14 million foundation in place, 

Orange County United Way has already 
begun strengthening the 211OC infrastruc-
ture, hiring more specialists and partnering 
with more Orange County nonprofits.  

“We’re flying the plane as we build it,” 
said Armstrong said. 

Now that the campaign has entered its 
public phase, Orange County United Way is 
inviting the broader community to help fin-
ish building the network that, this past May, 
helped a woman find a place for her family 
to sleep. n

The OC Way: Building a Stronger Social Safety Net
United Way Builds 
211OC for Emergencies
n By KIM STEMPER

Susan B. Parks, president and CEO, Orange County United Way

Steve Churm, founder and principal, Churm 360 LLC.; chair, 211OC lead-
ership council

(L to R) Caller specialists, 211OC; Liz Andrade, executive director, 211OC

Larry Armstrong, chairman, Ware Malcomb; board chair, Orange County 
United Way 

Larry Armstrong is one of the lead donors of The OC Way campaign, along with 
many of the United Way’s board members including Steve and Cinda Churm. Arm-
strong and Churm were joined in those early efforts by the Sun Family Foundation; 
the Samueli Foundation; the Nancy H. Handel Foundation; Larry Smith, managing 
director-investments, Wells Fargo Advisors, co-founder, Lyons-Smith Foundation, and 
Nancy Lyons, co-founder, Lyons-Smith Foundation; Tom Rogers, bank executive (ret.) 
and Sally Anderson, managing partner, Ernst & Young (ret.); Steve Roush, chairman 
of the board, Summit Healthcare REIT, member, board of directors, Orange County 
United Way, and Kimberly Roush, executive coach, All Star Executive Coaching; 
Golden Eagle Foundation; Lawrence R. and Sandra C. Armstrong; Nanda Kumar 
Cheruvatath, president (ret.) Eaton Aerospace and Mrudula Cheruvatath; Gochnauer 
Family Foundation; Tsao Family Foundation; Kevin O’Grady and Nella Webster-O’-
Grady; Ernest Schroeder, president, Schroeder Investment Partners, Inc. and member, 
board of directors, Orange County United Way and his wife Donna Schroeder; Lucy 
Sun, fmr. managing director, Goldman Sachs, and her husband Warren Felson, prin-
cipal, Argosy Partners. 

—Kim Stemper

 Key Donors
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Most will only see the cure once it has arrived.

What will be unseen are the questions, 
persistence and evidence — the path
between discovery and impact that made

Krzysztof Palczewski here, uncovering
new directions toward treating inherited
retinal diseases. 

Supported by philanthropy, Krzysztof’s work 
is the culmination of people, technology and 
collaboration behind every breakthrough.

Help turn discovery into treatments
that preserve and restore sight.

ctvr.uci.edu
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SANTA ANA — Long before he was hoi-
sting the Heisman Trophy or leading the Car-
olina Panthers as the NFL’s No. 1 overall 
pick, Bryce Young was a standout quarter-
back at Mater Dei High School in Santa Ana, 
which makes him something of a hometown 
hero here in Orange County.  

Now, Young is channeling that platform 
into a cause close to home: youth mental 
health. 

Young founded the Young 9 Foundation in 
Charlotte, North Carolina, with the support 
and encouragement of his parents, Craig and 
Julie Young, who now serve as the organiza-
tion’s president and vice president. His aunt, 
Leslee Frye, serves as executive director.   

The Carolina Panthers quarterback told 
the Business Journal that he founded the 
nonprofit to “generate awareness and pro-
vide support and access to youths who may 
be struggling with their mental health.” 

“We want kids to feel supported, know 
they have people in their corner and under-
stand that taking care of their mental health 
is just as important as taking care of them-
selves physically,” Young said. “I know the 
pressure that comes with expectation, per-
formance and you always have to have 
everything together.” 

Although Young 9 is based in Charlotte, 
its ties to Orange County run deep.  

Young led Mater Dei to state and mythical 
national championships in 2018, while his 
father, Craig Young, previously worked as a 
therapist at Olive Crest, the Santa Ana-based 
nonprofit that supports children and families 
in crisis. 

In recent years, Young, along with other 
professional football players, often partici-
pates in RX3 Growth Partners’ annual flag 
football tournament in Mission Viejo. RX3 
was co-founded by legendary quarterback 
Aaron Rodgers, Managing Partner Nate 
Raabe, and Byron Roth, executive chairman 
of Newport Beach-based Roth Capital Part-
ners.  

Since its 2024 founding, the Young 9 
Foundation has served more than 1,800 boys 
and girls ages 7 to 14 across eight camps—
two in 2024, three in 2025 and three so far 
in 2026, with the total participants climbing 
each year.  

Young 9 has expanded its reach to Orange 
County, greater Los Angeles and Asheville, 
North Carolina, through partnerships with 
organizations including the YMCA, Boys & 
Girls Clubs and Special Olympics. Its local 
connections have helped shape the founda-
tion’s approach to working with businesses 
and nonprofits that share its mission of sup-
porting children’s emotional well-being and 
strengthening families. 

“We’d invite business and community 
leaders to learn about mental health and part-
ner with us to help spread the message,” 
Craig Young said. “There are many ways to 
be involved, from providing funding to being 
a volunteer at the camps.” 

 
Core Principles 

The foundation’s core principles—includ-
ing staying grounded, communicating, ask-
ing for help, building resilience and 
confidence and finding supportive people—
are woven into its football camps and digital 
resources.  

The organization supplements those les-
sons with wellness techniques such as med-
itation and deep-breathing exercises, Frye 

Bryce Young Brings Mental Health Mission Home

n By KIM STEMPER

Mater Dei Star’s Young 9 
Foundation Serves Teens

Bryce Young, center, with his parents, Craig and JulieLeslee Frye, executive director, Young 9 Foundation with her nephew, 
Bryce Young

Bryce Young with Young 9 Foundation camp attendees in July

told the Business Journal. 
Young 9 put that approach into practice at 

two Southern California camps in July—one 
at Mater Dei High School in Santa Ana and 
another at La Salle High School in Pasadena. 
Young worked directly with participants on 
football fundamentals, position drills and 
skills stations while leading discussions 
about teamwork, resilience, mental health 
and personal growth. 

“This program isn’t just for athletes,” Frye 
said. “It’s for everyone. A lot of youth go 
through pressure—social media, college, in-
juries (if you’re an athlete). All of these have 
an impact.” 

Alongside the camps, Young 9 hosts par-
ent and caregiver workshops focused on 
youth mental health and emotional develop-
ment, recognizing that supporting a child’s 
wellbeing often starts with equipping the 
adults around them. Additionally, the Young 
9 Foundation website offers extensive digital 
resources that kids and parents can access at 
their convenience.  

“I see so many children gaining confi-
dence [through the camps] and really build-
ing their leadership skills,” Julie Young told 
the Business Journal. 

 
Family Legacy 

The foundation’s mission is deeply per-
sonal.  

Bryce Young is involved in every step of 
planning the foundation’s events and pro-
gramming, not simply lending his name but 
shaping the work itself.  

Craig Young, who is also the author of 
“Growing Up Young: One Family’s Faith 
Journey to the NFL,”  is a licensed marriage 
and family therapist with more than 25 years 
in the mental health field. Julie Young has 
spent two decades as a certified special edu-
cation teacher. Frye brings 15 years of expe-
rience as a school psychologist to her role 
leading the foundation day-to-day. 

The family’s passion for helping others is 
shared by Bryce Young himself, who ma-
jored in psychology in Alabama. It’s a detail 

that underscores just how much the founda-
tion reflects the family’s shared values, rather 
than a celebrity name attached to a cause. 

“If he weren’t an athlete, Bryce would be a 
therapist,” his father said. 

His mom added: “Bryce is very invested. 
In addition to the camps, he will also speak at 
high schools. He wants the Young 9 Founda-
tion to be a true resource for schools.” 

Funding comes from a mix of sources: con-
tributions from Bryce Young and the Young 
family themselves, event proceeds from golf 
tournaments and the annual Sneaker Gala, do-
nations from Bryce’s marketing partners and 
sponsors and a variety of grants, including 
support from the NFL and the Tepper Foun-
dation. The nonprofit’s work has been fea-
tured by the NFL, NFL Network, USA Today, 
Sportico, CBS, NBC and ABC. 

For Bryce, it’s not about validation. It will 
always be, about the kids.  

“We want to let them know that you don’t 
have to have everything together,” he said. 
“It’s okay not to be okay.” n
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IRVINE — Ask Ralph Opacic what he 
wants Orange County Music & Dance to be-
come and he doesn’t hesitate to think big. He 
wants it to be a model arts institution, not just 
for Orange County, but for the state and na-
tion. 

“We are going to be the premier commu-
nity art center in Orange County and be-
yond,” Opacic, CEO of the Irvine-based 
nonprofit, told the Business Journal.  

Central to that vision is a phrase he repeats 
often: “womb to tomb.” It’s not a metaphor. 
It’s a goal. 

OC Music & Dance’s (OCMD) new pro-
gram lineup lays out 
that pathway: early 
childhood music and 
dance classes for chil-
dren as young as 6 
months; discovery 
programs for elemen-
tary school students; 
pre-conservatory and 
conservatory tracks 
for middle and high 
school performers; 
and adult dance and 
fitness classes. 

Add offerings such as mariachi, world 
music and global sounds, musical theater and 
a string ensemble and the vision becomes 
clear: OCMD will be a place where people 
can remain connected to the arts for life. 

With a $5 million endowment behind it, 
the organization has also made a promise: No 

student will be priced out of the arts. 
The expanded programming will be sup-

ported by OCMD’s planned $10.8 million 
purchase of a 25,000-square-foot building 
that will serve as its second campus and dou-
ble its footprint. Located minutes from the 
nonprofit’s Irvine headquarters, the new cam-
pus is scheduled to open in November fol-
lowing renovations. 

 
A Legendary Arts Leader 

Opacic had already built one arts institu-

Ralph Opacic Plans Orange County Music & Dance’s Next Act
OCSA Founder Leads Major Ex-
pansion at Irvine Arts Nonprofit
n By KIM STEMPER

tion from nothing.  
In 1987, he founded Orange County 

School of the Arts (OCSA) with little more 
than an idea and a conviction that Orange 
County’s young performers deserved a seri-
ous training ground.  

“I came from back East with a dream of 
becoming the next Billy Joel,” said Opacic. 
“I discovered my real passion was sharing the 
arts with others.” 

By the time Opacic stepped down in 2021, 
OCSA had grown into one of the top-ranked 

arts high schools in the country. He spent the 
next several years consulting and guiding 
other arts schools and institutions across Cal-
ifornia and around the country, creating oppor-
tunities for students to flourish as artists and 
performers through strategic planning and in-
novation.  

Then his friend Doug Freeman called. 
Opacic had spent a decade on the OCMD 

board watching it grow from the passion 
project Freeman and founder Charlie Zhang 
built into a serious regional arts institution. 
When Freeman, executive chair of OCMD, 
asked Opacic to step in as the nonprofit’s 
chief executive last year, Opacic said yes. It 
wasn’t because he needed another job, but 
because he saw unfinished potential in an or-
ganization he already spent 10 years believ-
ing in. 

“I’m honored to have the opportunity to 
lead,” he said.  

He described joining OCMD’s leadership 
as creating a “triumvirate,” already carried by 
two men with complementary strengths. 
Zhang, founder of Pick Up Stix and the real 
estate development company Zion Enter-
prises, brought his entrepreneurial instincts to 
the project. Freeman, who founded National 
Philanthropy Day and spent 40 years as a 
lawyer before moving into executive roles in 
banking and philanthropy, leveraged his 
fundraising and philanthropic expertise to 
keep it growing.  

Opacic brings a third piece—decades of ex-
perience turning arts education into a struc-
tured, scalable pathway for kids and adults 
alike. 

“Our goal is creating more opportunities for 
everyone who loves the arts. We’re filling the 
void.” n

(L to R) Doug Freeman, founder, National Philanthropy Day; Lynn Freeman; Charlie Zhang, 
founder, Orange County Music & Dance, entrepreneur, philanthropist; Sherry Opacic; Ralph 
Opacic, president and CEO, Orange County Music & Dance 

Ralph Opacic 
CEO 

OCMD
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Girls Inc. Builds Career Pipeline for OC Employers
Connects High School Girls 
with Boeing, ADP, Disneyland
n By KIM STEMPER

SANTA ANA — Lara Elkatat still remem-
bers walking into Boeing’s offices in Seal 
Beach for the first time in 2019, unsure 
whether she belonged in a room filled with 
engineers, many twice her age. The 16-year-
old was matched with Boeing through Girls 
Inc. of Orange County, which places girls in 
externship—short-term career exploration 
gigs—with local companies to give them a 
close-up look at careers that might otherwise 
seem out of reach. 

Today, Elkatat works at Boeing full time as 
a stress analyst. 

“The program definitely set me up for suc-
cess,” said Elkatat, who was hired by Boeing 
in 2024 after majoring in mechanical engi-
neering in college. 

Elkatat’s path from externship participant 
to entry-level hire to seasoned professional is 
exactly the outcome Girls Inc. of Orange 
County envisioned when it created Girls Meet 
the Workforce. The career-development pro-
gram works with local employers ranging 
from Boeing and ADP to Disneyland to ex-
pose high school girls to various industries, 
workplace expectations and potential career 
paths.  

This summer, 115 girls participated in the 
program. 

“Girls Meet the Workforce isn’t a tradi-
tional internship. It’s an experiential journey,” 
Lucy Santana-Ornelas, CEO of the Santa Ana 
nonprofit, told the Business Journal. 

 
Commitment from the Start 

Girls Inc. of Orange County has long fo-
cused on preparing girls to be, in the organi-
zation’s words, “strong, smart and bold.”  

Girls Meet the Workforce extends that mis-
sion into offices, labs and studios across the 
county. Launched more than 15 years ago, it 
helps participants identify and prepare for ca-
reers in a variety of sectors from aerospace to 
entertainment to finance. 

Girls in the 9th and 10th grade are guided 
toward two-week placements that give them 
their first exposure to an office environment. 
Rising high school juniors and seniors are el-
igible for the program’s four-week, on-the-job 
externship. Girls apply to up to three partner 
companies before being matched with one.  

Prior to placement, girls complete 50 hours 
of training, with curriculum planned by Santa 
Ana College.   

Participants build soft skills such as inter-
personal communication, email etiquette and 
the importance of a firm handshake, along 
with technical skills such as navigating Mi-
crosoft Office and Google applications. Girls 
can also earn an AI certification. 

Santana-Ornelas said the externships are 
built to be immersive, giving girls enough 
time to do real work and talk with real em-
ployees, without asking a company to commit 
to a semester-long internship. The program 
can be especially revealing for girls from 
under-resourced communities. 

“Some girls may have only seen their fam-
ilies in low-level jobs,” said Santana-Ornelas. 
“This program allows them to see that there 
are a wide range of careers that they can learn 
about and experience.” 

 
New Experiences 

Once settled in her externship, each girl has 
her own mentor at the company, who pro-
vides guidance, support and encouragement.  

Brittany Ancona, director of strategy & op-

erations at Irvine-based Allergan Aesthetics, 
told the Business Journal that being a mentor 
is more than just giving career advice. 

“I hope my mentee takes away a sense of 
confidence and possibility,” said Ancona, 
who has mentored two students through the 
Girls Inc. program. “I want her to know that 
she belongs in any room, and she will con-
tinue to learn, contribute and grow through-
out her entire career.” 

Lasting relationships are inevitable. 
Elkatat says she keeps in contact with her 

mentor, Hannah Robinson, who inspired her 
daily.  

“She is still a role model to me,” she said. 
Now, Elkatat mentors younger girls com-

ing to Boeing through the program. 
“It’s an honor to help and guide them,” she 

said. “I like to help them with small things 
too, like where to find the cafeteria.” 

Mentee Gabrielle “Gabby” Long said the 
influence mentors have on the students is 
greater than they might realize. 

For her, the program has led her through 
a journey of two very different working en-
vironments. 

 Her first externship placed her with a 
youth-oriented organization, working along-

side youth program staff. 
Her second externship, completed this 

summer, took her to Disneyland in Anaheim, 
where she shadowed two departments, sat in 
on meetings and joined theme park managers 
on duty walks. She also spent time in the 
Imagineering department, where she got a 
sneak peek of the new animatronics on Pi-
rates of the Caribbean. 

“I would encourage any girls who are on 
the fence to apply for this program,” said 
Long, who aspires to be a pediatrician. 
“You’ll learn skills that will help your fu-
ture.”  

 
A Range of Industries 

Allergan Aesthetics is one of dozens of 
companies that partner with Girls Meet the 
Workforce. Fifty percent of the externships 
are in STEM fields.  

Allergan, a partner since 2019, says the 
program is a natural extension of the com-
pany’s commitment to science, education and 
innovation.  

“Medical aesthetics sits at the intersection 
of healthcare, science, technology, medical 
education and patient care and we believe it 
is important for young people, especially 

young women, to understand the diverse ca-
reer paths that exist within this industry,” 
company spokesperson Adelle Infante said. 

“A career in STEM does not have to look 
one specific way,” added Ancona. “In medical 
aesthetics, for example, there are opportuni-
ties that span science, innovation, education, 
training, research, patient care and ulti-
mately landed me in commercial operations. 
I wish I had known earlier just how many 
doors a STEM background could open.” 

Companies that host girls say the arrange-
ment benefits them as much as the students.  

Megan Stidham Nixon, project manager 
for ADP in La Palma, is another program 
mentor. 

“This is one of the best platforms,” said Stid-
ham Nixon. “It is the most well-rounded and 
organized that I’ve seen. We’ve had wonderful 
experiences with Girls Inc. I wish I’d known of 
something like this when I was that age.” 

While some girls in the program end up 
pursuing different careers, Elkatat said work-
ing at Boeing gave her a glimpse at her future 
once she landed on the analytics team. 

“After I was hired, I rotated to this team. 
It’s my dream job. I never would have discov-
ered it if it weren’t for Girls Inc.” n

Lucy Santana-Ornelas, CEO, Girls Inc. of Orange County (center) with Girls Meet the Workforce participants

Girls Inc. mentor, Megan Stidham Nixon, project manager, ADP, 
(right) with Girl’s Inc. participant Jocelyn Le 

Lara Elkatat, stress analyst, Boeing
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Corporate Foundations Increase Local Giving 5.8%

ORANGE COUNTY — Orange County’s 
largest corporate foundations continued to 
ramp up their giving efforts with local giving 
increasing 5.8% last year to $16 million.  

Meanwhile, overall giving fell 1.1% to 
$480.5 million. Results were mixed across 
the board, with seven reporting increases, 
seven posting declines and two estimates.  

Newport Beach-based Pacific Life Foun-
dation, the philanthropic arm of OC’s second-
largest private company, Pacific Life 
Insurance Co., led in giving for the third con-
secutive year. 

The foundation reported $4.8 million in in-
kind giving within the region last year, up 

7.2% from 2024, with 
$9.7 million donated 
companywide. 

This year, the founda-
tion launched two new 
giving initiatives. It’s in-
vesting $10 million in 
communities where Pa-
cific Life employees 
live and work, including 

OC, and is committing $5 million through 
2030 to support vulnerable seniors. The latter 
initiative has made initial investments in 
Council on Aging - Southern California, Sec-
ond Harvest Food Bank of Orange County 
and Age Well Senior Services, among others.  

“This commitment builds on the Founda-
tion’s longstanding belief in helping older 
adults live healthy, connected, and financially 
secure lives,” Tere Segarra, president of Pacific 

Life Foundation, told the Business Journal.  
 

Hyundai Hope on Wheels Goes Global  
The biggest increase in giving was 55% to 

$565,000 at Hyundai Hope on Wheels.  
Launched in 1998 by Fountain Valley-

based Hyundai Motor America, the founda-
tion is entirely dedicated to funding pediatric 
cancer research and has donated more than 
$305 million to date, with a portion of pro-
ceeds from every vehicle sold through 
Hyundai’s 855 dealerships supporting its 
work.  

In 2024, the foundation introduced a three-
year $5 million initiative focused on survivor-
ship after treatment ends.  

One challenge in funding pediatric cancer 
research is limited federal support, with just 

4% of overall cancer research funding going 
toward childhood cancer, according to a 
spokesperson for Hyundai Hope on Wheels. 

“This underscores the critical role of pri-
vate and philanthropic support in advancing 
research and care,” said John Guastaferro, 
foundation executive director. 

The foundation said it also plans to intro-
duce a new survivorship-focused open call 
for grant proposals in 2027.  

It began scaling its efforts globally last year 
and established two more Hope on Wheels in 
Canada and Mexico, with more countries to 
follow.  

 
BofA Foundation Backs Youth Sports 

The total assets of the 16 foundations on 
the list rose 1.6% to $3.8 billion, most of 

which is in the Bank of America Charitable 
Foundation Inc.   

The foundation of the Charlotte, North Car-
olina-based bank, with operations in OC, upped 
its OC giving by 21.4% to $1.7 million while 
total giving dipped 4.5% to $243.8 million.  

A new focus for the foundation has been 
youth sports, reflected in a new partnership 
with U.S. Soccer to make soccer accessible 
to every school across the country by 2030.  

The initiative kicked off with an event in 
March in Altadena featuring retired soccer su-
perstar David Beckham and Angel City FC 
player Sydney Leroux, where 500 students re-
ceived donated equipment and took part in a 
soccer clinic. n 

Research Director Desmond Celo con-
tributed to this report.  

Pacific Life Foundation 
Leads for Third Year
n By  YUIKA YOSHIDA

p   10
Corportate 

Foundations/Giving

Bank of America Charitable Foundation, ranked No. 4 on the list, launched a youth soccer initiative with U.S. Soccer 
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Hot Summer Nights marked its 10th anniversary on August 1, raising more than $3.2 million 
in support of Vera’s Sanctuary, a program of The Teen Project. With Stacy and Steve Jones 
personally underwriting the event, funds raised directly support the individuals served by the 
benefiting organization. 

Stacy Jones, founder of Hot Summer Nights, and her husband, Steve Jones, global chairman 
and CEO of Allied Universal, made the milestone event possible. What began a decade ago 
as a backyard gathering has grown into one of Southern California’s most meaningful benefit 
concerts, now set against the backdrop of Giracci Vineyards in Silverado Canyon. This year, 
more than 700 guests came together to celebrate a decade of giving and impact.. 

This year’s celebration brought five legendary artists together on a single stage, including 
the Pointer Sisters, Taylor Dayne, Sugarhill Gang, Tone Loc and Eric Troyer. From unforget-
table performances to spirited live and silent auctions, the evening brought guests together 
around a shared purpose: using the power of generosity to create meaningful change in the 
lives of others. 

Over the past 10 years, Hot Summer Nights has supported organizations serving women, 
children and families who have experienced abuse, neglect, abandonment, substance abuse, 
homelessness and exploitation. At the heart of the event has always been a commitment to 
helping those facing some of life’s most difficult circumstances find safety, support and the 
opportunity for a brighter future. 

Sponsors included Allied Universal, Paul Weiss, Morrison Foerster Foundation, DOMO, 
Cleary Gottlieb, Morgan Stanley, Martensen Law, Pacific Uniform, Sheppard Mullin and Wil-
son Elser, Moskowitz, Edelman & Dicker LLP.

Bits & Pieces

Olive Crest celebrated the completion of 16 new two-bedroom RSI Dream Communities 
apartment homes, built in partnership with Ronald Simon, R.D. Olson Construction, Oltmans 
and other donors. The rooms will offer transitional housing and support services for young 
adults ages 16 to 25 who are exiting the child welfare system or facing homelessness or hous-
ing insecurity, providing stable housing along with life-skills programming to help them be-
come independent … Kaiser Permanente’s Anaheim and Irvine medical centers have received 
the American Heart Association’s Get with the Guidelines—Stroke Gold Plus quality achieve-
ment award for its commitment to ensuring people experiencing stroke receive timely, appro-
priate treatment based on nationally recognized, research-based guidelines, ultimately helping 
to save lives and reduce disability … in August, the Balboa Island Museum announced it is 
officially changing its name to Newport Beach Museum Balboa Island, marking a significant 
milestone in the museum’s evolution and its expanding role within the greater Newport Beach 
Community. 

More than 700 guests attended the 27th annual Eric Marienthal and Friends Benefit Concert 
on July 12 at the Hyatt Regency Newport Beach, raising $250,000 for High Hopes’ rehabili-
tation therapies and programs for individuals recovering from strokes and brain injuries. Mari-
enthal, a Grammy-winning saxophonist, hosted the event that also featured performances by 
pianist David Benoit and vocalist Niki Haris, along with a VIP reception, live auction and tes-
timonials from High Hopes students describing the program’s impact on their recovery.  

Mark Desmond, founder and CEO, High Hopes, spoke about the organization’s mission, 
while Robert Vermes esq., president, board of directors, High Hopes, shared that his daughter 
suffered a stroke and, because of High Hopes, she can now use her arm and hand, walk and 
drive.  

The event sponsors included Xerox, Stirling Property Management, KJAZZ 88.1 FM, Hyatt 
Regency Newport Beach. 

“There is a reason Xerox has continued its sponsorship for 14 years,” said Reed Cassity, 
vice president, technical service, Xerox. “High Hopes is a great cause that provides something 
truly unique. My mother also suffered a stroke, and I’ve seen other care and rehabilitation fa-
cilities. When you compare those experiences with the intensive support High Hopes provides, 
the difference is remarkable.” 

The High Hopes Lifetime Achievement Award was given to Kelly Bennett, founder, Bennett 
Unlimited PR, for 27 years of supporting the benefit concert. 

Raising Hopes 
 
u (L to R) Patrick Fenn, production pricing manager, Xerox; Reed Cassity, vice president, technical 
service, Xerox. Photo credit: Sheri Determan

Hottest Ticket in Town 
 
u Stacy Jones, founder, Hot Summer Nights, and her husband Steve Jones, global chairman and CEO, 
Allied Universal 

PHILANTHROPY
By Kim Stemper  |  philanthropy@ocbj.com

Orange County’s legal community raised a record $220,000 this June through Second Har-
vest Food Bank of Orange County’s Food From The Bar campaign, marking the highest total 
in the campaign’s 10-year history. The annual campaign, held each June, brings together law 
firms, attorneys and legal associations across Orange County to combat food insecurity 
through fundraising and volunteer service. Funds support Second Harvest’s mission of pro-
viding dignified, equitable and consistent access to nutritious food, benefiting more than 
450,000 people each month who seek food assistance across the county. 

Manly, Stewart & Finaldi and Minyard Morris served as this year’s co-title sponsors. 
The friendly competition combines fundraising with volunteer service, allowing the legal 

community to make a meaningful impact for local children, families and seniors experiencing 
food insecurity.  

Minyard Morris received The Pro Bono Publico award for its outstanding support and com-
mitment to the Food from the Bar campaign. Crowell & Moring, Judicate West and Beinert 
Katzman Littrell Williams LLP received the Rockstar Rainmaker award for raising the most 
funds through the Virtual Food Drive (awards given by organization size). The Raising the 
Bar award was given to Var Fox, co-founder, executive vice president, principal executive 
committee member, Judicate West, who made the largest individual donation to the Food From 
The Bar campaign.  

Giving is on the Menu 
 
u Mark E. Minyard, founder, Minyard Morris
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Building Futures Together
For 27 years, Farmers & Merchants Bank has proudly partnered with Pathways to Independence, helping 
empower young women to overcome adversity and build successful, independent lives. This enduring 

programs that create meaningful, lasting change through education, mentoring, housing, healthcare, and 
life skills development.

As a longtime presenting sponsor, F&M Bank has witnessed 

women it serves. “F&M Bank has been proudly supporting 
Pathways to Independence, which makes such a positive impact 

for 27 years,” said W. Henry Walker, CEO of F&M Bank. “Their 
work provides hope, opportunity, and the support needed to 
help young women build brighter futures.”

This commitment continues at Pathways to 
Independence's annual fundraising event this 
October, where community leaders, supporters, 
and advocates will come together to celebrate 
achievements, share inspiring stories, and raise 

Bank is honored to stand alongside Pathways in 
creating opportunities for the next generation of 
young women and invites the community to join in 
supporting this important cause.

FMB.com  •  F&M Bank is a Member FDIC

 Pathways Executive Director Diana Hill, Erin Walker, F&M Bank CEO W. Henry Walker and Pathways 

 Pathways to Independence Executive Director Diana Hill
and F&M Bank CEO W. Henry Walker

Saturday • October 3, 2026 • 5:30pm
California State University, Long Beach
714-334-9581
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Every year, more than 350,000 cardiac arrests occur outside of the hospital, and 
more than 20 percent occur in public places like airports and sporting facilities. 
The American Heart Association – with the support of Edwards Lifesciences 
Foundation and the Argyros Family Foundation – are helping bystanders 
understand how they can immediately help a person experiencing a cardiac 
emergency outside of a hospital. 
 
The mobile and stationary CPR kiosks feature a touch screen with a video 
program that provides a brief introduction and overview of Hands-Only CPR, 
followed by a practice session and 30-second test session. With the help of a 
practice manikin, the kiosks give feedback about the depth and rate of 
compressions and proper hand placement – factors that influence the 
effectiveness of CPR. The entire training takes five minutes or less.  
 
“Cardiac arrest remains a leading cause of death in the United States, and 
survival depends on immediately receiving CPR,” said Todd Brinton, MD, FACC, 
American Heart Association Western States Regional Board Chair and Corporate 
Vice President, Advanced Technology and Chief Scientific Officer. “Edwards 
Lifesciences is proud to bring the Hands-Only CPR training kiosk to Orange 
County providing free training that can make a difference and save lives.”   
 
The mobile CPR kiosk is currently at Second Harvest Food Bank in Irvine, its fifth 
location since its debut, and will soon make its way to its sixth location in Orange 
Country.  A CPR Kiosk will debut at John Wayne Airport in mid-September 
allowing thousands of travelers to learn the lifesaving skill of Hands-Only CPR.  
The kiosks and training are part of the Association’s goal to improve cardiac arrest 
outcomes by 2030 by having at least one person in every household prepared to 
perform CPR.  
 
“About 90 percent of cardiac arrest victims die, often because bystanders don’t 
know how to start CPR or are afraid, they’ll do something wrong,” said 
Mohammad (Mo) Shafie, MD, PhD, FAHA, Board President of American Heart 

Association’s Orange County/Inland Empire/Coachella Valley Division and 
Associate Clinical Professor, Director, Vascular Neurology Fellowship Program 
Associate Director, UCI Health Comprehensive Stroke and Cerebrovascular 
Center Department of Neurology.  “Bystander CPR, especially if administered 
immediately, can double or triple a cardiac arrest victim’s chance of survival, 
which is why the Hands-Only CPR education available at the kiosk is so valuable. 
In just a matter of a few minutes, people will learn a skill that can potentially make 
a difference in the lives of friends and those they love.” 
 
The two simple steps of Hands-Only CPR are: if a bystander sees a teen or adult 
collapse, he or she should first call 9-1-1. Then push hard and fast in the center of 
the chest to the beat of “Stayin’ Alive,” which has 100 beats per minute (bpm). The 
Bee Gees’ song has the minimum rate you should push on the chest during 
Hands-Only CPR.  
 
To learn more about the Hands-Only CPR campaign and learn how to save a life, 
visit www.heart.org/handsonlycpr   

Hands-Only CPR Training Kiosks Help Train the Public in Life Saving Skill

SEPTEMBER 7, 2026                                                                                                                         OC PHILANTHROPY ORANGE COUNTY BUSINESS JOURNAL  A-17
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$490
MILLION

10+
MILLION

$3.8+
BILLION

WE PROVIDE CARE AND 
SUPPORT

In 2025, the Alzheimer’s Association 
provided care and support more than 

10 million times through care 
consultations, support groups, 
education programs and more.

WE ACCELERATE GLOBAL 
RESEARCH

The Alzheimer’s Association is currently 
investing more than $490 million
in over 1,220 active best-of-fi eld 

dementia projects in 59 countries, 
spanning six continents.

WE ADVOCATE FOR 
CHANGE

Advocacy by the Alzheimer’s Association 
has increased the federal funding for 
Alzheimer’s and dementia research to 
$3.8 billion annually – a more than 

seven-fold increase in the last decade.

©2026 Alzheimer’s Association Orange County Chapter  |  38 Executive Park, Suite 350, Irvine, CA 92614  |  alz.org/oc

WE'RE HERE TO HELP!  24/7 HELPLINE – 800.272.3900
Talk to a dementia expert with our free 24/7 Helpline. 

Get confi dential support, crisis assistance, local resources and information in over 200 languages.

OUR EFFORTS TO END ALZHEIMER’S AND ALL OTHER DEMENTIA

Formed in 1980, the 
Alzheimer’s Association 
is the leading voluntary 
health organization in 

Alzheimer’s care, 
support and research.

PHIL-Guide 1-56.qxp_Layout 1  8/27/26  4:34 PM  Page 20



SATURDAY
SEPT 19

South Orange County
Sendero Field, Rancho Mission Viejo

SATURDAY
OCT 3

Greater Irvine
Orange Coast College

SATURDAY
NOV 7
Huntington Beach
Bolsa Chica State Beach

GET 
INVOLVED 
TODAY!

act.alz.org/ocwalks

IS THE TIME FOR ACTION

©2026 Alzheimer’s Association Orange County Chapter  |  38 Executive Park, Suite 350, Irvine, CA 92614  |  alz.org/oc

SUPPORT YOUR EMPLOYEES WITH 
BRAIN HEALTH AT WORK TM 

Over two-thirds of U.S. adults have at least one risk 

factor for cognitive decline.* Brain Health At Work, 

a no-cost program by the Alzheimer’s Association, 

provides employers with brain health support, 

education and tools to empower their employees. 

SCAN OR VISIT 
TO LEARN MORE

alz.org/professionals/brain-health-at-work

* Centers for Disease Control and Prevention. (2024). Behavioral Risk Factor Surveillance System: 2023 summary data quality report and documentation. 
U.S. Department of Health and Human Services.

on 

o 

.
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PREVENTION AND BRAIN HEALTH 
 
Q: Looking at lifestyle and daily habits, how can people help prevent 
dementia? 
Lifestyle factors matter — and most of them are within your control. Smoking 
increases your risk of Alzheimer’s disease by more than 35%. Being overweight, 
sedentary, or socially isolated all meaningfully raise your risk. Consider exercise, 
maintaining a healthy weight, and staying connected to people. 
 
There’s also a genetic component. We all carry the APOE gene — a protein chain 
inherited from each parent — and certain variants increase your risk. Chris 
Hemsworth famously learned he carries two higher-risk variants and stepped back 
from acting. But that doesn’t mean he’ll get Alzheimer’s. There are over 30 genes 
that can increase or reduce your risk, and lifestyle choices matter enormously in 
that equation. Genetics is not destiny. 

 
Q: Can you explain the importance of brain health and having early 
conversations about memory loss before a crisis hits? 
It is harder on families when they come to us in the later stages of dementia. We 
can certainly help at the end of the journey, but we can make much more of a 
difference if we can connect with a family earlier. 
 
Start the conversation early and start it small. Not an intervention, just: “Hey 
mom, have you noticed dad isn’t remembering things as well? Maybe we should 
get him looked at.” You start there. Keep in mind that up to 15% of memory-
impairing conditions are treatable and reversible. Medication interactions, and 
other factors can mimic cognitive decline. There’s every reason to get checked 
early by a clinician experienced with memory loss. 
 
Early conversations let families make decisions together about advanced care 
directives, driving, and plans for the future, while everyone can still participate. 
Those conversations are far easier before a crisis forces them. 
 
RESEARCH AND INNOVATION 
 
Q: What is the current state of Alzheimer’s and dementia research? 
Alzheimer’s is the sixth leading cause of death in the United States. In Orange 
County, it’s the third — and the only growing population here is 65 and over, so 
the need is increasing and increasing rapidly.  I travel regularly to visit research 
facilities, including UCI MIND, right here in Orange County, to stay current on 
what’s happening locally and internationally. 
 
Scientists have focused on beta amyloid plaques and tau tangles — proteins that 
disrupt the brain’s cellular function, as well as inflammation and other target—but 
the field is still working through fundamental questions about cause and sequence. 
Most researchers I speak with believe the eventual breakthrough will look like what 
happened with HIV: a cocktail of medications working together and given early in 
the process, not a single silver bullet. We’re not there yet, but we’re moving. 
 
Q: Are there any promising new treatments that people should know about? 
How does the work Alzheimer’s Orange County is doing in the community 
help? 

Brain Health, Memory Loss and Dementia Research

Two FDA-approved drugs have come out in the last three years that can slow the 
progression of Alzheimer’s. They don’t reverse symptoms, but slowing the disease 
by 18 months could be the difference between making your own breakfast and not. 
Even a modest gain matters enormously. 
 
There are also new FDA-approved blood tests that can indicate whether your risk 
is elevated. They require a doctor’s prescription and are recommended for people 
already noticing symptoms — not just general curiosity. They won’t tell you if you’ll 
get Alzheimer’s, but they can tell you if closer attention is warranted. 
 
On the community side, our Enhanced Care Management program wraps services 
around our most vulnerable clients — people with moderate-stage dementia living 
alone, often without English fluency — to keep them stable and at home. We’ve 
helped people qualify for hearing aids, renew housing, and access in-home doctor 
visits. That’s just one of our many programs and ways we’re making a difference. 
We also provide support groups, weekly educational classes, a helpline staffed by 
trained personnel, memory screenings, art and socialization programs and so 
much more including an adult day center that provides daytime assistance to give 
caregivers a break.  
 
Alzheimer’s Orange County currently serves over 30,000 people a year, and our 
goal is 50,000 within five years. Orange County has over 164,000 people impacted 
by memory loss. We’ve got a long way to go. 

UNDERSTANDING THE BASICS 
 
Q: For families just beginning to navigate these challenges, what’s the 
difference between Alzheimer’s disease and dementia? 
Dementia and Alzheimer’s disease are related, but also distinct. Think of dementia 
as the umbrella term for any neurologically impairing condition that affects your 
ability to function. Alzheimer’s is the most common form, but there are others. 
Lewy body dementia, frontal temporal dementia, vascular dementia and 
Parkinson’s disease are all example of other forms of dementia. Ronald Reagan 
had Alzheimer’s; Bruce Willis has Lewy body; Robin Williams had frontal temporal. 
Each type can look different and respond to different treatments, which is why a 
proper diagnosis from a neurologist or neuropsychologist really matters. 
 
Q: When looking at cognitive changes in older adults, what are the early 
signs to look out for versus normal aging? 
The hallmark we look for in any dementia diagnosis is change over time. If you 
forgot your keys at 20 and you’re still forgetting them at 80, that’s not a change, 
that’s just how you’ve always been. What you want to pay attention to is a 
significant shift: difficulty finding words, name recall, cognitive slippage that feels 
different from your baseline. That’s when it’s worth getting looked at. 
 
Here’s what most people don’t realize: the pathology can be in your body for 15 to 
20 years before it shows up in how you function. Millions of Americans have mild 
cognitive impairment (MCI) without it ever turning into Alzheimer’s. It’s not a death 
sentence, but it is a reason to talk to your doctor. 
 
To learn more about Alzheimer’s Orange County or to seek support if you’re 
concerned about memory loss, please call 844-373-4400 or visit www.alzoc.org. 

 

A Q&A with Jim McAleer, CEO of Alzheimer’s Orange County

Jim McAleer has spent more than two decades as President & CEO of Alzheimer’s Orange County, the county’s largest independent nonprofit dedicated to 
memory-impairing conditions and brain health. 

More than 300 people attended Alzheimer’s OC’s inaugural brain health conference earlier this 
year.

Local care partners pose for a group photo during Alzheimer’s OC’s Caregiver Retreat

A-22  ORANGE COUNTY BUSINESS JOURNAL                                                                                OC PHILANTHROPY SEPTEMBER 7, 2026

PHIL-Guide 1-56.qxp_Layout 1  8/27/26  4:34 PM  Page 22



PHIL-Guide 1-56.qxp_Layout 1  8/27/26  4:34 PM  Page 23



PHIL-Guide 1-56.qxp_Layout 1  8/27/26  4:35 PM  Page 24



PHIL-Guide 1-56.qxp_Layout 1  8/27/26  4:35 PM  Page 25



What does a stronger Orange County look like? Veterans with PTSD finding connection and healing on the open water. A repaired roof over a kitchen 
that feeds homebound seniors. Eight organizations joining forces to build a countywide, no-wrong-door system that helps residents avoid homelessness.

Behind each is a nonprofit or partnership with an idea for how to better serve our community, and the expertise to make it happen.

These are their ideas. Their expertise. Their work. We’re proud to invest in what makes their impact possible.

Meet the nonprofits and partnerships 
making Orange County stronger.

OC+ FUND 
$5 million total: $4.7 million for 10 
collaborations involving 44 organizations + 
$300,000 in planning support 
Funding for viable, ready-to-act-on 
collaborations addressing challenges no 
single nonprofit can solve alone, with planning 
support to help earlier-stage partnerships move 
toward implementation.

92707 COMMUNITY WELLNESS HUB 
Connecting residents to health, housing, 
education, and workforce services.  
Delhi Center, Latino Health Access, Lightning 
Youth Academy, Santa Ana College, Family 
Promise OC

CIVICMIND COMMUNITY 
Building shared back-office technology and 
support for small and emerging nonprofits. 
Charitable Ventures, CIELO

EVERY FAMILY HOME 
VISITING COLLABORATIVE 
Strengthening Orange County’s home-visiting 
system for families with young children. 
Vital Access Care Foundation, Beyond Blindness, 
Access California Services, Sacred Path 
Indigenous Wellness Center, BPSOS Center 
for Community Advancement, Children and 
Families Coalition of Orange County, Children’s 
Cause Orange County

IMAGINE SCIENCE COLLABORATIVE 
Expanding coordinated STEM opportunities  
for underserved youth.  
Boys & Girls Clubs of Garden Grove, Girls Inc. of 
Orange County, Boys & Girls Clubs of Huntington 
Valley, UCCE Orange County 4-H

JUSTOC 
Creating one pathway to help residents reach 
the right civil legal aid provider.  
Community Legal Aid SoCal, Public Law 
Center, Community Counsel, Asian Americans 
Advancing Justice Southern California, Veterans 
Legal Institute

KEEP OC HOUSED 
Building a countywide, no-wrong-door 
homelessness prevention system. 
Orange County United Way, Asian Americans 
Advancing Justice Southern California, 
Community Legal Aid SoCal, Families Forward, 
Orange County Asian and Pacific Islander 
Community Alliance, Pathways of Hope, Public 
Law Center, South County Outreach

MUSIC, IDENTITY, AND COMMUNITY 
Using live classical music to build connection 
and expand cultural access. 
Philharmonic Society of Orange County, Jewish 
Federation of Orange County

NOURISH AND NURTURE COMMUNITY 
OF CARE 
Connecting clinical and community-based 
prenatal, postpartum, and lactation support. 
Breastfeeding Task Force of Greater Los 
Angeles, UC Irvine School of Medicine

OC REGIONAL AFFORDABLE HOUSING 
ACCESS PARTNERSHIP 
Helping residents more easily  
connect with affordable housing and  
homeownership opportunities.  
People for Housing Orange County, Orange 
County United Way, HomeOwnership OC

YOUNG ADULT COURT OF ORANGE COUNTY 
Supporting a specialized, research-informed 
court for justice-involved young adults. 
UC Irvine School of Social Ecology, Orangewood 
Foundation, Orange County Superior Court, 
Orange County Public Defender’s Office, 
Orange County District Attorney, Orange County 
Department of Probation

BREAKWAY FUND 
$5 million | 67 nonprofits 

Alzheimer’s Family Services 
 Center  
American Academy 
 of Pediatrics 
 District IX Chapter IV 
Asociación de 
 Emprendedor@s  
Beyond Blindness  
Boys & Girls Club 
 of Capistrano Valley  
Boys & Girls Club of 
 Fullerton  
Boys & Girls Clubs of 
 Huntington Valley  
Breastfeeding Task Force of 
 Greater Los Angeles  
California Family Institute  
Camino Housing  
 Solutions Inc.  
Camino Immigration 
 Services  
Casa de la Familia  
Cedar Tree Music and 
 Performance  
Center for Asian Americans 
 in Action  
City Net  
City of Westminster  
 Senior Center  
Delhi Center  
Delta Delta Sigma Pre 
 Dental Fraternity - UCI  
Down Syndrome 
 Association of 
 Orange County  
Dreams for Schools  
Farmhouse Friends  
Friends of Fullerton College 
 Foundation  
Friends of the Childrens 
 Museum at La Habra Inc.  
Fristers  
Garcia House of Refuge  
Glennwood Housing  
 Foundation, Inc.  
Grandma’s House of Hope  
Healing to You  
Healthy Living 105 Inc.  
Homeless Intervention 
 Services of Orange County  
Interval House 

Kidworks Community 
 Development Corporation  
Korean American Center  
La Semilla Learning Center  
MECCA  
Mind Research Institute Inc.  
Natis House  
New Directions for Women 
 Foundation  
Northeast of the Well  
Oak View ComUNIDAD  
Olive Community  
 Services Inc.  
Operation Open Water  
Orange County 
 Association for Mental 
 Health  
Orange County 
 Bar Foundation 
 DBA Project Youth OC  
Orange County 
 Fire Authority Foundation  
Orange County Head Start  
Padres Unidos Np  
Providence St. Jude Medical 
 Center  
Public Law Center  
Recovery Road Inc.  
Sallys Fund Inc.  
South Coast Childrens 
 Society Inc.  
Spirit League  
St. Olaf Childcare Center  
Start Well  
STEM Advantage  
Surf & Turf Therapy  
T3 Adaptive Racquet Sports 
Team of Advocates for 
 Special Kids 
The Net Family Support 
The Purpose of Recovery 
The Wooden Floor for 
 Youth Movement 
Vital Roots Foundation 
Vocational Visions 
Western Youth Services 
Working Wardrobes for a 
 New Start 
You Were Worth 
 IT Foundation

BUILD OC FUND 
$10 million | 22 nonprofits 

Alianza Translatinx  
Community Legal Aid SoCal  
El Sol Science & Arts 
 Academy of Santa Ana  
Friends of Family Health 
 Center  
Friendship Shelter  
Gay & Lesbian Community 
 Services Center of Orange 
 County  
Help for Brain 
 Injured Children Inc.  
Higher Ground Youth 
 and Family Services Inc.  
Jewish Community Center of 
 Orange County  

Meals on Wheels OC  
Miracles for Kids  
MOMS Orange County  
OC United Together  
Ocean Institute  
Pathways of Hope  
Radiant Futures  
Reimagine Network  
Tara’s Chance  
The Ecology Center  
The Eli Home Inc.  
The Hub OC  
Unidos South OC Inc. 

MORE GOOD IDEAS ARE WAITING 
This year’s application process surfaced far more projects than any one funder could support. To 
make what we’ve learned useful to the broader philanthropic community, the Samueli Foundation 
is making it easier for other funders to discover projects aligned with their interests.

Through the Community Funds Connector Tool, funders can explore applications submitted through 
a single process and identify opportunities that match the communities and causes they care about, 
without asking nonprofits to duplicate their work. This year, the Sun Family Foundation invested $1.5 
million in projects identified through the Foundation’s application pool; a year earlier, Sun Family 
Foundation and Orange County Community Foundation together invested more than $1.6 million 
through the same approach.

Every additional project funded means more Orange County residents connected to the services, 
opportunities, and support they need.

Funders interested in exploring projects and ways to support them, from full or partial funding to 
in-kind contributions or pro bono expertise, can contact connect@samueli.org. A member of the 
Foundation team will follow up directly.

Learn more about the funds and watch for the 2027 grant cycles at samueli.org/for-grantseekers.
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Nonprofit impact takes more than a powerful mission. It takes the people, systems, spaces, and 
partnerships to deliver on it.

This year, the Samueli Foundation is investing $20 million to help Orange County nonprofits build the 
capacity, infrastructure, and collaborations that sustain their work and advance their missions.

Our open application process made the ongoing demand impossible to miss: 1,373 applications 
requested more than $357 million.

Those needs take different forms and require different kinds of investment. That’s where our three 
Community Funds come in.

When nonprofits are built 
to last, communities rise.

Unrestricted funding for the 
people, systems, technology, 
and expertise that strengthen 
nonprofits from the inside out.

Capital funding for equipment, 
renovations, repairs, and 
construction that strengthen the 
places where nonprofits serve.

Funding for county-scale 
collaborations that coordinate 
services, combine expertise, and 
build shared infrastructure.

Breakaway Fund

To this year’s partners: you know your communities, you know what works, and you know what’s needed.

67 nonprofits

Build OC Fund OC+ Fund
22 nonprofits 10 collaborations 

44 organizations involved

$5M $10M $5M
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25 YEARS TRANSFORMING LIVES THROUGH MOBILITY
The Irvine-based nonprofit Free Wheelchair Mission 
celebrates its 25th anniversary in 2026, marking a 
quarter century of providing mobility to people living 
with disabilities in developing countries.
Founded on April 20, 2001, by Don Schoendorfer, PhD,  

Free Wheelchair Mission has distributed 1.6 million wheelchairs 

across 95 countries. Each wheelchair represents far more than a 

means of transportation. It can open new possibilities for education, 

employment, community involvement, and connection with family 

and friends, renewing dignity, independence, freedom, and joy.

For Orange County supporters, this anniversary is more than a look 

back. It is an invitation to help meet an urgent global need through  

a locally rooted mission with worldwide reach.

“This milestone is a testament to the dedication of 

our team, the strength of our partnerships, and the 

generosity of our supporters,” said Nuka Hart, Chief 

Executive Officer of Free Wheelchair Mission. “While 

the need remains great, we are deeply grateful for what 

has been accomplished over the past 25 years. As we 

look ahead, we are focused on our next major goal: 

delivering 3 million wheelchairs by 2035 and increasing 

our capacity to transform lives.”

DESIGNED TO MEET A CRITICAL NEED
The World Health Organization estimates that 80 million people 

around the world need a wheelchair, the vast majority of whom 

cannot access one on their own. Many live in developing countries 

where wheelchairs may be unavailable or financially out of reach. 

Without mobility, individuals can be isolated at home, unable to 

attend school, earn an income, participate in their communities,  

or access essential services.

Free Wheelchair Mission works to 

address this need by designing 

wheelchairs specifically for use in the 

rugged environments of developing 

countries. During the past two and 

a half decades, the organization 

has introduced four generations of 

innovative, cost-effective, and durable 

wheelchairs. The wheelchairs are 

produced at contracted factories 

according to the organization’s designs 

and specifications, then shipped 

directly from the factories in ocean 

freight containers to developing 

countries around the world.

After arriving in-country, the wheelchairs are imported by  

Free Wheelchair Mission’s network of distribution partners, whom 

they provide with training and ongoing support. These trusted 

organizations assemble the wheelchairs, identify prospective 

users, assess their individual needs, provide appropriate fitting and 

training, and distribute the wheelchairs at no cost to recipients. 

This approach combines global manufacturing with the local 

insight of distribution partners who understand the communities 

they serve and are positioned to provide ongoing support. 

With this model, Free Wheelchair Mission can move a brand-new 

wheelchair from factory production to in-country partners and 

ultimately to a recipient in a developing country—all for a donation  

of $108 per wheelchair.

ADVANCING WHEELCHAIR DESIGN
Free Wheelchair Mission’s latest 

innovation is the award-winning  

GEN 4 JOY™ wheelchair, announced 

in 2025 and now beginning to ship 

to distribution partners worldwide. 

Building on decades of design 

experience and field feedback, the 

FDA-approved GEN 4 JOY™ advances 

the organization’s commitment to 

wheelchairs that are comfortable, 

durable, and adaptable for the 

environments where they are  

needed most.

As Free Wheelchair Mission ramps up production of the  

GEN 4 JOY™ and works toward delivering 3 million wheelchairs 

by 2035, each wheelchair represents the possibility of daily 

transformation: greater mobility for the recipient and relief from 

the physical, emotional, and financial strain often carried by  

family members.

“For me, even after 25 years, every wheelchair delivery to 

a recipient is still deeply moving,” said Don Schoendorfer, 

President and Founder of Free Wheelchair Mission. “Each 

time someone is lifted into a wheelchair, it is a powerful 

reminder that this person is seen, valued, and loved.”

CELEBRATING 25 YEARS OF TRANSFORMATION
Free Wheelchair Mission will commemorate its silver anniversary 

through its signature Miracle of Mobility events in Orange County, 

Seattle, and online. Presented by CapRock Partners, Orange County’s 

Miracle of Mobility will take place Thursday, September 10, 2026, 

at the Reneé and Henry Segerstrom Concert Hall in Costa Mesa, 

California, hosted by television host and producer Jason Kennedy.

The Virtual Miracle of Mobility will begin streaming Sunday, 

September 20, hosted by actress, producer, director, and author 

Candace Cameron Bure. The program will also feature a musical 

performance by four-time GRAMMY® Award-winning duo  

for KING + COUNTRY. 

Through powerful recipient stories, uplifting music, and 

perspectives from distribution partners around the world—

including many who will be present at Orange County’s Miracle  

of Mobility—the events will celebrate all that supporters have  

made possible while raising funds to provide more wheelchairs.

“As we celebrate our 25th anniversary, I’m especially 

excited to welcome more of our supporters and 

distribution partners to Miracle of Mobility than ever 

before, and to invite even more people to join us in 

carrying this work forward, transforming lives for 

generations to come,” Nuka said.

"As we look ahead, we are focused on our next major goal: 
delivering 3 million wheelchairs by 2035.”
Nuka Hart 

CEO, Free Wheelchair Mission

Learn more about the mission, get tickets 
to a Miracle of Mobility event, and discover 
ways to get involved at:

FreeWheelchairMission.org
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Learn more. Get tickets. Transform lives with us.
FreeWheelchairMission.org
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The arts make Orange County stronger. 
On our stages, in our schools and throughout our 
communities, Segerstrom Center for the 
Arts brings people together through 
extraordinary arts experiences.
Segerstrom Center for the Arts is more than a place 

to experience great performances. As a nonprofit 

cultural institution, we enrich and transform lives 

by entertaining, educating and engaging our 

community through exceptional programs on 

our stages, in classrooms and throughout 

Orange County.

On our stages 
260 Center-presented performances 

brought Broadway, dance, jazz, 

chamber music, family programming 

and more to Orange County 

audiences, while nearly 50,000 new 

patrons experienced the Center for 

the first time.

In our schools
196,165 people participated in 4,087 education and engagement 

initiatives. The Center served 326 schools, including 153 Title I schools, and 

nearly half of our education programming reached under-resourced students 

and families. 

In our community
32 free community events welcomed more than 10,000 people and featured more than 200 

local artists and vendors—creating opportunities to participate, connect and experience the 

arts together. 

For everyone
Through accessible performances, sensory-friendly resources, assistive technologies and services 

designed to remove barriers, we are working to ensure more people can experience the arts. 

40 years after opening our doors, our commitment remains the same: to use the 
power of the arts to strengthen the community we call home.

• 196,165 served through our 
education programs 

• 326 schools 
• 32 free community events
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The arts belong 
to all of us.
Your support makes that possible.
Segerstrom Center for the Arts is a nonprofit organization. Ticket sales 

cover only a portion of the cost of fulfilling our mission.

Philanthropic support makes it possible for the Center to bring 

extraordinary artists and performances to Orange County, provide 

transformative arts education, create free and affordable community 

experiences, expand accessibility and welcome people of all ages and 

backgrounds to participate in the arts.

Help us build  
the next 40 years.
Make a gift today.

Segerstrom Center for the Arts is 
a 501(c)(3) nonprofit organization.

Your gift helps us:

• Inspire Bring exceptional artists, companies and performances to Orange County.

• Educate Reach students and educators throughout our community with meaningful arts experiences.

• Welcome Create free, affordable and accessible opportunities so more people can participate.

• Connect Bring people together through shared experiences that strengthen our community.

scfta.org/support
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What does it mean to be Future Ready?  
 
For today's young people, being future ready is about much more than choosing a 
career or earning good grades. It's about developing the confidence to tackle 
challenges, the curiosity to keep learning, the creativity to solve problems, and the 
resilience to adapt in a world that's changing faster than ever before.  
 
The careers our children will pursue may not even exist yet. Technology continues 
to reshape industries. Artificial intelligence is transforming the workplace. Employers 
increasingly value communication, collaboration, critical thinking, creativity, and 
emotional intelligence alongside technical knowledge. These are the skills that 
prepare young people not only for their first job, but for a lifetime of learning and 
leadership.  

 
At Boys & Girls Clubs of Central Orange Coast, we believe becoming Future Ready 
begins with something remarkably simple: a caring mentor who believes in a young 
person's potential.  
 
Every afternoon, our Club professionals do more than supervise programs. They 
ask questions that spark curiosity. They encourage youth to think differently. They 
celebrate effort, inspire confidence, and help young people see possibilities beyond 
their own view. These everyday moments become the foundation for lifelong 
success.  
 
Research consistently shows that positive relationships with trusted adults are 
among the strongest predictors of healthy youth development. When young people 
know someone believes in them, they're more willing to take risks, embrace 
challenges, and discover what they're capable of achieving.  
 
This belief is woven into every experience at the Club.  
 
For Nonso, one of our Mentor Coach professionals, he has come full circle. He 
joined the Club at age six, grew up through our youth leadership programs, became 
a Junior Staff member, and eventually returned as a Club professional. Now a 
recent college graduate, Nonso leads our Club Rock program, inspiring the next 
generation with the same confidence, guidance, and encouragement that once 
shaped his own journey.  
 
His story reflects what we strive to create for every young person who walks through 
our doors: the skills, support, and encouragement to discover their potential and 
become Future Ready.  
 
Every day at our Clubs, youth build the 21st century skills that prepare them for 
school, careers, and life. Academic support strengthens problem-solving and 
perseverance.  
 
Leadership opportunities encourage communication and collaboration. Enrichment 
programs foster creativity and innovation, while team activities build resilience, 
empathy, and confidence. Every experience is intentionally designed to help youth 
grow into future leaders and changemakers.  
 
Preparing youth for the future isn't about teaching a single career pathway. It's about 
developing adaptable young people who are confident enough to pursue whatever 
future they choose.  
 
That journey begins by igniting curiosity.  
 
This year, we launched Spark Space, an enrichment program that introduces 
students to STEAM through hands-on exploration and discovery. Every activity is 
designed to spark creativity, encourage innovation, and cultivate a love of learning.  
 
Our goal is simple: to see that unmistakable spark in a child's eyes the moment 

A-44  ORANGE COUNTY BUSINESS JOURNAL                                                                                OC PHILANTHROPY SEPTEMBER 7, 2026

curiosity turns into excitement.  
 
By expanding Spark Space beyond our Clubs and partner school sites, we're 
ensuring students who may not otherwise have access to hands-on STEAM 
enrichment can discover new interests, ask bigger questions, and begin building the 
confidence that fuels future success. These early experiences plant seeds that 
continue to grow as youth move through Club programming.  
 
As members get older, these sparks of curiosity evolve into purposeful exploration.  
 
The launch of our new Future Ready Lab represents the next step in that journey. 
Created in response to conversations with educators and parents, the Lab gives 
teens the opportunity to experience careers through immersive, hands-on learning 

before making important decisions about college or the workforce.  
 
Whether exploring biomedical engineering, nursing, culinary arts, computer science, 
or criminalistics, students aren't simply learning technical skills. They're 
collaborating with peers, thinking critically, solving real-world challenges, 
communicating ideas, and discovering how their unique talents can translate into 
meaningful careers.  
 
More importantly, they begin to envision themselves in those careers.  
 
That confidence continues to grow through our YES Workforce Development 
program, where teens and young adults gain practical experience through resume 
building, practice interviews, financial literacy, career coaching, internships, and 
connections with local employers. These experiences bridge the gap between 
education and employment, helping youth pursue opportunities with confidence.  
 
The true measure of success isn’t the resume workshop or the practice interview – 
it’s what happens when a young person puts those skills into action. For one high 
school senior, that confidence led to her very first job.  
 
"After applying for a job online and not hearing back, I went in person with my 
resume and ended up interviewing that same day – and getting the job shortly 
after. The YES Workforce Development program gave me the confidence and skills 
to follow up, interview, and land my first job."  
 
Her story is a reminder that being Future Ready isn't just about preparing for 
tomorrow - it's about equipping young people with the confidence, resilience, and 
practical skills to seize opportunities today.  
 
While each program looks different, they all share the same purpose: helping young 
people become Future Ready.  
 
None of this would be possible without the community that stands behind our youth.  
 
Our individual, corporate, and foundation partners invest in more than classrooms, 
technology, or equipment - they invest in opportunity. Their support makes it 
possible for young people to explore new ideas, build meaningful relationships, 
develop essential life skills, and discover what’s possible for their future.  
 
Together, we are creating environments where curiosity is encouraged, creativity is 
celebrated, innovation is embraced, and every young person is empowered to reach 
their greatest potential.  
 
The future belongs to the next generation of thinkers, creators, leaders, and 
changemakers. Our responsibility is to ensure that they are ready.  
 
At Boys & Girls Clubs of Central Orange Coast, this is what being Future Ready 
means. Together, we are helping every young person pursue greatness – and 
building a stronger future for Orange County, one mentor, one opportunity, and one 
future-ready child at a time. 

Future Ready, Mentor Made
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As we reflect on the extraordinary generosity of Orange County’
community, I am heartened by what becomes possible when individuals, 
companies, and foundation partners invest their time, talent, and tr
young people. For more than four decades, The Wooden Floor has benefited from 
this steadfast community of supporters who believe, as we do, that every child 
deserves the opportunity to reach their fullest potential. Thank you.

Founded in 1983, The Wooden Floor is a creative youth development nonprofit 
that uses exploratory dance education strategically integrated with academics, 
college and career readiness, and family services. We are not a dance studio or 
conservatory. We use dance as a vehicle for empowerment and change, helping 
young people develop The Wooden Floor 6Cs©: Creativityy,, Critical thinking,
Communication, Collaboration, Characterr,, and Courage. These are 
skills that prepare students for higher education, as future career professionals and 
leaders of tomorrow.

Our commitment is long-term. Students who join The Wooden Floor embark on a 
ney that spans up to 10-years over their elementaryjour y,, middle and high school

years. TTooday, we see that our students are ready to pursue higher education, and 
at the same time, they need additional social and emotional support along with 
their families to help them transition into higher education as adults, many of whom 
are first in their families to go into college. As part of The Wooden Floor’s The Next 
Step program we are building curriculum and increasing mentoring to ensure our 
students are ready to transition into college successfully, by learning about the 
life skills and determination that will be necessary to graduate from their chosen 
colleges and universities. 
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organization can mainta
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dowment Fund, established in 1999, helps ensure that our 
ain high-quality services without interruption while continuing 

dents we serve today and those who will walk through 
The Endowment Fund also includes The Wooden Floor 

nt, which supports scholarships that help lessen the financial 
h higher education. 

Floor’s Endowment Fund, whether made today or through a 
n investment in possibility that can extend far beyond one 

can include a bequest through a will or trust; appreciated 
retirement plan or insurance policy beneficiary designation; a 
neficiary designation, or another estate planning vehicle. 

ence. Twe believe gifts of every size make a diffffer Toogether, 
undation that strengthens our ability to respond to the needs 
keeping an eye on their futures. 

g for both today and tomorrow in mind. We are 
nity of supporters who help provide hope and opportunity 
gthen families, sustain innovation, and create pathways that 
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Some of our students’ recent accomplishments include:

100% on-time high school graduation rate

100% immediate enrollment in higher education for 22 consecutive years 
through the Class of 2026. Our first-generation alumni continue to achieve a 
college degree attainment rate of 53% as of March 2026, compared to 20% o
their socio-economic peers. 

60% of our graduates, in the last five years, have pursued S.T.E.A.M. degree
in biotechnology, neuroscience, gaming and computer sciences, and medical
careers as future doctors, surgeons and nurses, to name a few. 

100% of our graduates from the Class of 2026 have qualified for The Woode
Floor’s Merit-based scholarship awards, for the first time in the history of this 
scholarship program which may be renewed over their entire college tenure, 
totaling between $4,000 to $10,000. 

We are proud to announce that since 2002, The Wooden Floor has 
provided over $2.4 million in scholarship awards, through our Merit-
based Scholarship AAwwards with an additional $1 million in Uplift 

warScholarship AAw rdds for our students with exceptional academic achievements
to attend their first-choice university and graduate without debt.

These outcomes are the result of a loving community making a steadfast 
commitment to children and families over time. When students make a long-term 
commitment to The Wooden Floor, we must be prepared to make a long-term 
financial commitment to them. That is why long-term sustainability is essential to 
our mission.

Dawn S. Reese, Chief Executive Of
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For more than 50 years, Providence St. Joseph’s  

multi-organ transplant program has given patients 

facing kidney disease the chance to reclaim their lives. 

Today, it’s the #1 kidney transplant program in California 

for both outcomes and access, an extraordinary 

achievement that speaks to the skill and dedication  

of the team.

Distinguished clinical leaders Robert Naraghi, M.D.,  
Yasir Qazi, M.D., Amer Jabara, M.D., Kevin Pham, M.D., 
and Ervin Ruzics, M.D., have helped expand the program’s 
reach and capabilities, guiding it into a new era of 
innovation and excellence. Under their leadership, the 

organ transplant program through the addition of kidney-
pancreas transplantation in 2024. 

Taking on the Most Complex Cases

What truly sets Providence St. Joseph apart is its long-
standing willingness to care for patients that other 
centers often cannot accept: individuals with rare or 
medically complicated kidney diseases who may have run 
out of options elsewhere. Despite treating some of the 
most complex cases, the program continues to achieve 
outstanding outcomes year after year. 

Visit www.sjofoundation.org to learn more about how  
to support Providence St. Joseph Hospital.

L I V E S  R E S T O R E D

 
exceptional caregivers and the patients they serve.

L E A D I N G  T H E  N A T I O N  I N  O U T C O M E S

Expanding Hope  
for Patients
California’s Leader in Kidney Transplant Care

“ The care I received was exceptional from  
 

 
and I’ll always be thankful for the gift of  
renewed health.”

  — Linda Sutherland, M.D., Transplant Recipient 

“ The greatest accomplishment of our 
transplant program is measured in the 
patients who leave here with the chance 
to spend more years with the people 
they love. That’s why we do this work.”

 — Robert Naraghi, M.D., Transplant Surgeon
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McCulloch F

tricuspid valve replacement, Ben’s astounding recovery

Grateful for the care that changed his life, Ben and his wife,
Faamily Distinguished

Endowed Chair in Comprehensive Cardiac Care.

access to the same
innovation and excellence
that restored Ben’s health.

For generations, Providence

advancing heart care in Orange County,

for the whole person.

H E A R T  &  V A S C U L A R  E X C E L L E N C E

• 2026 American Heart Association Get With
The Guidelines® Gold Plus Award

• Orange County’s longest-standing heart program

• Center of Excellence for complex structural
heart procedures and treatment of advanced
coronary artery disease

The Joint Commission

• Highest volume of minimally invasive c
procedures in Orange County, includin
LAAO/Watchman
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Poverty is often viewed as a social issue. But for our business community, it’s also 
an economic one. Here in Orange County, nearly 300,000 community members 
are living in poverty. That’s almost 1 in every 10 individuals. Yet those numbers 
only tell part of the story. The exceptionally high cost of living here leaves many 
working families struggling, even though their income is well above the federal 
poverty line.  

According to the MIT Living Wage Calculator, a family of four 
living in Orange County now needs more than $163,000 annually 
or roughly $78 per hour for two full-time working adults just to 
meet basic needs without falling behind. That’s a staggering 77% 
increase from 2025 when we shared that the livable wage for a 
family of four was about $127,000 to achieve the same level of financial stability.  

From a business perspective, when these individuals can’t afford childcare, 
reliable transportation, or housing, job attendance falls and productivity suffers. 
When families have no choice but to spend every dollar meeting basic needs, 
local businesses lose customers. And when financial instability forces talented 
workers out of the county, employers lose experienced staff and face higher 
recruitment costs.  

Poverty affects every business in Orange County. 

That’s why, for more than 60 years, Community Action Partnership of Orange 
County (CAP OC) has led the fight against local poverty, helping families stabilize 
before a temporary setback becomes a long-term crisis. Through the OC Food 
Bank, Family Resource Centers, OC Diaper Bank, Utility Assistance and other 
initiatives, CAP OC helps thousands of Orange County residents remain 
connected to the workforce and the local economy. 

More than that, CAP OC sets families on a path of empowerment. Beyond the 
one-time grocery bill or rent payment, we provide a whole-family approach, 
working with each member of a struggling household to address immediate needs 
and look towards a brighter tomorrow. This work is grounded in programs like 
counseling services, workforce development opportunities, financial 
empowerment workshops, youth programming, and much more. Our youth 
receive mentorship, our seniors receive community, and our parents receive a 

helping hand to guide them through any obstacle their family faces.  

When these families have the resources to move beyond simply surviving, the 
benefits extend well beyond their home. Students are eager to attend school, 
small businesses thrive, and entire neighborhoods are strengthened.  

That’s why corporate engagement in CAP OC’s mission is so 
important.  

Businesses that partner with CAP OC are not simply supporting 
a nonprofit, they are investing in Orange County’s workforce and 
economy. Whether through employee volunteerism, financial 
investments, in-kind donations, skills-based mentoring, or 

collaborative community initiatives, companies of every size can help build a 
stronger Orange County economy while creating meaningful opportunities for their 
own employee engagement and community leadership.  

As our name suggests, Community Action Partnership recognizes that lasting 
change requires partnership. No single organization can eliminate poverty alone. 
Success depends on businesses, nonprofits, philanthropy, and community leaders 
working together towards a shared vision of a prosperous Orange County. Your 
engagement makes this possible.  

At CAP OC, we call that being EPIC: leading with Excellence, Proactiveness, 
Innovation, and Collaboration. These principles guide our work every day, 
knowing that the challenges we face locally demand thoughtful partnership and 
bold solutions.  

The business community has always played a defining role in shaping Orange 
County’s future. Today that leadership is needed more than ever. We invite you to 
join us in being EPIC and help build an Orange County where every family has the 
opportunity to thrive.  

To learn more about partnering with Community Action Partnership of 
Orange County, please contact us at partner@capoc.org. Together, we can create 
a stronger economy, healthier communities, and a brighter future for all of Orange 
County. 

When Families Thrive, Orange County Thrives
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BREAKING GROUND
MOVING FORWARD

The Salvation Army has broken ground on its Center for Applied Research & 
Innovation in Anaheim. The 28,000-square-foot center will bring medical care, hous-
ing navigation, case management, research and spiritual support together under one 

roof, advancing new solutions to homelessness and strengthening services across 
Orange County and beyond.

FROM VISION TO REALITY
This milestone marks the beginning of a new
resource designed to improve care, inspire

innovation and create lasting change for
individuals experiencing homelessness.

For more information, please contact:
Lauren Steyer | Director of Development
E: Lauren.Steyer@usw.salvationarmy.org  O: +1 (714) 210-6036  
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SAVE THE DATE

12. 04. 26

FEATURING GUEST
DAVID SPADE!

NIGHT FOR OTHERS

We are excited to announce The Salvation Army
Orange County’s annual fundraising gala,

Night For Others, with speacial guest, David Spade.

Join us for a fabulous night of celebration and inspiration.
NIGHTFOROTHERS.COM

Presented by Please contact Lauren Steyer, Director of 
Developement, for any sponsorship & event inquiries.

oc@usw.salvationarmy.org
714.210.6036
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The Orange County Sheriff’s Advisory Council brings together community leaders, 
businesses and residents together in support of the men and women of the 
Orange County Sheriff’s Department. Through strategic partnerships, fundraising 
and public engagement, the Council helps provide critical resources, strengthen 
relationships and honor the extraordinary service and sacrifice of local law 
enforcement.  
 
Our Mission: To support the men and women of the Orange County Sheriff’s 
Department by mobilizing community support, providing critical resources, and 
honoring those who serve and sacrifice.  
 
Our Vision: To serve as a trusted bridge between law enforcement and the 
community, fostering trust, unity and meaningful partnerships.  
 
“Since its creation more than four decades ago, the 
Orange County Sheriff’s Advisory Council has been 

an outstanding partner in supporting the public safety 
mission of the Orange County Sheriff’s Department. 
This dedicated group of community members has 
raised funds for essential projects, provided critical 
equipment, and, most importantly, helped us keep 

the commitment to honor fallen officers. I am deeply 
grateful for all the Council does to help us in our work 

to keep Orange County safe.”  
— Orange County Sheriff Don Barnes,  

13th Sheriff of Orange County  
 
Orange County Sheriff’s Department:  
• One of 10 largest in the nation  
• 4,000 Sworn and Professional Staff  
• Fiscal Year 2024-2025 - 345,529 Calls for Service  

 
S.T.A.R. Facility (Special Training And Response)  
 
The S.T.A.R. Facility, a cutting-edge tactical training center designed to enhance 
real-world preparedness for law enforcement. Reconfigurable walls allow the 
facility to be transformed quickly into settings such as schools, churches and 
office buildings. This flexibility supports a wide range of scenario-based training 
while minimizing downtime between exercises.  
 
The result is realistic, high-impact preparation that helps officers respond 
confidently and effectively when circumstances are complex, rapidly changing and 
consequential. By supporting advanced training environments, the S.T.A.R. 
Facility helps ensure that law enforcement deputies have access to the tools and 
experiences they need before facing emergencies in the field.  
 
Thank you to our seven-figure donors for funding the facility:  
Anonymous Donors  
The Argyros Family Foundation  
The Bertea Family  
The Johnson Foundation  
Laura Khouri and Michael K. Hayde  
Janet and Carl Nolet Jr 
Rancho Mission Viejo, LLC  
The Samueli Foundation  
WCM Investment Management  
 
Programs and Initiatives  
• The Medal of Valor Ceremony recognizes outstanding acts of bravery, 
dedication and service by members of the Sheriff’s Department who go above and 
beyond the call of duty.  
 

The Orange County Sheriff’s Advisory Council
• Project 999 is a program of the Orange County Sheriff’s Advisory Council 
(“OCSAC”) that provides emergency assistance, financial support, and memorial 
recognition to eligible Orange County peace officers and their families following a 
line-of-duty injury or line-of-duty fatality. The program is intended to reduce 
immediate financial and logistical burdens, promote unity within the law 
enforcement community, and support a timely, respectful, and compassionate 
response during periods of trauma.  
 
• The Peace Officers’ Memorial stands as a lasting tribute to the 54 fallen officers 
who made the ultimate sacrifice. Every year we host the annual Peace Officers’ 
Memorial Ceremony for all Orange County law enforcement and survivors. By 
maintaining this sacred space, we honor their courage and ensure their memory is 
never forgotten by the community they served.  
 
Fundraisers  
The Advisory Council’s work extends beyond law enforcement resources to 
programs that bridge the gap between law enforcement and the community.  
 
Each year, Shop with a Deputy gives children served by local nonprofit 
organizations an opportunity to shop alongside members of the Orange County 
Sheriff’s Department for much-needed essentials and holiday presents.  
 
Through its Back-to-School Backpack Drive, the Council partners with the 
Sheriff’s Department’s Six Points for Kids program to provide over 300 backpacks 
filled with essential school supplies for children living in Orange County shelters.  
 
Drug Use Is Life Abuse program further supports local youth and families through 
education about the dangers of drug use and the importance of healthy, informed 
choices. Prevention begins with awareness, and this community-focused initiative 
helps equip families with information that can change lives.  
 
Board of Directors  
The Orange County Sheriff’s Advisory Council is guided by dedicated 
professionals and community leaders who contribute diverse expertise, experience 
and a shared commitment to public safety.  
 
Executive Committee  
• Blake Bertea, President — Executive Director, J.P. Morgan  
• Hon. Steve Mensinger, Vice President — President, G Companies  
• Marilyn MacDougall — Former Executive Director, Orange County Sheriff’s  
  Advisory Council  
• Wayne Pinnell — Managing Partner, Haskell & White  
 
Board of Directors  
• Yishay Aizik — Executive Director, Merage Institute  
• Jim Allen — Founder, Allen Packaging Company  
• Mike Balsamo — Senior Vice President of Government Relations,  
  Rancho Mission Viejo  
• Dennis Cole — Chief of Staff, Orange County Department of Education  
• Aaron Dyer — Vice President, Savala Equipment Company  
• William Eldien — Retired  
• Rick Keller — Chairman and Chief Economist, Ducere Wealth Management  
• David Kim — Managing Partner, Bascom Group  
• Bruce MacRae — Retired  
• Justin McCusker — Senior Executive, C.J. Segerstrom & Sons  
• Francisco Morales — Co-Founder, 5.11 Tactical  
• Michael Muzzy — Berkshire Hathaway HomeServices  
• Pamela Roossin — President, Joshua Chase Jewelers  
• Daniel Walker — Executive Chairman, Farmers & Merchants Bank  
• Aaron Watts — Founder, Watts Law  
• Richard Watts — Founder, Family Business Office  
 
Staff  
Maribel Marroquin-Waldram — Executive Director  
Kiersten Oliver — Executive Administrator  
Brandee Rojas — Membership Coordinator  
Marina Haid — Governance & Strategic Initiatives Coordinator  
 
Be Part of a Safer, Stronger Orange County  
The Advisory Council invites Orange County’s business community to join this 
mission. Whether through philanthropy, sponsorship, partnership 
or participation in a fundraising event, every contribution helps turn 
community support into meaningful action.  
 
Scan the QR code to learn more or become involved with the 
Orange County Sheriff’s Advisory Council.
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A Customized Gala

Worth Celebrating.

C R E AT I N G  U N F O R G E T TA B L E  G A L A S  A N D  C O R P O R AT E  E X P E R I E N C E S

Disney Meetings & Events at Disneyland® Resort brings your vision to life.  
Disney event planners work with you every step of the way, combining creative expertise,  

exceptional cuisine and spectacular entertainment for an unforgettable evening.  

To Learn More Call Disneyland® Resort Meetings & Events at 714-520-7025 or Scan the QR Code

©Disney

DISNEY’S GRAND CALIFORNIAN  
HOTEL® & SPA

26,000 SQ
FT

DISNEYLAND®  
HOTEL

100,000SQ
FT

O V E R O V E R
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At Beacon Pointe Advisors (“Beacon Pointe”), we believe that doing good and doing well are not mutually exclusive. Our 
Institutional Consulting Group serves the full range of mission-aligned organizations—foundations, endowments, independent 
schools, hospitals, human services and arts organizations, and religious institutions—helping each bolster impact while staying 
true to its values. 
 
Founded in Orange County in 2002 and headquartered in Newport Beach, Beacon Pointe 
combines local commitment with national reach of approximately $63 billion in assets under 
advisement as of 6/30/2026. Total firm assets include approximately $60B in assets under 
management (“AUM”), approximately $3B in assets under advisement (“AUA”), and over 100 
mission-aligned organizations served nationwide.1  
 
How We Can Serve Orange County Nonprofits 
 
· Independent Fiduciary Advice:  Majority employee-owned, predominantly women-led, guidance  
  designed to put clients first. 
· Full-Service OCIO and Consulting: Investment policy design, manager due diligence, portfolio  
  monitoring, and alternative investment access where appropriate. 
· Board Empowerment: Investment committee training and governance workshops for informed, confident decisions. 
· Tailored Portfolio Solutions: Strategies built for each mission’s values, spending needs, and goals. 
· Faith-Based and Mission-Aligned Knowledge: Values screening, custom proxy voting, and shareholder advocacy for  
  institutions whose mission requires it. 
· Private Wealth for Your Leadership: Planning and investment management for the trustees, executives, and donor families  
  behind the mission. 
 
Deeply Rooted in the Community 
 
We do not just advise nonprofits; we serve alongside them. Through the Beacon Pointe Charitable Foundation and employee 
volunteer programs, we support dozens of local causes, including Free Wheelchair Mission, MemorialCare, Working 
Wardrobes, Girls Inc., Human Options, Second Harvest Food Bank, and more. 
 
Your Mission Deserves More 
 
In today’s philanthropic landscape where transparency, accountability, and measurable impact matter most, partner with an 
advisor who understands both the financial and the mission-driven needs of Orange County nonprofits. 
 
Let’s build a legacy of purpose, together. 
 
BEACON POINTE ADVISORS – Institutional Consulting Group 
Proudly serving Orange County nonprofits since 2002 
 
Michael Skillman, Managing Director 
24 Corporate Plaza Drive, Suite 150, Newport Beach, CA 92660 
(949) 259-0956 | BeaconPointe.com/institutional-consulting/   
 
Important Disclosure: Beacon Pointe Advisors provided sponsorship for the Orange County Business Journal’s National Philanthropy Day event, benefiting 
the Association of Fundraising Professionals – Orange County Chapter (AFP-OC). This sponsorship does not constitute an endorsement or 
recommendation of Beacon Pointe’s services by the event organizers or beneficiaries. Advisory services offered through Beacon Pointe Advisors, LLC, an 
SEC-registered investment adviser. Registration does not imply a certain level of skill or training. 
 
1AUM are assets the firm manages on both a discretionary and non-discretionary basis. AUA are assets on which Beacon Pointe advises but does not 
provide regular supervisory and management services (e.g., consulting services). We partner with many of Orange County’s most respected nonprofits, 
helping them steward capital, sustain long-term missions, and align investments with values. 

Empowering Purpose-Driven Portfolios

Trusted Investment Consulting for Orange County’s Nonprofits

Michael Skillman
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For students to reach their full 
potential, access to education 
must be paired with access to 
essential resources and real-
world opportunities. Hyundai 
Motor America is helping make 
that possible through its 
longstanding partnership with the 
University of California, Irvine, 
supporting initiatives that help 
address both immediate student 
needs and long-term academic 
and career success. 
 
At the heart of Hyundai's collaboration with UC Irvine is a shared commitment to 
empowering students and strengthening the Orange County community, home to 
Hyundai Motor America's North American headquarters. Through support for the 
UCI Basic Needs Center and the Paul Merage School of Business Future Leaders 
Initiative (FLI), Hyundai is helping students overcome barriers, build confidence, 
and prepare for bright futures. 
 
Hyundai's investment reflects a holistic approach to student wellbeing. While 
academic achievement is critical, many students face challenges outside the 
classroom that can impact their ability to succeed. By contributing to the UCI Basic 
Needs Center, Hyundai is helping expand access to food resources and essential 
support services for students experiencing food insecurity and financial hardship. 
The center serves thousands of students annually, providing food assistance, 
emergency housing resources, transportation support, financial wellness 
programming, and other services that help students stay focused on their 
education. 
 
In addition to financial support, Hyundai employees contributed professional attire 
through a clothing drive benefiting the center, helping students prepare for 
internships, interviews, and future careers. Together, these efforts reflect Hyundai's 

Investing in Student Success at Every Level

belief that addressing basic 
needs creates a stronger 
foundation for academic and 
personal success. 
 
Hyundai also continues to invest 
in educational opportunities that 
prepare students for the future. 
Since 2023, Hyundai has 
partnered with the UC Irvine Paul 
Merage School of Business 
Future Leaders Initiative, 
donating $90,000 to help 

underserved Southern California students gain access to business education, 
financial literacy training, and college and career readiness resources. 
 
Designed to introduce students to pathways in business, technology, and 
entrepreneurship, the program combines classroom learning with real-world 
exposure. Hyundai employees regularly engage with participants, sharing career 
experiences, leadership insights, and perspectives on the evolving mobility 
industry. Through vehicle demonstrations and conversations with professionals, 
students gain a deeper understanding of emerging technologies and future career 
opportunities. 
 
These complementary efforts demonstrate Hyundai's broader commitment to 
creating opportunities that help individuals and communities thrive. By supporting 
both student wellbeing and educational advancement, Hyundai is helping remove 
barriers, expand access to opportunity, and inspire the next generation of leaders. 
 
As part of Hyundai Hope, the company's corporate social responsibility initiative 
guided by its Progress for Humanity vision, Hyundai continues to invest in 
programs that strengthen communities and improve lives. Its partnership with UC 
Irvine exemplifies the power of collaboration in creating meaningful impact and 
helping students succeed today and in the future. 

Hyundai's Partnership with UC Irvine Advances Wellbeing, Opportunity, and Future Success
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At Beyond Blindness, we empower children with visual 
impairments and other disabilities to reach their fullest 
potential—envisioning a world where all children, 
regardless of ability, can live full, independent, and 

from birth to 22 years of age in greater Orange County 
with vision as a specialty and the ability to treat vision 
issues along with other developmental delays that 
accompany them. Areas of service include Early 
Intervention, Education and Enrichment, and Family 
Support, which aim to help children, no matter their 
abilities, live full and rewarding lives. 

Across Orange County, an increasing 
number of families need access to quality, 
person-centric care coordination. 

BEYOND BLINDNESS LAUNCHES ENHANCED 
CARE MANAGEMENT PROGRAM FOR 
CHILDREN AND FAMILIES
Beyond Blindness is expanding its commitment to 
children and families with the launch of the new 
Enhanced Care Management (ECM) program. This no-
cost service helps eligible Medi-Cal families of children 
with visual impairments and developmental disabilities 
navigate complex healthcare, educational, and 
community resources while connecting them with the 
coordinated care and support they need to thrive. 

Beyond Blindness ECM provides personalized care 
coordination, helping families:

SPECIALIZED SUPPORT THAT SETS BEYOND BLINDNESS APART
As the only ECM provider uniquely equipped to serve children with visual impairments and their families, Beyond 
Blindness brings expertise that traditional care management programs often lack. 

To learn more about ways you can support children with 
visual impairments and their families, please visit 
beyondblindness.org or call (714) 573-8888.

NAVIGATE COMPLEX 
HEALTHCARE AND SERVICE 

SYSTEMS

CONNECT WITH 
COMMUNITY RESOURCES 

AND BENEFITS

COORDINATE 
COMMUNICATION 

BETWEEN PROVIDERS

DEVELOP INDIVIDUALIZED 
CARE PLANS

REDUCE BARRIERS THAT 
CAN DELAY ACCESS TO 

SUPPORT

REDUCE STRESS 
BY PROVIDING 

ONE DEDICATED 
CARE MANAGER TO 

COORDINATE SERVICES
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Orange County continues to be a central force for innovation, art, and economic 
opportunity in Southern California and beyond. But the ties that truly bind this 
unique community come from the people and organizations who work together 
bring ideas to life, create opportunity, and bring us together. 
 
At Ingram Micro, our commitment to Orange County runs deep. We’ve called it 
home since 1991 and it’s where many of our associates raise families, volunteer, 
and build careers. It is also where we have the privilege of working alongside 
nonprofit partners that create opportunities, provide care, and bring people 
together. 
 
That work comes to life through our partnership with organizations including Girls 
Inc. of Orange County, OneOC, Susan G. Komen Orange County, Orange County 
United Way, Big Brothers Big Sisters of Orange County and the Inland Empire, 
Olive Crest, WISEPlace, and Second Harvest Food Bank of Orange County. Each 
serves a distinct need but together reflects the best of who we are by helping 
younger generations see new possibilities, supporting families, expanding access 
to resources, and making it easier for people and companies to serve with 
purpose. 
 
These partnerships provide a meaningful opportunity for turning good intentions 
into action. A mentor can help a student discover a future they hadn’t imagined. A 
volunteer project can connect associates with meaningful causes. A fundraising 
campaign can provide critical support to organizations serving neighbors across 
the county. And when companies show up consistently, nonprofits can plan, grow, 
and deepen their impact. 
 
Ingram Micro associates are at the heart of this work. They give their time, share 
their skills, organize drives, walk for causes, and bring their passion to efforts 
across the community. Their collective commitment earned Ingram Micro OneOC’s 
Giving is Living Award, honoring the company’s lasting dedication to community 
engagement and service.   

Empowering Orange County Through Purposeful Partnerships

 
These organizations give Ingram Micro meaningful ways to support our 
community, turning good intentions into meaningful actions. It is a reminder that 
community engagement goes beyond a single event or donation by building an 
even stronger community together.  
 
At Ingram Micro, we believe that when businesses, nonprofits, community leaders, 
and volunteers work side-by-side, they create something bigger than any one 
organization could accomplish alone. That spirit is part of what makes Orange 
County such a special place to live and work, and we’re proud to be part of that.
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When 11-year-old Jessie Rees was diagnosed with an inoperable brain tumor, she 
made a remarkable decision. Rather than focusing on her own battle, Jessie 
wanted to encourage other children facing cancer with one simple message: 
NEGU® – Never Ever Give Up. 

That message became the foundation of the Jessie Rees Foundation, also known 
as NEGU, a nonprofit organization dedicated to bringing hope, joy, and 
encouragement to children fighting cancer. Every day, 46 children are diagnosed 
with childhood cancer, and each one deserves to know they are not alone. 

Since 2011, Jessie’s vision has grown into a global movement. The Jessie Rees 
Foundation has delivered more than 580,000 JoyJars® to children in hospitals, 
homes, and treatment centers across all 50 states and 53 countries. Each JoyJar 
is filled with hospital-approved toys, games, activities, and encouraging messages 
designed to bring moments of joy during some of life’s most difficult days. 

Beyond JoyJars, the Foundation provides year-round support through family 
programs, special events, and initiatives that connect communities in meaningful 
ways. Every effort is focused on helping children and families experience hope, 
encouragement, and the reminder that they never have to face cancer alone. 

The business community plays a vital role in making this impact possible. 

Companies of all sizes partner with the Jessie Rees Foundation through 
sponsorships, workplace giving campaigns, volunteer opportunities, and hosting 
the Mobile JoyFactory experiences, where teams assemble JoyJars together. 
These partnerships not only help deliver joy to children battling cancer but also 
strengthen company culture, unite employees around a meaningful cause, and 
demonstrate a commitment to giving back. 

Together, businesses are helping create moments of hope for children and 
families when they need them most. 

Your company can be part of Jessie’s legacy. 

Join the growing network of businesses making a lasting difference and helping 
children everywhere remember to Never Ever Give Up. 

Learn more about partnership opportunities at NEGU.org. 

One Girl’s Courage. Thousands of Children’s Smiles.
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A Wish Is Not a Last Wish. 
Wish.

A JOURNEY THAT TRANSFORMS
MARCH 12-14, 2027   |   18 MILES   |   JOSHUA TREE, CA

MORE THAN JUST A HIKE
The Trailblaze Challenge is an endurance event where participants hike to raise funds 
for Make-A-Wish Orange County and the Inland Empire to grant life-changing wishes
for children with critical illnesses. This unique experience includes weekly training 
hikes, a 2-night stay at AutoCamp Joshua Tree, welcome dinner, post-hike campfi re, 
and celebration brunch.

Scan the QR code or visit TrailblazeOCIE.org to learn how you can join 
the challenge and create hope and joy for children and families when 
they need it most.

JOIN THE CHALLENGE TODAY — TrailblazeOCIE.org

everything changes. Life becomes a cycle of 

tainty. Parents live with constant worry. Siblings 

And then something extraordinary happens.

A child is invited to dream again.

es only for children at the end of life. The reality 

the impact of their wish with them forever.

That is why a wish is not a goodbye.

A wish gives children something every child 
deserves: hope. It reminds them they are more 
than a diagnosis. It helps them look beyond 
hospital rooms and treatment plans. Hope 
that replaces fear with possibility.

instead of illness.

a back seat. Families reconnect. 
Parents watch their child simply be a 

to come.

remains.

Families remember more than the wish. They 

came together to remind them they were not 
alone.

Not a trip.

Every wish is made possible by people who 

bring wishes to life.

bigger than themselves.

They become part of a child's story.

moment.

To help grant a life-changing wish, 
visit  or email 

.

I wish to 
be a pilot

Ewan
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For 30 years, TGR Foundation has worked to empower students to unlock 
their unlimited potential, driving dreams together for more than 2177,,000 
students across Orange County and beyond.  

With support from a generous community of philanthropists, businesses and 
community leaders, it continues to provide transformative experiences and 
opportunities that prepare students for work and life.  

Through the Foundation’s teen career-readiness strategy, partnerships with 
leading organizations across Southern California allow high school students 
access to a diverse range of experiences to learn about work, through work 
and at work. Partnerships with Automobile Club of Southern California, 

vidence, Find YPro Yoour Grind Foundation, Genesis Motor America and the 
Los Angeles Chargers Impact Fund are exposing students to the possibilities 
of careers while equipping them with knowledge, skills and real-world 
experiences at the TGR Learning Lab Anaheim.  

The Learning Lab also features the Find YYoour Grind studio which offers young 
learners a diverse range of multimedia programming and professional-grade 
technology from Mac computers, Canon cameras and Adobe software to 
podcasting and music recording equipment.  

Foundational skills taught through the Lab’s after-school programming 
are strengthened through the Find YYoour Grind digital platform and lifestyle 
assessment, available to all Learning Lab members, allowing them to 
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For nearly 50 years, Ocean Institute has connected 
generations of students, families, and community 
members to the ocean, transforming the Southern 
California coastline into a living classroom and inspiring a 
deeper understanding of the world around us. 
 
Located in Dana Point Harbor, Ocean Institute provides 
immersive marine science, maritime history, and 
environmental education experiences that simply cannot 
happen inside a traditional classroom. Students step 
aboard a research vessel or a historic tall ship, 
investigate local ecosystems, work alongside marine 
science educators, and discover firsthand how science 
connects to the ocean in their own backyard. 
 
For many students, these experiences represent a first: 
their first time aboard a boat, their first encounter with 
marine life, or their first opportunity to see themselves as 
a scientist, researcher, or environmental leader. 
 
Each year, Ocean Institute serves thousands of students 
and visitors through field trips, public programs, summer 
camps, community events, and signature initiatives such 
as Adopt-A-Class, which helps remove financial barriers 
so students from underserved schools can participate in 
immersive ocean education experiences. 
 
The generosity of individuals, foundations, corporations, 
and community partners allows Ocean Institute to 
expand access to its programs, invest in innovative education, care for marine life, 
maintain its waterfront campus and vessels, and create opportunities for students 
who might otherwise never experience the ocean in this way. 
 
That support has an impact far beyond a single field trip. A day at Ocean Institute 
can spark curiosity, introduce a student to a potential career, build confidence 
through hands-on learning, and create a personal connection to the ocean and 
environment. By making these experiences accessible to students from 

communities throughout the region, philanthropic support 
helps ensure that opportunity is not limited by a school’s 
resources or a family’s ability to pay. As Ocean Institute 
approaches its 50th anniversary in 2027, the organization 
is celebrating a remarkable legacy while continuing to 
evolve to meet the needs of the students and 
communities it serves. 
 
Southern California’s coastline is central to our region’s 
identity and supports ecosystems, communities, 
industries, and an economy that depend upon a healthy 
ocean. Creating meaningful change begins by giving 
people opportunities to understand that connection. 
 
Through partnerships with scientists, universities, 
businesses, foundations, and community leaders, Ocean 
Institute continues to create opportunities for education, 
conservation, research, and community to come together. 
These collaborations strengthen what Ocean Institute 
can offer while connecting students and the public with 
the people, ideas, and discoveries shaping our 
understanding of the ocean. 
 
Orange County’s philanthropic and business 
communities have been an important part of Ocean 
Institute’s story. Their investment has helped open doors 
for students, strengthen educational programs, advance 
important initiatives, and ensure that transformative 
ocean experiences remain accessible to future 

generations. 
 
As Ocean Institute celebrates 50 years of education and discovery, there is an 
opportunity to build on that legacy together. The next wave of scientists, explorers, 
innovators, and ocean advocates is already here. Together, we can inspire them. 
 
Learn more about Ocean Institute, our impact, and opportunities to get involved 
at oceaninstitute.org.  

50 Years of Education and Discovery

PHIL-Guide 57-100.qxp_Layout 1  8/31/26  2:23 PM  Page 92



ANNIVERSARY

Our Mission
PROVIDING PREGNANT WOMEN 

IN CRISIS A LOVING HOME
TO BEGIN THEIR HEALING JOURNEY

CELEBRATING 50  YEARS OF IMPACT

SATURDAY
OCTOBER 24
6 PM - 12 AM

Tickets & Sponsorship
Opportunit ies  Available

CASATERESA.ORG/GALA

Hyatt Regency Irvine
17900 Jamboree Rd, Irvine, CA 92614

From pregnancy through early motherhood,
Casa Teresa provides a loving home for the journey ahead.
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Orange County School of the Arts (OCSA), an award-winning public charter arts 
middle and high school, is celebrating its milestone 40th anniversary, honoring the 
school’s legacy while also looking ahead toward a bright future. 
 
OCSA began as an afterschool program on the campus of Los Alamitos High 
School with just 30 students and four arts conservatory programs. Today, more 
than 2,400 students in grades 7-12 study in one of 17 conservatories within the 
schools of applied arts, dance, fine and media arts, music, and theatre.  
 
Over the past four decades, OCSA has transformed the lives of thousands of 
young artists, providing them with the skills and confidence to succeed in their 
artistic, academic, and career pursuits. Through rigorous academics, pre-

professional arts training, and countless opportunities to create and collaborate, 
OCSA continues to empower students to discover their voices and follow their 
passions.  
 
This year, community members can join OCSA in commemorating four decades of 
innovation and artistic excellence through a series of special 40th anniversary 
events. These celebrations will bring together students, families, alumni, faculty 
and staff, and longtime supporters to honor the moments that have shaped 
OCSA’s remarkable history.  
 
For more information about the school’s 40th anniversary, the history of OCSA, 
and our upcoming events, please visit www.ocsarts.net/40thAnniversary.  

Orange County School of the Arts Celebrates 40 Years of Excellence
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For more than 56 years, Share Ourselves has helped Orange County neighbors 
move from crisis toward stability by treating health as more than a visit to the 
doctor. Health is everything – and as a community health center, we provide 
integrated healthcare and essential social services regardless of income, 
insurance status, or the ability or inability to pay. Every patient is met with dignity, 
compassion, and the belief that health is the foundation. 
 
That work is possible because philanthropy allows for increased access to care 
and services. The support of donors, volunteers, businesses, and community 
partners helps Share Ourselves remove barriers such as cost, food insecurity, 
housing instability, and a shortage of providers. The partnership of donors like you 
helps turn a clinic appointment into a coordinated path forward—one that may 
include dental care, behavioral health, optometry care, affordable prescriptions, 
groceries, housing support, or help navigating. 
 
Community investment is expanding that path at the Share Ourselves Costa Mesa 
Health Center, where medical, dental, behavioral health, pharmacy, and care 
management are available under one roof. Share Ourselves recently added 
optometry, making vision care part of the integrated experience. Clearer vision 
can strengthen health, independence, learning, and participation at work, 
especially for patients who have struggled to access specialty care. In addition, 
we have extended hours for services to provide care to patients when they need it 
most. 
 
The next door our supporters are helping us open is in Santa Ana. Share 
Ourselves and Santa Ana Unified School District are partnering to establish a 
market-style food pantry at the Rob Richardson Welcoming Resource Center. 
Families will be able to choose nutritious foods that fit their needs and preferences 
at a trusted hub already connecting SAUSD households with vital resources. 
Additional details will be announced as plans advance. 
 
The new pantry builds on a powerful foundation. In 2025, Share Ourselves 
distributed more than 78,000 bags of groceries in Costa Mesa and provided 
healthcare to over 15,000 patients across six Orange County clinic locations. The 
expansion recognizes a simple truth: reliable access to food, healthcare, 
education, and financial stability is essential to long-term well-being. That whole-
person commitment also comes alive through community programs.  

 
This summer’s Back to School Backpack Distribution helped over 2,000 local 
students begin the year with supplies and confidence. Now Share Ourselves is 
preparing for its 57th annual Adopt A Family program, a volunteer tradition that 
connects companies, donors, schools, and community members with families who 
could use extra support during the holidays. 
 
Orange County’s business and philanthropic leaders make this continuum of care 
possible. A partnership can expand food or healthcare access, sponsor a 
community program, support a pharmacist or clinician, organize an employee 
drive, provide matching gifts, adopt a family, or bring colleagues together to 
volunteer. Every form of participation strengthens the safety net for neighbors who 
might otherwise go without care or essential support. 
 
Named the 2026 Nonprofit of the Year for California’s 73rd Assembly District, 
Share Ourselves is growing with purpose and partnership. When businesses 
invest, they help create healthier employees, stronger students, more stable 
families, and a more resilient Orange County. Visit shareourselves.org, email 
philanthropy@shareourselves.org, or call 949.270.2166 to begin a conversation 
about partnership, sponsorship, volunteering, or giving. Together, we can open the 
next door to better health for every person, family, and neighborhood across our 
community. 

Share Ourselves team members and volunteers welcome local students and families during the 
annual Back to School Backpack Distribution, providing essential supplies and helping children 
begin the school year prepared, confident, and ready to learn. 
Photo credit: Courtesy of Share Ourselves

Opening Doors to Better Health

PHIL-Guide 57-100.qxp_Layout 1  8/27/26  5:52 PM  Page 97



PHIL-Guide 57-100.qxp_Layout 1  8/27/26  5:52 PM  Page 98



PHIL-Guide 57-100.qxp_Layout 1  8/27/26  5:53 PM  Page 99



A-100  ORANGE COUNTY BUSINESS JOURNAL                                                                              OC PHILANTHROPY SEPTEMBER 7, 2026

For over three decades, Jamboree Housing has been at the forefront of affordable 
housing across California. With deep roots in Orange County, Jamboree is a 
nonprofit that not only builds quality housing but also creates opportunity — 
empowering thousands of individuals and families to thrive through stable homes, 
tailored resident services, and healthy, resilient neighborhoods. 
 
What began as a bold vision in 1990 has grown into a statewide movement that 
has delivered more than 11,200 affordable homes in over 110+ communities, 
including 50 vibrant developments throughout Orange County. From formerly 
unhoused veterans and individuals living with chronic mental illness, to working 
families and aging adults on fixed incomes, Jamboree provides safe, quality, 
service-enriched housing for people from all walks of life. 
 
Local Roots. Statewide Reach.  
While Jamboree’s impact spans the state, its heart remains in Orange County — 
home to its corporate headquarters and to many of its most innovative 
developments. In places like Anaheim, Irvine, and Santa Ana, Jamboree is not just 
building homes; it is creating communities of opportunity. Each development is 
designed with intention: walkable, sustainable, beautiful, and integrated with 
services tailored to the needs of residents. Finamore Place in Anaheim is a vibrant 
community hub that blends high-quality affordable housing with onsite services 
from partners like St. Jude Neighborhood Health Centers, Orange County Head 
Start, and Child Guidance Center — a model of how Jamboree builds strong 
communities through housing, health, and education.  
 
From on-site afterschool programming that helps close the education gap for 
children, to counseling and job-readiness programs for transitional age youth and 
adults, Jamboree’s resident services are a cornerstone of its model. In permanent 
supportive housing communities, residents overcoming homelessness receive 
comprehensive care coordination and behavioral health services — helping them 
achieve lasting stability and independence. 
 
Giving Back and Moving Forward 
Jamboree’s work is fueled by generous supporters, public-private partnerships, 
and a shared belief that everyone deserves a place to call home. Contributions 
from individuals, foundations, and corporate partners help Jamboree go beyond 

Home is Just the Beginning: Jamboree’s Local Impact, Statewide Reach

bricks and mortar — funding critical services and enhancing the quality of life for 
thousands each year. 
 
Your investment in Jamboree can help in many ways: Making a one-time or 
recurring donation to support programs that promote housing stability, wellness, 
and economic mobility, sponsoring a resident event, contributing items to a holiday 
drive, including Jamboree in your will or estate, or recommend a grant from your 
donor advised fund. Every contribution, big or small, helps build a brighter future 
for those most in need. In addition, there are opportunities to leverage philanthropy 
in the construction of more housing communities. 
 
Philanthropy in Action 
With a reputation for innovation, financial stewardship, and deep community 
collaboration, Jamboree is a trusted leader in the affordable housing sector. As 
Orange County continues to grapple with housing challenges, Jamboree remains 
committed to scaling impact, shaping policy, and forging partnerships that bring 
real solutions to the table. Because at Jamboree, housing is more than shelter — 
it’s the first step toward a thriving, inclusive community for all. 
 
To learn more or support Jamboree’s mission, visit www.jamboreehousing.org or 
contact our Vice President of Philanthropy, Carlos Leija, at 
cleija@jamboreehousing.com.
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This year, Samueli Academy celebrated a milestone more than a decade in the 
making: the Class of 2025 became our 10th graduating class and the first to 
experience the full Samueli Academy journey beginning in seventh grade. 
 
When Samueli Academy 
opened its doors in 2013, 
Susan Samueli, Sandi 
Jackson and Orangewood 
Foundation shared a vision 
to create a life-changing 
educational experience 
that would prepare 
students for college, 
career and life. Fourteen 
years later, that vision continues to grow. With a 100% graduation rate, 92% of 
graduates continuing to college and 85% persisting through college, our students 
are building a strong foundation for lifelong success. 
 
Adding 7th and 8th grade gave us the opportunity to reach students earlier, 
providing more time to build academic foundations, leadership skills and a sense 
of belonging. Students have the opportunity to explore engineering and design 
while discovering their interests and strengths. 
 
But preparing students for the future is about more than academics. Through 
Samueli Academy’s Work-Based Learning program, students are introduced to 
careers and professional environments, connecting what they learn in the 
classroom to the world beyond it. 
 
As we look ahead, we are proud of how Samueli Academy has evolved and 
excited for what comes next. Our goal is not simply to graduate students, but to 
develop confident, capable young people who understand their potential and are 
prepared to contribute to their communities. 

A Decade of Graduates, A Future Full of Possibility

Celebrating Those Who Make 
Orange County Stronger

To Orange County’s Nonprofit Community—Thank You.

Every day, nonprofit organizations across Orange County bring hope, opportunity, and compassion 
to countless individuals and families. Your dedication strengthens our communities, 

inspires generosity, and improves the lives of those you serve.

We are grateful for your unwavering commitment and the meaningful difference you
 make through your leadership, service, and generosity.

It is an honor to recognize and applaud the remarkable organizations, 
volunteers, and supporters whose efforts continue to make 

Orange County a better place to live, work, and thrive.

With sincere appreciation,
Emile & Dina Haddad
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A day of connection, inspiration, 
and collective impact.

As we continue building on over 20 years of philanthropic 
leadership, the OC Grantmakers Annual Summit will spotlight 
powerful stories, foster collaboration, and help shape a more 

responsive and equitable future for our region. 

Together, we will explore taking meaningful action, amplifying 
impact, and cultivating joy in our work and partnerships.

Learn more at ocgrantmakers.org/summit

Anaheim Marriott Suites
OCTOBER 1, 2026
Register Now!
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“Partnering with Groundswell has 
been transformative. The 
education they delivered 
equipped our team with practical, 
accessible tools to navigate 
difficult conversations with 
confidence and compassion. 
 
Since the training, we’ve seen 
measurable improvements in 
team dynamics among 
participants. Staff report feeling 
better supported and more capable of addressing challenging situations in ways 
that strengthen rather than strain relationships. This has been particularly valuable 
in our complex healthcare environment where effective communication is essential 
to patient care and staff wellbeing. 
 
What sets Groundswell apart is their commitment to sustainable change. 
Facilitators provided not just excellent instruction, but truly easy-to-implement tools 
that staff could apply immediately. The ongoing support they’ve offered beyond the 
initial training has been instrumental in helping our team integrate these practices 
into daily work. 
 
Groundswell’s approach is both evidence-informed and deeply practical—exactly 
what organizations need to build healthier, more resilient teams.” 
 
Megan Beckerle 
Executive Director of Cross Continuum Care Coordination 
Rady Children’s Hospital 
  
When people have great places to work, they do great work. That’s how 
Groundswell shapes tomorrow. 
  
www.wearegroundswell.org

Building Healthier, More Resilient Teams
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Albert and Miaad Bushala believe philanthropy is not simply about writing checks—it is about opening doors, creating opportunities, and teaching the next 
generation that success has greater meaning when it is shared. As parents and entrepreneurs, they have built their family’s real estate investment, development, 
and operations business over nearly 30 years with a people-first philosophy shaped by gratitude, hard work, and service. Their commitment to giving began 
when their children were young, when annual birthday fundraisers supported their elementary and high schools during budget cuts—teaching the family that 
even a small act of generosity can inspire meaningful change.  
 
Since then, the Bushalas have focused their philanthropy on the institutions that have helped shape their children and community: the Orange County School of 
the Arts, UC Berkeley, Chapman University, the GRAMMY Museum, and more. Their support has included student scholarships, music education, collaborative 
campus spaces, career development, and parent engagement, all guided by the belief that education is not confined to a classroom—it is built through 
mentorship, collaboration, creative expression, real-world experience and the confidence to pursue meaningful ideas.  
 
The Bank, an upcoming creative and event space in downtown Fullerton, represents the Bushala family’s next chapter of community investment—envisioned as 
a place where artists, students, nonprofits, and community organizations can connect, collaborate, and create opportunity. For Albert and Miaad, the greatest 
legacy is not what their family has built, but what their children and future generations will be inspired to give back.

A LEGACY BEYOND BUSINESS
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Ducommun is a leader in the design, engineering, and manufacturing of 

complex electronic systems, structural solutions, engineered products and 

providing aftermarket services for the Aerospace and Defense industry. 

Beyond our core mission, we are deeply committed to giving back to the 

communities where we live and work. We proudly support Orange County 

United Way, STEM education initiatives, and local charities that serve 

military veterans, families of fallen service members, and efforts to end 

child homelessness.

Supporting the Communities 
Where We Live & Work

Ducommun.com#DucommunCares
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T ICKETS & TABLES | SPONSORSHIP OPPORTUNIT IES | WALKINGWITHANTHONY.ORG

16
YEARS OF 

IMPACT

With fi rst-year SCI costs exceeding 
$1 Million, access to the right resources 
can be life-changing. Since 2010, WWA 
has helped hundreds of individuals 
and families access care that would 
otherwise be fi nancially out of reach.

OUR BIGGEST NIGHT.

OUR BIGGEST GOAL YET.

On October 16, 2026, WWA returns 
to Balboa Bay Resort for its signature 
Stand Up For A Cause event, bringing 
together Orange County’s business 
and philanthropic community for an 
unforgettable night in support of SCI 
recovery.

Every ticket, table, donation, auction 

bid, and partnership helps create 
greater possibilities for SCI survivors 
and their families.

ixteen years ago, Anthony 
Purcell’s life changed in an 
instant. A dive into the ocean left S

him paralyzed from the neck down and 
his family facing a reality thousands 
of Americans encounter after a spinal 
cord injury (SCI).

When Anthony’s mother, Micki Purcell, 
discovered how little insurance 
covered the intensive rehabilitation 
needed for meaningful recovery, they 
founded Walking With Anthony with 
a bold mission: to forever change 
the recovery outcome of SCI. Today, 
WWA provides critical funding for 
specialized rehabilitation, adaptive 
equipment, mental health support and 
other resources that help SCI survivors 
reclaim greater independence.

INSURANCE STOPS. WE DON’T.

BECAUSE RECOVERY CAN’T WAIT.

2025: $700k+ Raised
400+ Guests
20+ Corporate Partners
50 SCI Survivors Supported
2026 GOAL: $1.5 Million 

Join Orange County’s business 
and philanthropic leaders for an 
unforgettable evening with one goal: 
raising the funds to say YES to more 
SCI survivors and families when they 
need it most. 

Red Carpet Arrivals
Cocktails & Gourmet Dinner
Live Entertainment
Premier Live & Silent Auctions
Inspiring Special Guests
Powerful Stories of Hope

Come celebrate. Give generously. 

Stand with us.

“THE RIGHT THERAPY AT THE RIGHT TIME CAN BE THE DIFFERENCE BETWEEN A LIFE OF
ISOLATION AND ONE OF INDEPENDENCE. RECOVERY CAN’T WAIT.” –Founder, Micki Purcell

Dr. Daniel Amen
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 Orange County companies consistently show up for their 
communities. Employers send their teams to food banks, schools 
and community events because they genuinely want to help.  

At Beyond Blindness, we see that commitment each time a 
corporate group walks through our 
doors. Employees arrive early, ask 
thoughtful questions and want their 
service to matter. But meaningful volun-
teerism begins with a different ques-
tion—not simply whether a company 
cares, but whether its effort addresses 
what the nonprofit needs. 

Volunteers experience a single after-
noon; nonprofits manage the entire arc 
around it. Before a group arrives, staff 
may spend hours designing the activity, 
gathering supplies and rearranging sched-
ules. After the visit, someone must clean 
up, reorganize the space and get back to the work that was 
paused to make the volunteer experience possible. A service day 
can feel meaningful to everyone involved while costing the non-
profit more staff time than it saves. Make no mistake: That isn’t 
a failure of generosity. It’s a mismatch between good intentions 
and operational reality. 

Staar Surgical learned this 
through its long-standing 
partnership with Beyond 
Blindness.  

Early volunteer days fol-
lowed a familiar pattern: 
schedule a group, assign a 
project and hope it helped. 
Over time, Staar shifted from 
asking what employees 
could do on a given Friday to 
asking what Beyond Blind-
ness truly needed. That 
simple change transformed 
the partnership. 

 
The Results 

One result came from an 
unexpected place on the 
organizational chart. Several 
Staar manufacturing employ-
ees speak Chinese, Japanese 
or Vietnamese as a first lan-
guage. When Beyond 
Blindness needed translated 
brochures to reach more 
families, Staar connected the 
nonprofit with employees 
who could contribute their 
language expertise without 
leaving the worksite for a 
traditional service day. 
Beyond Blindness received high-quality translations without 
hiring an outside vendor, and more employees gained a 
meaningful way to participate. 

A second solution addressed a different constraint. Staar 
created simple assembly projects, such as gluing or sorting small 
parts, that manufacturing employees could complete during 
lunch in their breakroom. The needed work still got done, while 
Beyond Blindness avoided staging materials on site, hosting a 

group and managing cleanup. Employees also contributed 
without spending time traveling to and from the nonprofit. 

The third example ran in the opposite direction. During a 
recent holiday season, Beyond Blindness brought Braille type-

writers into Staar’s offices and taught 
employees to type simple messages. The 
Staar team used the typewriters to create 
custom Braille gift tags for an online 
wish-list drive, giving corporate volun-
teers a uniquely direct, tactile connection 
to the families receiving the gifts. It’s 
one of the clearest examples we have        
of a partnership that runs in both direc-
tions. 

 
Even Modest Grants Help 

None of this works without funding. 
Volunteer hours are valuable, but even 
modest financial support—a small grant 

for materials or staffing, for example—allows a nonprofit to ab-
sorb the work without diverting resources from the families it 
serves. Pairing service with funding turns a well-intentioned 
gesture into sustainable support. 

The effects of this alignment extend beyond the nonprofit. 
When a partnership responds 
to real needs rather than 
centering on a single annual 
event, employees can see the 
difference their contributions 
make. At Staar, ongoing en-
gagement with Beyond Blind-
ness, together with the 
company’s matching-gift pro-
gram, has prompted employees 
to ask when the next opportu-
nity is coming. Volunteering 
becomes more than a once-a-
year gesture; it becomes part of 
how a company operates. The 
benefit to Beyond Blindness 
came first, and the benefit to 
Staar followed from getting 
that first part right. 

This is skilled volunteering: 
using a company’s existing 
expertise, systems and talent to 
solve a nonprofit’s real 
bottlenecks. The goal is not to 
find a project that fills a set 
number of volunteer hours; it 
is to identify the constraint and 
match it with the resource best 
suited to remove it. Sometimes 
that resource is language 
expertise, sometimes 
operational capacity and 

sometimes direct funding. 
For business leaders considering their next community part-

nership, we encourage you to ask this one question as the very 
first step: “What is actually slowing this nonprofit organization 
down, and what resources, expertise, or funding do we have that 
could solve it?” A partnership built from that question will do 
more than feel good for an afternoon, it can create lasting change 
throughout Orange County.

Opinion, Analysis, InsightOC LEADER BOARD
The Staar Treatment to  

Serve a Nonprofit

Editor’s Note: Angie Rowe is president & CEO of Beyond Blindness, which is dedicated to expanding access, inclusion and 
lifelong opportunity for children with visual impairments and other disabilities. Heather Ready, a supporter of Beyond Blindness 
for more than a decade, is the senior director of global market intelligence at Staar Surgical where she leads market intelligence 
efforts as well as the organization’s philanthropic and volunteer employee resource groups.

Angie Rowe 
President/CEO 

Beyond Blindness
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Heather Ready 
Senior Director 
Global Market 
Intelligence 

Staar Surgical

 (L to R): Staar Surgical team members Paige Farley, Adolfo Guer-
rero and Maria Delos Reyes volunteering during Beyond Blindness’ 
annual Spooktacular event at Pretend City Children's Museum
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Since 1990, Working Wardrobes has helped more than 
150,000 people overcome barriers to gainful employment 
and build brighter futures. Today, that mission includes 
helping the next generation prepare to enter the workforce 
through our Rebuilding Careers Program. 

Every Future 
Starts With a 
First Chance

Rebuilding Careers Program 
CareerDev@WorkingWardrobes.com
WorkingWardrobes.org/Our-Services

Your Generosity Can Help Make That First Impression.

WW - P-AD - OCBJ Philanthrophy Ad 2026 Half page Ad_FINAL-.indd   1

Could Your Business Be the Beginning of Someone’s Career?

Maybe it was where you discovered something you were good at. Maybe 
someone took the time to teach you something that stayed with you. Maybe 

For some young people, the path from school to a career is straightforward. 

Across Orange County, young people ages 16-24 who are out of school 
and not working or enrolled in a secondary education program may lack a 
traditional school-to-career path, professional connections or someone to 

That’s where Working Wardrobes steps in.  

For more than 35 years, Working Wardrobes has helped people overcome 
barriers to gainful employment. What began in 1990 as a one-day wardrobing 
event has grown into a comprehensive workforce development organization, 
connecting people to the tools, training and support they need to build 

 Participants gain 
career exploration, workforce readiness training and paid work experience 
through Working Wardrobes’ Social Enterprise, giving them the chance to 
discover their strengths, develop workplace professionalism and earn real, 
resume-building experience. 

 
 

 

contribute to the workforce and community. 

Program services are made possible through funding from the City of Santa Ana 
Workforce Development Board. Working Wardrobes is an Equal Opportunity Employer. 
Auxiliary aids and services are available upon request to individuals with disabilities.

See How The Rebuilding Careers 
Program Opened Doors for Alberto

like this before. It’s been 
a huge opportunity for 
me to learn new things.”

Create an Opportunity That Starts a Career
Contact  or  
visit 

WW - P-AD - OCBJ 08-August 2026 Half page Advertorial_FINAL-.indd   1
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